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The Key to a Better Jewelry Year in 1928 


WHERE ARE WE HEADING? 

WHAT IS THE SAFEST COURSE 
TO PURSUE IN VIEW OF PRESENT 
CONDITIONS AND TENDENCIES? 

These are questions that are upper- 
most in the minds of the jewelers 
today and the main subject of our 
survey. In other words, HOW MUCH 
MORE JEWELRY BUSINESS CAN 
WE DO? HOW MUCH MORE 
PROFIT CAN WE MAKE AND 
WHAT IS THE BEST WAY TO 
MAKE IT? lf we could know in ad- 
vance what the future holds for us 
and what the best means are to attain 
our goal—our task would be infinitely 
more simple. 

In preparing the survey of the retail 
jewelry industry, our primary purpose 
is to gather facts and present them in 
such a manner as to show the situa- 
tion at one glance as clearly as possible 
to enable you to draw your own con- 
clusions. 

Through this entire investigation, 
we place ourselves in the background 
as unbiased observers with an open 
mind and a skeptical attitude. Only 
after accumulating all the available 
facts from the representative retail 
jewelers and manufacturers and other 
authentic sources and after a thorough 
analysis shall we voice our opinion: 
freely. 

Upon tabulating the results of the 
questionnaires, several things imme- 
diately became apparent: 


1. The volume of diamond business 
is decreasing. 

2. Overhead expenses are increas- 
ing. 

3. Profits are smaller. 

4. Inventories in general are 
smaller. 

5. Popular opinion is toward more 
constructive and conservative 


merchandising policy. 
——. 


*President of J. R. Spiegel Co., Chicago. 
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6. Tendency is for a more sound 
credit extension plan. 

Upon further investigation, we note 

that the information came from three 
distinct types of jewelers: 


1. Cash Jewelers. 
2. Conservative Credit Jewelers. 
3. Radical Installment Jewelers. 


These classifications were obtained 
through the voluntary answers on the 
questionnaires sent in by these re- 
spective jewelers. The percentage of 
cash and credit business conducted, 
the amount of first payment and the 
analysis of the type of advertising 
done by these jewelers, were factors 
in deciding upon these classifications. 
To this was added our personal obser- 
vation of these various stores which 
was obtained as a result of visits to 
most of the larger cities. 

The following are some of the cities 
from which we received our replies: 


New York, N. Y. 
Chicago, IIl. 
Philadelphia, Pa. 
Detroit, Mich. 
Cleveland, Ohio 
St. Louis, Mo. 
Boston, Mass. 
Baltimore, Md. 
Pittsburgh, Pa. 
Buffalo, N. Y. 
Milwaukee, Wis. 
Cincinnati, Ohio 
New Orleans, La. 
Minneapolis, 
Minn. 
Seattle, Wash. 
Indianapolis, Ind. 
Toledo, Ohio 
Columbus, Ohio 
Louisville, Ky. 


Harrisburg, Pa. 
Wichita, Kan. 
Troy, N. Y. 
South Bend, Ind. 
Charleston, S. C. 
Johnstown, Pa. 
Binghamton, 

N. Y¥. 
E. St. Louis, IIl. 
Rockford, IIl. 
Springfield, Ill. 
Altoona, Pa. 
Springfield, Mass. 
Lansing, Mich. 
Davenport, Iowa 
Wheeling, V. Va. 
Lincoln, Neb. 
Kalamazoo, Mich. 
Decatur, III. 
Cedar Rapids, 


Akron, Ohio Iowa. 
Omaha, Neb. Waco, Tex. 
Worcester, Mass. __ Joliet, III. 


Dayton, Ohio 
Paterson, N. J. 
Youngstown, Ohio 
Fall River, Mass. 
Nashville, Tenn. 
Norfolk, Va. 


Because the purpose of this survey 
is to ascertain mainly the tendencies 
and the effect of installment selling 
upon the general jewelry industry, we 
have selected only jewelers in cities 
and towns of 20,000 population or 
over. Conditions in towns of smaller 
size do not change appreciably enough 
to claim attention in compiling this 
survey. The credit business in those 
communities is rather negligible al- 
though it has been gaining in volume 
in the last five years. 

A study of the figures of all the 
retail jewelers reveals that the best 
showing is made by the conservative 
credit jewelers. 

Next in line are the cash jewelers 
and then come the radical installment 
jewelers who show a rather unfavor- 
able condition. 


Madison, Wis. 
Rock Island, IIl. 
Marion, Ohio 
Hutchinson, Kan. 
Baton Rouge, La. 


THE CASH JEWELERS SHOW: 


The smallest percentage of in- 
creased diamond business. 

Only 25 per cent show smaller in- 
ventories. 

Only 17 per cent have an adver- 
tising budget. 

Forty-five per cent show larger 
overhead expenses. 

Fifty per cent show smaller profits. 

In view of constantly rising rents, 
advertising rates and other overhead 
expenses, the business is not increas- 
ing in proportion. 

The competition of credit jewelers 
and other lines of business have a 
definite effect upon the diamond busi- 
ness of the cash jewelers. Further 
study makes it apparent that the av- 
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erage markup is not big enough for 
the amount of business done. 


THE CONSERVATIVE CREDIT JEWELERS 


SHOW: 
The best average of diamond busi- 
ness done. 
The most favorable inventory con- 
tions. 
Forty-three per cent show smaller 
inventories. 


A comparatively substantial first 
payment down on their credit sales, 
which is 18 per cent. 

A substantial amount of cash busi- 
ness done in proportion to their credit 
business. 

They show 42 per cent of their total 
sales to be cash. 

In view of the increased amount of 
business, this percentage is good. 
They show the highest average sale 
price of watches—it is $32.70. Smaller 
increase of overhead expenses than 
other types of jewelers. 

They show the best percentage of 
those who report greater profits and 
a consistent policy of continuing to 
conduct their business on the same 
basis, which is an indication that they 
are fairly well satisfied with their 
present method of doing business. 

It is interesting to note that they 
reveal the greatest increased demand 
for novelties which is an indication 
that these jewelers are being patron- 
ized by the younger element. This is 
encouraging for their diamond busi- 
ness, for most of the diamond jewelry 
today is sold to people between the 
ages of 20 and 30 years. 


THE RADICAL INSTALLMENT JEWELERS 
SHOW: 


The least favorable condition 
their diamond business. 

Sixty-five per cent report a de- 
crease from the previous year. 

Only 20 per cent of these jewelers 
show a bigger diamond business. 

The greater proportion shows 
larger inventories. 

They show the smallest average dia- 
mond sale. It is only $51—a rather 
low average, considering the small 
first payment which they ordinarily 
get, namely, 714 per cent. They show 
4 small proportion of cash business 
done which reflects a rather tight 
financial situation. For, unless the 
Installment jeweler has a_ sufficient 
surplus capital, he would find it dif- 
ficult to carry on-a comparatively 
large volume of business and extend 
the long terms so characteristic of 
radical installment houses. 

The radical installment jewelers 
show the greatest proportion of cus- 
tomers who demand more liberal 
™s. Seventy-three per cent find it 
80. This shows that the jeweler him- 


in 
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self is to a large extent responsible 
for the terms of credit extension and 
its reaction upon his trade. It is very 
apparent that the demand for more 
liberal terms is due largely to a radi- 
cal credit window display and the 
type of advertising which stresses the 
credit idea more than the merchan- 
dise. 

As we survey the general situation 
of the past year, we find that the 
outstanding feature was a decline in 
profits in all lines of business. Con- 
sidering the handicaps which busi- 
ness has had to overcome during the 
past year, the record of accomplish- 
ment is very encouraging and gives 
proof of the soundness of the present 
business situation. 

Disastrous floods, unseasonable 
weather for retail trade during the 
greater part of the year, the shutdown 
of one of the largest manufacturers 
in the country (the Ford Motor Co., 
for a period of six months), and many 
other industrial plants, the trouble- 
some coal situation in southern Illinois 
and Pennsylvania, the unfavorable in- 
dustrial conditions in the New Eng- 
land states—all have given business a 
severe test from which it has emerged 
still very sound and promising for the 
future. 

Installment selling has also under- 
gone some very trying tests. Although 
the installment plan in general has 
stimulated retail buying in all lines 
of business, some merchants who were 
not financially sound and who were 
extending credit too promiscuously, 
suffered from limited profits. Just 
the same, the installment plan has 
found its place with the more sub- 
stantial merchants who are aware of 
its advantages and disadvantages and 
who are capable of using it in an effi- 
cient manner. 

It is interesting to note that the 
installment plan induces the consumer 
to look ahead with greater care and 
to plan his economic program with a 
higher degree of intelligence. Many 
people who would otherwise give little 
or no thought to receipts and ex- 
penditures are virtually compelled by 
installment buying to construct a per- 
sonal budget. Just as the use of loans 
from banks and other modern credit 
devices have educated the business 
man to a higher point of efficiency so, 
in the same way, installment credit 
may serve as a means of education to 
the consumer in adjusting present ex- 
penditures to future income. 

The above discussion brings us to 
the conclusion that at both ends of the 
business structure, the production and 
distribution, installment selling exerts 
in some instances, a beneficial in- 
fluence. 
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Through its effect on demand, or 
purchasing power, it has also achieved 
certain definite results on output by 
creating a bigger market and greater 
volume. 

Though the general impression is 
that installment selling has been over- 
done, records show that by comparison 
with the gross volume of retail sales, 
the amount of installment business is 
comparatively small. 

At the end of 1927 against a total 
retail sales of about 40 billion dollars 
the installment sales have been esti- 
mated less than four and one-half 
billion and the total outstanding debt 
against this installment business on 
the average through the year was 
about two billion dollars. 

Returning to the general business 
situation, the outlook for 1928 is 
favorable. With a sound credit situa- 
tion, the return of the Ford Motor 
Co. and other leading manufac- 
turers to normal output, the con- 
tinuance of substantial building 
programs, improved conditions in 
agricultural districts, enlarged for- 
eign trade and in general smaller 
inventories on the part of the retail 
merchants—all these factors will exert 
an influence in swinging business 
back to a more vigorous stride. And, 
if it will be guided by a sound, con- 
structive and consistent merchandis- 
ing policy, it will result in at least as 
good volume as last year’s sales with 
better profits. 

Just as the cash jeweler showed a 
desire to adjust himself to modern 
trends and was bringing his business 
down to a level of a more sound and 
practical merchandising policy — the 
credit jeweler has also shown a ten- 
dency to raise the standard of his 
business to a higher plane. 

As I have traveled throughout the 
country, and interviewed these mer- 
chants, I was impressed by their open 
desire to get at facts. Quite a num- 
ber of them have remodeled their 
stores, changed their windows, re- 
organized their systems, placed their 
organization on a more efficient foot- 
ing, rearranged their merchandise in 
a more systematic manner so that a 
fair amount of stock could be carried 
and displayed to the best advantage. 

Their advertising has also shown a 
marked improvement and more cau- 
tion has been exercised in passing on 
credits. 

The radical installment jeweler in 
his usually aggressive manner demon- 
strated a desire to get volume busi- 
ness at any cost. Not being experi- 
enced as to which was the best way 
to get it, he took those means which 
seemed to him most effective and ap- 
parently most lucrative. 
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And although their methods in cal installment jewelers as expressed Giving away cheap premiums free— 
going about the installment business in their advertising: stressing the idea of “no money 
reflected a very radical merchandising “Get married on credit.” down” in their advertising and then 
policy, yet, this apparently radical “Take two years to pay.” forcing payments by high pressure 
manner can still be construed as an “Pay only 5c. down or 10c. down.” sales talks—featuring extensively spe- 
improvement upon their former “Genuine diamond ring given away Cials such as canary birds, lamps, flat 
method of doing business. free with every purchase of irons, mamma dolls and many other 

To prevent any misunderstanding $50.00.” such items entirely foreign to the 
as to just what I mean by radical mer- “A $15.00 watch given away with jewelry business—in short, their main 
chandising tactics, I will enumerate every diamond purchase of $50.00 purpose was to force volume—to open 
some of the ideas of the so-called radi- or over.” as many accounts as possible regard- 
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Jess of the amount and kind of sales. 
While at first the sales seemed grati- 
fying, the great majority of jewelers 
found that the business thus obtained 
was not the most satisfactory. It 
proved that in the long run business 
thus forced is unprofitable and de- 
moralizing to the jewelry industry. 
Customers who were attracted to buy 
these specials bought nothing else but 
specials, which, as a rule were sold at 
a very small profit or at times at no 
profit at all. 

The prestige of the house that 
followed such tactics was considerably 
depreciated in the minds of the better 
class of jewelry buyers. Consequently 
the buyer of diamonds and other mer- 
chandise of quality was more inclined 
to patronize other stores of more con- 
servative and constructive policy. 

With all the facts on hand, to fore- 
cast the future is not as difficult as 
it may at first appear. If we only 
profit by our own past experiences 
plus the experiences of others, we can 
unquestionably choose a better course 
in conducting our business this com- 
ing year. 

Last year about this time, we sensed 
certain trends in the jewelry business 
and cautioned our clients accordingly. 
“The credit jeweler in order to main- 
tain a substantial business, would 
have to exert a more conservative 
credit policy. Liberal credit should not 
be used as the most important instru- 
ment of competition. Reasonably 
priced quality merchandise, a 
thorough and satisfying service policy, 
timely and varied merchandising dis- 
play—these should be the important 
factors in competition. 

This year the best thing we can 
say is to repeat the same advice. Since 
our prediction in the past proved 
true, we are now convinced more than 
ever that if you follow out a _con- 
sistent, conservative policy, you will 
be well repaid. Our suggestion is to 
set aside an advertising budget—a 
percentage of last year’s sales or this 
year’s expected volume. Use this 
budget judiciously. Utilize advertis- 
ing mediums that experience has 
proved most satisfactory and fruitful 
—hewspapers, direct mail and window 
display. Employ advertising that 
does not primarily splash your name 
before the public but rather merchan- 
dises your goods and service in a 
sound, constructive manner. 

Regarding your window display: 

Don’t under-estimate the value of 
effective window display. 

Don’t crowd it with all sorts of mis- 
cellaneous jewelry. 

On the other hand, don’t be too 


stingy in displaying new and salable 
goods, 
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Don’t be bashful about displaying 

prices. Prices are important and in- 

teresting to the buying public. 

In displaying merchandise, bear in 
mind that your main purpose is to 
create a favorable impression, there- 
fore, don’t mix your merchandise 
promiscuously—keep your diamonds 
together in one section, watches to- 
gether in another section, silverware 
in another, miscellaneous jewelry in 
another. 

A mass formation is always very 
effective and impressive. Remember 
that certain spaces of your window 
are more valuable than others. Utilize 
the most prominent space in your 
window for the best salable merchan- 
dise. 

Don’t neglect your lighting. The 
importance of good lighting in your 
windows and in your store can not be 
stressed too much. Good lighting at- 
tracts—it reflects an atmosphere of 
cheerfulness and shows up your mer- 
chandise to the best advantage. 

But, above all, don’t let your dis- 
play get stale. Nothing is so bore- 
some to a buying public as to see the 
same old fixtures, the same old trays, 
the same old color scheme and the 
same old merchandise. 

Keep changing. If you cannot 
change your display weekly, change 
it semi-monthly. But never show the 
same display more than a month. 
People like variety, they like to see 
new things—show new things in new 
ways in your store windows, and 
your business will attract customers. 

Regarding direct mail—Build a 
mailing list and keep it alive. Keep 
your list up to date, names of cus- 
tomers, friends, neighbors, members 
of organizations, employes of fac- 
tories, names of references on appli- 
cation blanks of credit customers, 
names of graduates, engaged couples 
and recently married couples — all 
these names, especially young people 
from 20 to 30 years are highly de- 
sirable for the jeweler. There is no 
use having this list unless you do 
something with it. Get your custom- 
ers into the habit of reading constant- 
ly and consistently about you and 
your business. Keep them interested 
and you will do more business. If 
they are followed up with effective 
sales literature from month to month 
showing illustrations of merchandise 
with a clean cut simple sales message, 
they will result in a more satisfactory 
jewelry business throughout the entire 
year. 

Regarding newspaper advertising— 
Have a definite plan before you do any 
advertising at all. In order to get good 
results from newspaper advertising, 
it must be consistent. Simply fea- 
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turing your name and address is not 
advertising. Your advertising should 
be constructive. It should sell. 

Your advertisements should fea- 
ture attractive cuts of merchandise— 
description and prices. Your copy 
should be simple, direct and to the 
point. High sounding words seldom 
sell merchandise. A message that is 
clear and concise reflects a sincere 
appeal. Truth in advertising can 
best be conveyed in a simple manner. 
Large ads are not always the most 
effective. While, at certain times of 
the year, it is desirable to feature 
larger ads, small ads run at definite 
intervals during the greater part of 
the year will produce most satisfac- 
tory results. Above all individualize 
your adverfising as much as possible 
so that the people will recognize your 
advertising as your own and no one 
elses. 

This procedure, this happy combina- 
tion of all the above mentioned fac- 
ters, this common sense constructive 
businesslike policy and liberal minded 
scientific attitude is the key to a year 
of more progress and greater pros- 
perity for not only the individual re- 
tail jeweler, but also the entire jewelry 
industry. 








Jewelry for Every Costume 


By Emeen Bourne* 


“Jewelry of the right type may be 
worn with any costume during the day 
or evening.” In these words Mme. Ag- 
nés announced the general sentiment of 
the Paris fashion world. 

Costume jewelry has, of course, for 
many years been a dominating factor of 
the mode. It was Patou who first gave 
semi-precious and artificial stones a place 
of great importance by creating frocks 
to set off his stunning necklaces and or- 
naments. Lelong, Premet, Poiret, Worth, 
Chanel—indeed, most of the famous 
couturiers—followed Patou’s lead in de- 
signing special bijoux to enhance their 
creations. 

Mme. Agnés who makes hats only, was 
naturally the person to consult about 
jewelry for daytime wear. She showed 
me charming combinations of gold and 
lacquer and creations of gold wire and 
gold links. 

Of such material are fashioned ear- 
rings, bracelets, and collars which in 
their simplicity of line are exactly in 
the spirit of informal frocks and close- 
fitting hats. Nor are special creations 
for sports wear neglected. Charming 
bracelets of leather and gold, presented 
by Worth particularly, are advocated 
for golf, and, as Mme. Agnés enthusi- 
astically remarked, “Bijoux for swim- 
ming costumes are delectable and very 
much in vogue.” 





From an article in Liberty, entitled ‘“Dia- 
monds are Trumps in Costume Jewelry. 
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A Beautiful Hand Engraved 
Bowl and Stand Presented 
to an American Firm 


HE beautiful bowl and stand illus- 

trated on this page was recently re- 
ceived by the Joseph Dixon Crucible 
Co., Jersey City, N. J., from H. Bastian 
Fernando and C. H. Z. Fernando of 
Colombo, Ceylon, whose company has 
for almost 75 years supplied the Dixon 
crucible company with large quantities 
of graphite. 

The bowl and stand were presented to 
the Dixon company as a token of re- 
spect and good wishes on the occasion 
of the 100th anniversary of that concern 
and is highly prized by the officers of 
the company. The bowl is beautifully 
engraved and rests on a pedestal show- 
ing three elephants carved from ivory. 
The tusks and toenails of the elephants 
are ivory and most important of all the 
silver bowl itself illustrates the work- 
manship of a few families of the Island 
of Ceylon, who have been silversmiths 
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for many years and can trace their 
genealogy back to silversmiths who 
came to Ceylon from India some 25 
centuries ago. The engraving on the 
bowl is done by hand with the crudest of 
tools and is something which the true 
lover of fine work can appreciate. 








Turquoise, Coral and Jade in 
Favor with Paris Smart Set* 


NDOUBTEDLY the day of glitter- 

ing jewelry for daytime wear is 
rapidly passing if it is not already 
over. Crystal remains more or less in 
favor, particularly crystal pendants 
and brooches. But for bracelets and 
necklaces turquoise, coral and jade have 
suddenly outdistanced scintillant stones 
in the smart Parisian’s favor. 

Coral is the sensation of the spring. 
It came back with a sudden and definite 
movement that startled even the people 
who pride themselves on knowing in 
advance what the jewelry styles are to 





*From National Jewelers’ Publicity Associa- 
tion, Newark, N. J 
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THE JOSEPH DIXON CRUCIBLE CO., JERSEY CITY, N. J. 
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be. Real coral is used in a multiplicity 
of ways, and sought after in the shops. 

To combine with beige, gray, black or 
dark blue, the four big colors Paris ex- 
pects to lead springtime style, coral, 
jade and turquoise are equally good. In 
the realm of expensive evening jewelry, 
emeralds and rubies remain unshaken 
first favorites with aquamarines, ame- 
thysts and topaz much in evidence. 

One sees pale coral and pearls com- 
bined in necklaces for day and informal 
evening wear. Usually the stones are 
graduated and often there is a tassel of 
coral. The same combination of jade 
with pearls is new, the carved jade pen- 
dant replacing the tassel as.a rule. 

Carved coral pendants, worn on black 
silk cords, are all the trimming dresses 
of lighter coral pink have at one dress- 
making house of distinction. This same 
designer shows long coral earrings with 
the large straw hats she designs for 
wear with pale coral colored silk after- 
noon costumes. 








National Gift and Art Association to 
Hold Exhibit in New York 
March 12-17 


PHILADELPHIA, PA., March 3.—For 
the first time in the history of the busi- 
ness, New York is to have its own gift 
and art show, it is announced at the 
headquarters here of the National Gift 
and Art Association. The event, in- 
tended primarily for the benefit of deal- 
ers in the metropolitan area, will be 
staged in the Hotel Imperial, Broadway 
and 32nd St., from March 12 to 17 and 
is planned to be one of the most com- 
prehensive exhibits of the kind ever held 
and likely to compete in interest of deal- 
ers in the New York district with the 
Philadelphia and Chicago shows. There 
is a possibility that it may become a 
semi-annual affair. 

The Imperial is centrally located and 
convenient and all arrangements have 
been made by the association for the 
comfort and convenience of buyers and 
exhibitors. The event is planned to 
give dealers in the metropolitan terri- 
tory the opportunity to get in direct 
touch with exhibitors without having to 
travel to their headquarters and the 
show will bring before them the very 
newest things in the art and gift lines. 
The show will be a concentrated market 
and thus save much time to dealers 
through the New York area which in- 
cludes upper New Jersey, Long Island 
and the several counties adjacent to the 
big city. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 

Feb. 28... 26% 5956 57% 

ae 29... 26% 595g 57% 
March 1... 26% 5914 57% 

we 2... 26% 59% 57 

= 3... 26% 593% 57 

4 5... 26%5 59% 57% 
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THE JEWELERS’ 


The News from England 





Further Increase in Price of Cut Diamonds Expected—Birming- 


ham Attempting to Arrange for Marking Rolled Gold and 

Similar Kinds of Jewelry—Jeweled Hat Ornaments— 
Queensland Mount Morgan Gold Mine Closed—Hotel 
Held Not Liable for Stolen Jewels Which Were 


Left in 


LONDON, Feb. 25.—The increase in the 
prices of rough diamonds mentioned in 
this column last week is likely to result 
in a further advance in price in most all 
sizes of polished stones. In some grades 
a 5 per cent increase in polished values 
on the values of December, 1927, already 
is in vogue. The Syndicate’s increase in 
rough prices is around 5 per cent on 
stones of three carats ard upward. Ac- 
cording to the diamond men here the 
market in both rough and polished is 
quite good. Backes & Strauss, the 
Holborn Viaduct diamond house, in a 
statement to THE JEWELERS’ CIRCULAR 
this week in connection with rising dia- 
mond prices says: “The situation in all 
markets in rough and polished continues 
entirely satisfactory. The Syndicate an- 
nouncement of an official rise of at least 
5 per cent on rough stones of three 
carats and upward, must result in a 
further advance in price in all sizes in 
polished goods, from one carat upward, 
and as the demand in the finer qualities 
has already, for some time, been greater 
than the supply, the competition to ob- 
tain these goods will be keener than 
ever. Both the Amsterdam and Ant- 
werp markets are full of buyers, all 
classes of goods selling readily. In 
straight sizes in mélées, smalls and eight 
cuts, there is at least a 5 per cent ad- 
vance on prices ruling at the end of last 
year, and cutters inform us that even 
with this increase factories are not run- 
ning at a working profit. In this coun- 
try manufacturers declare that orders 
are coming in satisfactorily from the 
retailers, practically every class and 
grade of goods being in demand. There 
is no doubt that the shortage of large 
stones, both in round and fancy shapes, 
on the London polished market, results 
in shopkeepers missing many lines, 
where they used to rely on wholesalers 
holding a sufficiency of these goods for 
their requirements. This difficulty will 


be undoubtedly accentuated in the near 
future.” 
* * * 

In connection with the market recov- 
ery of De Beers and Jagersfontein dia- 
mond stock due chiefly to the announce- 
ment that the prices of the larger and 
fine quality stones are being raised, the 
Weekly Dispatch says that this alone, 
however, is not sufficient to restore the 
diamond industry to its prosperity of a 
few years ago before the flood of alluvial 


Stones began. It remains to be seen, the 


newspaper says, how long it will take 
to dispose of 


the glut of small, poorer 


a Room 


quality stones and to get the big dia- 
mond mining companies in the Union 
going at full swing again. The cables 
this week tell us that the Union govern- 
ment is going to proclaim two more dia- 
mond-bearing farms near the West Rand 
within the next month. Several valuable 
stones are reported to have been found 
on these farms, one, it is said, being 
worth $7,000. 


* * * 


Birmingham has not abandoned its 
attempts to make legal the sale of near 
gold articles marked as such. Although 
former bills to define just what is meant 
by such terms as rolled and cased gold 
have fallen through the jewelers still 
hope to get protection on the statute 
book. The Birmingham Jewelers’ and 
Silversmiths’ Association is not satisfied 
with the quality of much of the material 
branded as rolled gold, gold shell, gold 
filled, and so on. It has adopted a basic 
description for such articles and the 
majority of jewelers in the trade are 
going to abide by it. According to the 
association rolled gold is a sheet of gold 
sweated or soldered to a bar or sheet of 
silver or base metal; gold filled means to 
sweat or solder a sheet of gold to each 
side of a bar or ingot of base metal; and 
the gold so used should not be lower than 
nine carats, and that annealing or pick- 
ling should disclose a surface of gold. 
Gold shell should be a casing of not less 
than nine carat gold on silver or base 
metal of such thickness that the acid- 
dissolved base leaves the shell intact. 
Gold cased goods are those with an elec- 
tro-deposit of gold of defined density on 
silver or base metals. If this description 
can be placed on the statute book in due 
course it will mean the disappearance 
of many of the abuses now affecting the 
industry. 

* * * 

There are two or three different styles 
in jeweled (real and imitation) hat or- 
naments popular here now. With the 
little black felt hat the ordinary woman 
wears a brooch-pin, a little paste flower, 
or a central ornament of crystal and 
silver. These hat pieces are within the 
reach of the average woman’s purse and 
the jewelers sell lots of them. With 
the single or double necklaces of pearls 
(imitation mostly) it is fashionable to 
wear single stud pearl earrings. If 
pearls are not used crystal can take their 
place. There is much crystal jewelry 


being worn in London these days, par- 
ticularly as matching sets—neck, hat, 
wrist and ear wear. 
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Some interesting novelties can be seen 
in the shops these days. There is a com- 
prehensive range of reading lamps made 
in china and representing a group of 
spring flowers—tulips, hyacinths, etc. 
The stems rise quite naturally from a 
green leaf clump, the effect being pleas- 
ing. Small pouch bags with fitted pow- 
der puff box which carries its own pow- 
der supply and keeps the puff ready for 
use by a process of automatic sifting is 
likely to be popular with women shop- 
pers. An electro-plated apple cutter di- 
vides the fruit into small sections and 
at the same time removes the core. Only 
slight pressure is required. 

bad ok * 


Sheffield plate and cutlery firms who 
are extending their activities in chro- 
mium plating report increasing and se- 
vere competition from Birmingham. 
Sheffield case and cabinet makers say 
there is now an enormous demand for 
small and cheap cases for cutlery, and 
a brisk demand for good-class work. An 
exhibition of Sheffield workmanship is 
being planned for the benefit of visitors 
from other cities. The Cutlers’ Com- 
pany, Sheffield University, Chamber of 
Commerce and the Sheffield Trades 
Technical Societies are back of the 
scheme. After the exhibition a large 
number of selected articles will be suit- 
ably cased and presented to Dominion 
universities and other institutions. 

* o* * 


The Sydney (New South Wales) cor- 
respondent of the Daily Mail gives an 
interesting account this week of the fa- 
mous Queensland Mount Morgan mine, 
the once greatest gold mine of the world, 
which has now closed down after an ex- 
istence of 40 years. One square mile in 
area the mine property was acquired 
by a family named Morgan at a cost of 
$5 an acre—$3,200 in all. Soon after- 
wards gold in minute quantities was 
found and a syndicate thought so well of 
the prospects that it paid the Morgans 
$200,000 for the land. The latter guessed 
they had done remarkably well on their 
investment. The syndicate had done 
better, however, since some $100,000,000 
worth of gold and, later, $50,000,000 
worth of copper has been won. The 
three leaders of the syndicate were a 
bank manager, lawyer and shopkeeper. 
Of late years the yields at the mine have 
been so small that mining became an 
unpayable proposition. Hence the closing 
down. Mount Morgan gold was “full 
value” metal, worth from $20 to $21.20 
an ounce. 

& * a 

The story of a Hatton Garden deal in 
stolen jewels by which the contents of a 
jewel case worth $8,500 were purchased 
for $20 was told in Justice Salter’s court 
last week during a suit for damages 
brought by a Budapest textile manufac- 
turer against the De Vere Hotel, west 
London. The manufacturer stayed at 
the hotel. His jewel case was placed in 
the top drawer of a dressing table that 
could not be locked. It was stolen by a 
painter employed in the hotel. He 
looked into the drawer for a match for 
his cigarette, saw the jewel case and 
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mpted. The next day he took it. 
oe aun of Charles St. in Hatton 
Garden he saw a foreign-looking man 
and asked him if he -knew anyone who 
bought jewelry. The painter was taken 
along to a café, three other men joined 
the party, and the jewels were inspected. 
The painter was offered $20 and not 
realizing the value of the Jewelry ac- 
cepted the money. He has since assisted 
the police unsuccessfully in recovering 
the gems. The hotel defense is negli- 
gence on the plaintiff’s part. Judgment 
was for the hotel company with costs, 
the court deciding there was lack of care 
and prudence on the part of the plaintiff. 


A registered packet of diamonds set 
in platinum consigned to a Hanover 
Square, London, diamond broker by a 
Paris firm has not been delivered. 
Investigations are now proceeding to 
establish whether the stones have been 
mislaid or stolen. There were 29 large 
diamonds and a number of smaller ones 
in the packet. 








New Jersey Retailers Hold Dinner 
Meeting in Newark and Dis- 
cuss Trade Topics 


Newark, N. J., March 1.—Diamond 
smuggling, a state platinum bill and 
sales discounts were the major subjects 
by the New Jersey Retail Jewelers’ As- 
sociation discussed at the dinner meeting 
at Staubwasser’s Grill, Tuesday night. 

Among the jewelers attending the 
meeting were Jean Tack, president of 
the association; Conrad J. Brotherly, 
president of the N. R. J. A.; Richard P. 
Hartdegen, state secretary; W. Paul, 
Henry Aurnhammer and Norbert Bertl, 
Newark; Carl A. Lund, East Orange; 
Max Menein and J. F. McCarron, Pater- 
son; Charles Winton, East Orange; A. 
J. Joseph, Jersey City; F. J. Rad, West 
New York; Theodore Frost, Irvington; 
James F. Ballew, Freehold; P. J. de la 
Reussille, Red Bank; Charles Myorwitz, 
Belleville; Paul Wittke, Elizabeth; 
Michael Cohn, Elizabeth; Louis Hai- 
mann, Morristown. 

The Price Maintenance bill, now be- 
fore Congress, was considered and the 
state legislative program, which was 
talked over, included a proposed meas- 
ure concerning the retail sale of watches 
and diamonds by persons connected with 
the craft who are not retailers. 

The subject of sales discounts to mem- 
bers of various associations involves the 
ethics of price discrimination in favor of 
certain groups against the public in gen- 
eral. Action was deferred in all of these 
cases. 








An investigation has been made by 
detectives into the looting of a window 
at the jewelry store of Morris Kristol, 
103 E. Front St., Wilmington, Del. Ten 
silver watches were stolen after a large 
Plate glass window had been broken. Mr. 
Kristol said he heard some one break 
the glass, but did not know it was his 
store until he was awakened a short 
time later by a patrolman, who said the 
window had been looted. 
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A Russian View of the Platinum 
Situation 





An Article by S. Vosoff in Nasu Soyuz (“Our Union” ), a Pro- 
Soviet Monthly Published in Russian, in Paris, France 


Translated expressly for THE JEWELERS’ CIRCULAR by Albert Parry. 


Note—American jewelers and refiners may 
be interested in the way the Russian Govern- 
ment has given out information as to plat- 
inum_ production, through the _ pro-Soviet 
press, and for this reason the article of Mr. 
Vosoff entitled ‘The Dictatorship of the 
Soviet Platinum” is given in an almost 
literal translation.—The Editor. 


“We doubt that many of our readers 
know that before the war one of the 
most precious metals in the world—the 
platinum—was produced almost exclu- 
sively in Russia. Russia’s participation 
in the world’s production of 1913 con- 
stituted about 96 per cent of the total. 

“With the Revolution our platinum 
output had fallen sharply. Thus, for 
the three-year period of 1924-1926 it 
constituted only 54 per cent of the 
world’s production. Though we have 
not as yet any exact figures for 1927, 
we can say, basing on an approximate 
estimate, that this percentage has in- 
creased considerably. It will approach 
the pre-war level, if not in the current 
year, then in the next one. 

“In spite of our platinum wealth, 
never before have we held the ‘dictator’s’ 
position on the world’s platinum market. 
It was due to the fact that before the 
war our platinum fields and mines in 
the Ural were served by steam-dredges, 
which were very primitive and could not 
work with any success the sand con- 
taining a small percentage of the pre- 
cious metal. Besides, we were doing 
very little refining of the metal. In 
1913, only five per cent of our platinum 
was refined, while the remaining 95 
per cent was sent to the foreign shops 
in semi-raw state. This, of course, was 
the cause of much loss to us. 

“To realize what prospects await us 
now on the platinum market, one must 
know that the antiquated machinery of 
our platinum fields is now wholly re- 
placed with new dredges and other fix- 
tures, made according to the latest word 
of technique. Instead of the steam 
dredges, new electric dredges of much 
power have been installed in the Ural 
platinum works. The new machines 
give an opportunity to produce, and to 
a good advantage, the metal out of the 
sand, even containing platinum three 
times as little as previously. 

“Our factories can refine now 95 per 
cent of our platinum, in place of the 
whilom 5 per cent. Very likely that in 
this year of 1928, fully 100 per cent will 
be refined within the Soviet Union and 
will be exported abroad in a finished 
state, which will permit us to realize 
the platinum at a much better price. 

“The Soviet Union is almost the 


‘dictator’ of the platinum market at 
the present time, since, outside of all 





other conditions, the platinum mines of 
South Africa and Columbia came to a 
complete disorder, and the stock of the 
companies, which exploit these mines, 
and which were the mightiest of our 
competitors, had fallen 50 per cent. 

“Partly because of their trying to en- 
force low. prices, a kilogram of platinum 
in France, for instance, was bringing 
only 50,000 francs last year. This year, 
however, the official price has already 
risen to 75,000 frances for a kilogram. 
Our capitalistic competitors could not 
endure an encounter with the young, 
but mighty proletarian Union. 

“If the basic items of our export, 
such as oil, wheat, lumber, etc., will yet 
for a long time meet with foreign com- 
petition, and their prices will be some- 
how regulated and controlled by the 
foreign capitalistic market, our plati- 
num, we repeat, already occupies the al- 
most monopolistic seat, absolutely free 
of any foreign control.” 








Look Out for Her 





Woman Pennyweighter Swindles a Number 
of Ottawa Jewelers 


Ottawa, ONT., March 2.—Ottawa 
jewelers have recently suffered heavily 
as a result of a trick cleverly worked by 
a woman for whom the local police are 
searching. According to the informa- 
tion in the hands of the police this wo- 
man, well dressed and refined looking, 
entered a jewelry store where she pur- 
chased a cheap ring costing less than 
$25. Then she entered another store and 
succeeded in substituting her cheap. ring 
for one worth $250. Her last move was 
to substitute the $250 one at another 
store for one worth $450. 

She failed in another store where she 
was only shown one ring at a time, but 
later in the week she returned to one of 
the stores in which she had already ex- 
changed a ring and examining a tray of 
valuable jewels is believed to have stolen 
a ring worth $1,500. 

The police ascertained that the woman 
stayed at one of the city hotels, but had 
disappeared before a search was insti- 
tuted. 








L. D. Meador of the E. W. Reynolds 
Co.’s optical department, Los Angeles, 
Cal., won the bowling tournament of the 
Wholesale Jewelers Bowling teams, 
which ended recently, and Mr. Meador 
is the proud possessor of a richly en- 
graved, solid gold trophy, with his name 
cut into the reverse side. On emblemati- 
cal side were figures in appliqué work. 
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Broadcasting Correct Time 





Letters to the Editor in Answer to the Protest Against the Use 


of the Radio by Various Watch Companies 


Thinks It Is in the Line of Progress 
WINFIELD, KAN., Feb. 27, 1928. 
Editor, THE JEWELERS’ CIRCULAR: 

Referring to the matter of broadcast- 
ing time signals over the radio by vari- 
ous watch companies, regarding which 
some protest has appeared, I beg to 
state it as my opinion that such broad- 
casting is in the line of progress and 
that it is to be commended as a step 
forward in the development of service 
which is in harmony with the growing 
intelligence of the masses. 

No business or profession can attain 
the highest degree of success if it de- 
pends upon ignorance or deception. En- 
tirely too many of the worries about the 
timing of watches could be traced direct- 
ly to wrong selling, which leads or per- 
mits purchasers to expect timing ac- 
curacy entirely out of harmony with the 
character or grade of their watches. 

Much more might be written along 
these lines but suffice to say, let us hope 
that, the jewelers and watch sellers 
rather than their customers, will lead 
the way to intelligent and confidence 
building intercourse. 

Yours truly, 
(Signed) IRA STUTZMAN. 


* ok * 
A Broadcaster Answers 


NEw YorRK, March 2, 1928. 
Editor, THE JEWELERS’ CIRCULAR: 


We have noticed in THE JEWELERS’ 
CIRCULAR of March 1 that some jewelers 
have already written to you expressing 
their surprise regarding the protest 
against correct time broadcasting made 
in your anniversary number. 

At the expense of many thousand dol- 
lars per month we have introduced 
broadcasting of the correct Longines 
time daily from coast to coast. A study 
of this subject has convinced us that 
this is a service in the interest of the 
public, as well as the watch and jewelry 
trades. There is no foundation in be- 
lieving that the broadcasting of the 
actual time is detrimental to the watch 
business. Of course, merchants who 
have been buying watches “down to a 
price” will always be seriously em- 
barrassed as soon as the buyer learns 
of the real value of the product. ‘There 
ig no doubt that the public is becoming 
more watch conscious and more appre- 
Clative of the value of a quality move- 
ment. Our files contain hundreds of 
letters from radio listeners from all 
parts of America confirming this fact. 

Correct time over the radio will help 
to bring back to the jewelry store the 
misled buyer of watches, as the entire 
Jewelry trade has suffered on account 
of the sale of hundreds of thousands of 
inferior watches through auctioneers, 
costing a few dollars to the wholesaler, 


and retailed at unbelievable prices. 
Should the retail jeweler have any sym- 
pathy for misrepresented cheap watches? 
There is an irreducible minimum of 
timekeeping dependability and_ the 
sooner the public learn about this the 
quicker they will be taught the way back 
to the retail jeweler. 

However, there are some local jewel- 
ers who are broadcasting without check- 
ing up on their watches. It has taken 
years to bring out a small size chronom- 
eter of real precision for broadcasting 
purposes, and it is our opinion that 
jewelers should only use good chronom- 
eters, and not watches when they broad- 
cast the time. It may be interesting 
to note that past experience has also 
shown that electric or magnetic clocks 
cannot replace the accuracy of the time 
honored chronometer, which today is 
made with anchor escapement to keep 
observatory time, just as exact as the 
old time chronometer with special 
escapement. 

Very truly yours, 
A. WITTNAUER Co., 
(Signed) J. P. V. Heinmuller, 
Vice-President. 
s* * * 


Valuable to Those in Isolated Districts 


PROVIDENCE, R. I., Feb. 27, 1928. 

Editor, THE JEWELERS’ CIRCULAR: 

Referring to the letter appearing on 
page 254 of your issue of Feb. 23, signed 
by Mr. Aisenstein. Personally, I feel 
this service as given by the stations is 
of great value for those living in the 
isolated sections of our country as it 
gives them a check on their timepieces 
which otherwise they would not have. 

The average individual, in my opinion 
realizes that watches are cantankerous 
sort of beasts anyhow, and if his wrist 
watch fails to maintain a perfect record, 
he lays it to the agility with which he 
played the last ‘rubber’ or the emphasis 
with which he pounded the desk to make 
it clear why the office boy should not get 
a raise. 


It seems to‘me it would be easier and 
better to educate those who were not 
acquainted with the idiosyncrasies of 
watches rather than deprive the indi- 
viduals cut off from other sources of 
communication. 


Yours very truly, 
(Signed) A. I. RUSSELL. 








The Eisenstadt Mfg. Co., leading 


wholesale jeweler in St. Louis, Mo., re- 
cently bought the entire stock of loose 
diamonds from the Ingomar-Gohlsmith & 
Co. of New York city. The deal here 
involved a considerable sum of money 
and the Eisenstadt Co. will shortly be 
ready to offer the stock to its trade. 
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Up-to-Date Bandits 





Two Gunmen Rob Omaha Establishment as 
Passersby Watch Them at Work but 
Part of the Loot Is Recovered 


OMAHA, NEB., March 1.—Two bandits 
with an entirely new idea of how to do 
the job robbed the Eagle Jewelry and 
Loan Co. last Thursday afternoon. 

Jules Gerelick, one of the partners in 
the store, said his partner, Joe Ban, had 
walked across the street to mail a letter 
when the bandits came in and asked to 
see a railroad watch. After examining 
several watches, one of the bandits said: 
“Well, let’s really get down to business,” 
and thereupon drew a gun. 


Gerelick raised his hands above his 
head. Here is where the bandit began 
to show his new “stuff” in the art. “Get 
your hands down to your side and act 
natural,” he ordered the jeweler. “Do 
you want everybody outside to know 
there is a holdup in here? Act natural. 
Go about here as if you were tending to 
business as usual. Be yourself.” 

About this time a customer came in. 
Covered with a gun he raised his hands, 
but he too was immediately ordered to 
put them down and act natural. 

Finishing the job near the safe and 
vault the bandit now performed a further 
feat of strategy in the art of banditry. 
He removed his coat, took off his hat, 
combed his hair back slick and smooth 
so as to look like a clerk and got into the 
show window to remove the jewelry on 
display there. 


As people from the street looked in 
through the window he joked about the 
matter, saying: “TI’ll bet they all think 
I am a clerk here. They think I am re- 
arranging the articles in this window. 
Ain’t I a handsome jewelry clerk? I 
bet they think I am taking this stuff out 
to put in some new stock. They think I 
am an expert window trimmer, and they 
are waiting to see what I am going to 
do next. It’s good, isn’t it?” And he 
went on coolly removing the valuables. 

Finishing this job, the bandit again 
put on his coat and hat, and the two or- 
dered Gerelick and the customer into the 
vault. They closed the door and told the 
two that they would be around in the 
neighborhood for the next five minutes 
and would shoot if the door of the vault 
were opened too soon. 

The loss was said to be $4,500. 





OMAHA, NEB., March 2.—Much of the 
$4,500 worth of diamonds and watches 
taken in the daylight robbery last Friday 
of the Eagle Jewelry & Loan Co., Omaha, 
has been recovered at Denver, Colo., fol- 
lowing the arrest of three men there for 
robbery. 


The men under arrest at Denver are 
strange to the Omaha police, and the 
names they gave are believed to be fic- 
titious, as they do not appear in the Ber- 
tillon records. Omaha officers left for 
Denver to question the men and to in- 
spect the jewelry recovered. 
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Another Order Against Improper Terms 





Federal Trade Commission Sustains Complaint Against New 
York Wholesale Catalog Dealer Accused of Misrepre- 
senting Quality of His Merchandise 


WASHINGTON, D. C., March 1.— 
Nathaniel L. Blauston, dealer in imita- 
tion pearls and other articles, doing 
business in New York under the name 
of the Marie Antoinette Perle Co., and 
the Bristol Gift House, has come in 
contact with the Federal Trade Com- 
mission over alleged misrepresentation 
of quality in the merchandise listed in 
his catalogs. The complaint was filed 
against him some time ago by the Com- 
mission which has just made public the 
decision which it rendered on Feb. 6 and 
also the order against Blauston, his 
agents, employes and_ successors, to 
cease and desist from the practices com- 


plained of. 

The finding on the facts as made pub- 
lic made by the Federal Trade Commis- 
sion reads: 


FINDINGS AS TO THE FACTS AND 
CONCLUSION 


Pursuant to the provisions of an Act of 
Congress approved Sept. 26, 1914, entitled, 
“An Act to create a Federal Trade Commis- 
sion, to define its powers and duties, and for 
other purposes,” the Federal Trade Commis- 
sion issued and served a complaint upon the 
respondent, Nathaniel L. Blauston, charging 
him with the use of unfair methods of com- 
petition in commerce, in violation of the 
provisions of said Act, together with a notice 
that, within thirty (30) days from the ser- 
vice of the complaint, unless such time be 
extended by order of the Commission, an 
answer to the complaint should be filed with 
the Commission, and with a copy of Rule III 
of the Rules of Practice adopted by the Com- 
mission, June 30, 1927, with respect to 
answers and failure to answer. 

Thereafter, Nathaniel L. Blauston, the re- 
spondent, appeared herein and _ filed an 
answer to the complaint in which he alleges 
that he refrains from contesting this pro- 
ceeding. No other answer or return has 
been filed by said respondent. 

Thereupon this proceeding came on for de- 
cision and the Commission having duly con- 
sidered the record, and being fully advised in 
the premises, makes this its findings as to 
~ facts and its conclusions drawn there- 

‘om. 

Findings as to the Facts 


Paragraph 1.—Respondent is an individual 
having his principal place of business in the 
City of New York, State of New York. He 
is engaged in the business of selling jewelry, 
silverware, flatware, leather goods and nov- 
elty merchandise of various kinds at_whole- 
Sale to retail dealers and to dealers who con- 
duct mail-order businesses located at various 
Places throughout the several States of the 
United States. He causes said articles of 
merchandise when so sold to be transported 
from his said place of business in said City 
of New York into and through other States 
of the United States to the purchasers there- 
of located in such States. He is in competi- 
tion with other individuals, partnerships and 
corporations engaged in the sale and trans- 
portation of like articles of merchandise in 
commerce between and among the various 
States of the United States. 

Par. 2.—Respondent obtains orders for and 
maken sales of his said articles of merchan- 
= through and by means of certain cata- 
ogs issued by him in which they are sev- 
erally described and pictorially represented 
and the prices thereof set forth. He sells 
said catalogs, in commerce, to his said 
customers or prospective customers to be 
pen by them in ordering and purchasing the 
ee of merchandise therein represented 

" ane on A reselling the same to 

“ al 
80 used by rg ec and said catalogs are 
pet. 3.—In the said catalogs referred to in 
fon agraph Two hereof respondent has caused 
more than two years prior to the date 


hereof and still causes to be set forth false 
and misleading statements and representa- 
tions and pictorial representations concern- 
ing the materials of which the articles of 
merchandise offered for sale and sold by him, 
in commerce as aforesaid, are composed and 
the nature and character thereof. Said state- 
ments and representations are as follows: 


(a) That certain sets of tableware, each 
consisting of knives, forks, spoons, butter 
spreaders and sugar shell, are “fine nickel 
silver-plated silverware’; and that certain 
candlesticks, wine sets, motor clocks, cigar- 
ette cases and sets consisting of cigarette 
and match cases, are composed of ‘Nickel 
Silver,” when in truth and in fact said 
articles are not composed in whole or in 
part of the metals known as silver and 
nickel. The pictorial representation in re- 
spondent’s catalogs of the set of table sil- 
verware above referred to and designated 
in said catalogs as “No. 433” is not an 
illustration of the particular set actually 
offered for sale and sold by respondent, 
but of another set of better grade and 
greater selling price than the said set. 

(b) That the cases of certain watches 
are composed, respectively, of “Rolled Gold 
Plate,” “fourteen karat white or green 
rolled gold plate,’ ‘White Rolled Gold 
Plate,’ “White Gold Rolled Plate,” “Rolled 
White Gold Plate,” and are “yellow gold 
plate,” when in truth and in fact said 
watcheases have a plating of gold less 
than three one-thousandths of an inch in 
thickness, on the outside, and less than 
one one-thousandth of an inch in thickness 
on the inside, which is the specified stand- 
ard of thickness of gold for the manufac- 
ture of watchcases represented and de- 
scribed as gold plated; and that certain 
of said watchcases are “life guaranteed,” 
which representation is misleading and de- 
ceptive to the purchasing public. 

(c) That certain articles of merchandise 
consisting of watches and clocks have “sil- 
ver finished,” “silver brush finished” and 
“silvered” dials, respectively; that certain 
other articles of merchandise, among which 
are pen and pencil sets, have a “white gold 
finish’”’ and a “gold finish,” respectively ; 
that certain other articles of merchandise 
among which are ladies’ wrist watches 
have “platinoid finish” cases and “plati- 
num effect” dials, respectively, when in 
truth and in fact none of the said articles 
so described contain any silver or gold or 
platinum metal; and that certain brooches 
and bar pins each has a “platinum top” 
and that certain bracelets each has a “gold 
top,” when in truth and in fact said ar- 
ticles are only thinly plated with platinum 
or gold, respectively. 

(d) That certain articles of merchan- 
dise consisting of bead necklaces are com- 
posed,. respectively, of ‘‘amber,” “crystal,” 
“jade,” ‘jet,’ “amethysts” and “garnets,” 
respectively, when in truth and in fact said 
necklaces so described are not made of 
genuine amber, crystal, jade, jet, amethysts 
or garnets, but are composed of mate- 
rials which simulate them in appearance. 

(e) That certain articles of merchan- 
dise consisting of finger rings are “Gold 
Filled” and are composed of ‘‘Seamless Gold 
Shell” and that certain elk charms are 
“Solid Gold Filled,” respectively, when in 
truth and in fact said articles do not con- 
tain a layer or shell of gold of substantial 
thickness on the outside and when such 
words are not preceded by the designation 
of the alloy of gold used in the shell, 
which is preceded by a fraction designat- 
ing the correct proportion of the weight 
of the shell to the weight of the entire 
ring. 

(f) That certain articles of merchandise 
consisting of hair brushes, combs. mir- 
rors, manicure sets and similar toilet ar- 
ticles are composed in part of “Ivory,”’ 
when in truth and in fact said articles are 
not in any part made from ivory, but are 
made of a material which simulates ivory 
in appearance and finish. 

(g) Certain other articles of merchan- 
dise are represented and described as 
“Tvoroid,” ‘“Rubberoid,” ‘“Amberite’’ and 
“Leatherette,’ respectively, when in truth 
and in fact said articles contain no ivory, 
rubber, amber or leather, respectively. The 
use of these words to advertise and de- 
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scribe said articles has the capacity and 
tendency to mislead and deceive purchas- 
ers into the belief that said articles are 
manutactured in whole or in part of gen- 
uine ivory, rubber, amber or leather, re- 
spectively, as the case may be. 

(n) Vhat a certain case containing a 
traveling i1olaing clock 1s composed of 
“nign-grade leatner,’? when in truch and in 
fact said case is not composed of leather 
but of a material made to imitate genuine 
ieather in appearance. 

Par. 4.—Respondent’s said customers pur- 
chase, and offer for sale and sell the articles 
ot merchandise referred to in raragraph 
Three hereof to the consuming public pur- 
suant to the pictorial representations and the 
descriptions and representations of said ar- 
ticles contained in the catalogs sold and sup- 
plied to them by respondent as set forth in 
Paragraph Two hereof. 

Par. s.—The statements and representa- 
tions as above set forth are false and mis- 
ieading, and have the capacity and tendency 
to and do mislead and deceive purchasers 
into the belief that said articles are com- 
posed in whole or in part of the materials 
as represented and depicted in said catalogs 
and to cause many of the consuming public 
to purchase respondent’s said articles of 
merchandise in that belief. 

Par. 6.—There are among the competitors 
of respondent referred to in Paragraph One 
hereof many who in nowise misrepresent the 
composition, nature and character of the 
merchandise which they sell, and respon- 
dent’s acts and practices as hereinbefore set 
forth tend to and do divert business from 
and otherwise injure and prejudice said com- 
petitors. 

Par. 7.—The above acts and practices of 
respondent are all to the prejudice of the 
public and of respondent’s competitors and 
constitute unfair methods of competition in 
commerce within the intent and meaning of 
Section 5 of an Act of Congress entitled “An 
Act to create a Federal Trade Commission, 
to define its powers and duties, and for other 
purposes,” approved Sept. 26, 1914. 


CONCLUSION 


The methods of competition set forth in 
the foregoing findings, under the conditions 
and circumstances therein set forth, are un- 
fair methods of competition in interstate 
commerce, and constitute a violation of Sec- 
tion 5 of an Act of Congress approved Sept. 
26, 1914, entitled “An Act to create a Fed- 
eral Trade Commission, to define its powers 
and duties, and for other purposes.” 

By the Commission: 

(SEAL) WILLIAM E. HUMPHREY, 

Chairman. 


The order to cease and desist which 
followed reads: 


ORDER TO CEASE AND DESIST 


This proceeding having been heard upon 
the complaint of the Commission and the 
answer of respondent, filed pursuant to Rule 
III of the Rules of Practice of the Commis- 
sion, in which answer it is set forth that re- 
spondent refrains from contesting the pro- 
ceedings instituted by the Commission, and 
the Commission having made its findings as 
to the facts with its conclusion that the 
respondent has been and is using unfair 
methods of competition in commerce in vio- 
lation of the provisions of Section 5 of an 
Act of Congréss approved Sept. 26, 1914, en- 
titled, “An Act to create a Federal Trade 
Commission, to define its powers and duties, 
and for other purposes.” 

It is Ordered, that respondent, Nathaniel 
L. Blauston, his agents, employees and suc- 
cessors cease and desist from: 

(a) Using the words “Nickel Silver,” 
or either of them, to advertise or de- 
scribe articles of merchandise which are 
not composed in whole or in part of the 
metals known as silver and nickel. 

(b) Using the words “Gold Plate” or 
“Gold Plated,” or either of them, to ad- 
vertise or ‘describe watch cases which 
have a plating of gold less than three 
one-thousandths of an inch in thickness 
on the outside, and one one-thousandth 
of an inch in thickness on the inside; 
and using the words “life guaranteed” to 
indicate the length of time such watch 
cases will last or wear. 

(c) Using the words “Silver Finished” 
or “Silvered,” or either of them, to ad- 
vertise or describe watch or clock dials 
which contain no silver metal; or the 
words “Gold Finish,” to advertise or de- 
scribe pen and pencil sets which con- 
tain no gold metal; or the words “Plati- 
noid Finish” or “Platinum Effect” or 
either of them to advertise or describe 
articles of merchandise which contain 
no platinum or the words “Platinum 
Top” or “Gold Top,” respectively, to ad- 
vertise or describe brooches or bar pins 
or similar articles of jewelry which have 
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only a thin ea of platinum or gold, 
case may be. 

oy Using the words ‘“‘Amber,” “Crys- 
tal,” “Jade,’’ “Jet,” “Amethyst’” or 
“Garnets,” or either of them, respective- 
ly, to advertise or describe necklaces 
which are not composed of genuine am- 
per, crystal, jade, on or gar- 

as the case may be. . a 

“= Using the words “Gold Filled” or 
“Gold Shell” or either of them to adver- 
tise or describe finger rings and charms 
unless such articles contain a layer or 
shell of gold of substantial thickness on 
the outside, and unless said words are 
preceded by_ the designation of the alloy 
of gold used in the shell, which is pre- 
ceded by a fraction designating the cor- 
rect proportion of the weight of the 
jayer or shell of gold to the weight of 
the entire ring or charm. " 

(f) Using the word “Ivory” as a noun 
to advertise or describe articles of mer- 
chandise which are not composed in any 
part of genuine ivory, but are composed 
of a material made to simulate ivory in 
appearance and finish. P ia 

) Using the words “Ivoroid” or 
“Rubberoid” or “Amberite” or either of 
them respectively to advertise or de- 
scribe articles of merchandise which do 
not contain in any part genuine ivory, 
rubber or amber respectively; and from 
using the word “Leather” either alone or 
in combination with any other word or 
words, letter or letters, to advertise or 
describe articles of merchandise which 
are not made in any part of the prepared 
skins of animals. 

(h) Using in catalogs or other adver- 
tising matter pictorial representations of 
any article of merchandise which is not 
an illustration of the particular article 
of merchandise actually offered for sale. 

(i) Making any other untrue adver- 
tisement or description of any article 
offered for sale by him. 

It ig Further Ordered, that the respondent, 
Nathaniel L. Blauston, shall, within sixty 
(60) days after the service upon him of a 
copy of this order, file with the Commission 
a report in writing, setting forth in detail 
the manner and form in which he has com- 
plied with the order to cease and desist here- 
inbefore set forth. 

By the Commission: 

(SEAL) Otis B. JOHNSON, 
Secretary. 


The case was heard before Commis- 
sioners William E. Humphrey, chair- 
man; Abram F. Myers, Edgar A. Mc- 
Culloch, Garland S. Ferguson, Jr., and 
C. W. Hunt. 








Failure to Return Watch Within 
Reasonable Time 


T is but to follow the dictates of com- 

mon sense to require that one who 
buys an article and finds that it is not 
what it was represented to be, should 
return it within a reasonable time and 
claim his money back. That also is the 
ordinary rule of law, grounded on the 
theory that such conduct is the best 
protection to both parties to the original 
transaction. 

A recent illustration of the rule is to 
be found in a case decided by the Court 
of Civil Appeals in Texas (I. S. W. Rep. 
2nd. 330). In that case the facts were 
that in March a gentleman bought a 
wrist watch. He informed the seller 
that he desired a watch made entirely 
of platinum as a gift for his fiancee, a 
lady residing in California. The seller 
told him that the watch was of that 
character. He bought it and sent it to 
his fiancee. She wore it for awhile, 
When the back became tarnished, and 
it was discovered that the back was 
made of white gold. She made the dis- 
Covery, She says, in August or Septem- 
ber, and first hesitated to speak of it, 
but in October wrote to the gentleman 
and told him. She kept the watch until 
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the Christmas holidays when the gentle- 
man was visiting in San Francisco. He 
took the watch at that time, and re- 
turned it to the seller early in January. 

The sole question in the case is wheth- 
er the right to return the watch and 
rescind the purchase has been lost by 
failure to disaffirm within a reasonable 
time. 

It was held that the delay in return- 
ing or offering to return the watch after 
discovering that it was not as repre- 
sented barred the right to rescind. It 
was shown, the court observed, that at 
least two months before the buyer 
offered to rescind, he knew the watch 
was not as represented. There was no 
sufficient excuse for his failure to dis- 
affirm when he ascertained the true 
facts. The watch could have been sent 
to him by express for return to the 
seller. 








Washington State Retail Jewelers to 
Hold Annual Convention at Spo- 
kane on April 17 and 18 


SEATTLE, WASH., March 1.—April 16 
and 17 are the dates selected for the 
Washington state jewelers’ convention, 
to be held this spring, at Spokane, Wash., 
in the heart of the Inland Empire of the 
Northwest, east of the Rockies. 

Dr. W. J. Hindley, secretary of the 
state association, has been conducting a 
number of membership drives in different 
cites of the state, with flying squadrons 
composed of the leading jewelers of the 
section, to augment the membership of 
the association, prior to this meeting, 
which it is planned to make the largest 
and most intensive in two days ever held. 
He has also been negotiating with the 
railroads to allow special rates from 
Seattle, and believes that this will be 
done. 

The Spokane jewelers, who will act as 
hosts to the convention delegates from 
all parts of the state, have recently held 
their initial meeting, and have appointed 
committees to work out the details of 
program, arranging for a number of in- 
spiring business sessions, as well as so- 
cial entertainment. They expect to 
entertain the two hundred odd delegates 
and visitors with auto rides which will 
take in the beauty and industry of 
Spokane, with theater parties, and a ban- 
quet at the Hotel Davenport. 

Sam S. Cohen, president of the Spo- 
kane association, has been made general 
chairman of the convention. Ben Cohn 
has been placed in charge of the commit- 
tee on arrangements and is selecting a 
membership to assist him. Al Sartori 
will have charge of the financial end of 
the meeting; William F. Roberts, the 
secretary and treasurer, will head the 
registration committee; M. M. Cohen and 
his committee will see to the details of en- 
tertainment, R. L. Ritter the program, 
and George H. Doerr the reception. 

Among the major purposes of the con- 
vention will be one to stimulate greater 
interest in associational work, to discuss 
common problems, and point the way to 
the solution of some of the difficulties 
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confronting the jewelry business in 
Washington, awakening an interest in 
each other that will make for real prog- 
ress in the industry. 








Officers Elected 


Members of Chicago Manufacturing Jewel- 
ers’ Association Hold Annual Meeting 


March 1.—Last Tuesday 
Chicago Manufacturing 


CHICAGO, 
evening the 


Jewelers’ Association held its annual 











H. PAUL JUERGENS, PRESIDENT-ELECT 


meeting and election of officers at the 
Hamilton Club. 

After dinner was served Thomas W. 
Stanek, president called the meeting to 
order. After the regular routine of 
business officers were elected for the 
ensuing year. They are as follows: H. 
Paul Juergens, Juergens & Andersen Co., 
president; George Spies of Spies Bros., 
vice-president; and George H. Tomp- 
kins, secretary-treasurer. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending March 3, 1928 
The U. S. Assay Office reports: 
yold bars exchanged for gold 
CME ae cache taadudenae aus $804,843.73 
Gold bars paid depositors...... 51,657.31 
WEE Lidvdensniendauee $856,501.04 
Of this the gold bars exchanged for 
gold coins are reported as follows: 


Date Exchanges 
Pe Me stocks wwe omen $351,411.14 
e Ric ise Sr Sachi ee 114,833.41 
= Aelia has eran al husare ale nee 94,349.12 
Ro > ha Ue va Snass euie aes 94,381.62 
. PS 5.520 slate wise ee aleeres 93,592.88 

- Dea ania nse old Cake ve elawale 56,275.56 
PEM clock dae eo we ares $804,843.73 








Peter A. Selles has sold his interest in 
the Selles & Post store at Zeeland, Mich., 
to B. L. Post, who has been his partner 
for four years. Mr. Selles in the future 
will devote all his time to his store at 
Holland, Mich. 
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Her Fiance 
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Ring 























The ——s Demand 


STAR SAPPHIRES 


is merely a natural tribute to the most 
beautiful and entrancing of Gems. 


THE STAR SAPPHIRE 


is selling itself to Lovers of Fine Jewelry. 


Louis N. MARX 


551 FIFTH AVE., NEW YORK 
Telephone Murray Hill 8838 
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Paris Jewelry and Dress Styles 





Ostrich Feather Fans and Fantastic Head Dresses Popular on the 
Riviera—Precious and Semi-Precious Stones Used in 
Pleasing Combinations—Ser pent Bracelets Becoming 
Larger—Communion Jewelry for Boys 


and Girls 


Paris, Feb. 26—Everywhere Carnival 
reigns supreme this week, and this is 
the time when fantastic headdresses are 
seen at fancy dress balls and other 
events. On the Riviera, in particular, 
fancy unrestrained reigns and masque or 
fancy dress balls succeed each other in 
swift succession. One of the most in- 
teresting details of dress seen during 
this festive season is the very long 
ostrich feather fan. Mounted on ivory, 
or mother of pearl, the feathers are used 
to their full length and the fan carried 
to make them droop slightly. While this 
fan is carried by matrons, very young 
girls also have fans, but very small and 
dainty, in Rosaline lace, or something 
similar, with white ivory sticks or 
mother of pearl. The mounts are plain, 
not ornamented with designs of any 
kind. While white feather fans are the 
thing, black ostrich feather fans of 
great dimensions are also seen, mounted 
in black ivory or in tortoise shell. 

x * * 


A lady of rank was recently dressed 
in a blue and silver argenté gown, with 
a tiara in diamonds, finished with cabo- 
chons in aqua-marine, showing to what 
an extent the finest and less costly gems 
are being mixed today. The cabochons 
were affixed well at the back of the head, 
on either side of the chignon, for some 
of the dames of the ancient school are 
wearing their hair long again. Tiaras 
are worn decidedly low on the forehead, 
almost over the eyebrows, instead of 
among the hair as was the mode. Ata 
recent ball, a tiara in diamonds was at- 
tached under the chignon, passing just 
behind the ears, a curl of hair being visi- 
ble beneath the tiara. In another case, 
the pearl bandeau with a peak, worn by 
a young girl, disappeared under the hair, 
just beyond the ears, fastening at the 
back of the head. A single row of mag- 
nificent pearls was attached to the hair 
well above the bandeau and reached 
round the head, being kept in place by 
invisible hairpins. 

* * * 


For Carnival, lamé, beaded materials 
and bright-surface satins are all much 
worn, and sometimes the jewelry seen 
with these gowns is almost ordinary, as 
for instance the red-wood bead sautoirs 
worn with black dinner gowns, that are 
more remarkable for their grotesque- 
ness than for anything else. Gauze, 
with giant flowers in velvet, the flowers 
usually of an outstanding color, is very 
fashionable. The gowns are of course 
draped and the drapery usually held in 
Place by immense buckles of “diamonds,” 
while diamonds are worn with this type 


of gown. Sometimes a barette of dia- 
monds on the breast is the only jewelry, 
but as a rule a necklace is worn, with 
long earrings, to give a certain chic to 
what otherwise would seem somewhat 
dingy. Belts, that are much worn with 
afternoon and evening gowns, are fre- 
quently ornamented with motifs in dia- 
monds. Sometimes there are diamond 
cabochons from distance to distance, at 
others, queer geometrical figures are 
traced in diamonds, one crossing the 
other, or one crowding the other, in all 
kinds of fantastic shapes. Lace gowns 
for evenings, in white or cream, usually 
have metal belts, gold or silver being 
used. ‘These belts are made of slats of 
plain metal, about an inch in height, and 
fit one into another to make a rigid belt 
when closed. Black lace gowns have 
jeweled belts, often of antique design, 
unless the belt is in jet to retain the all- 
black impression. For one colored gown 
for evenings three are seen in all-white 
or all-black, the latter prevailing. It is 
a sign of the times, of economies, for 
white gowns always clean and look as 
well as new, while black tulle gowns last 
indefinitely if carefully worn. 
* * * 


Serpent bracelets are becoming larger 
and larger, a bracelet made of flat pieces 
of jade, with a large piece for the head 
being wound round the arm three times. 
Another, in scales in gold, had a ruby 
for an eye, and made a handsome orna- 
ment. 

* * * 

Long earrings, dyed to match the 
gown, in some kind of fancy wood, are 
a novelty that is catching on. A vogue 
for anything really new and cheap as 
regards materials, no matter how ex- 
pensive the workmanship, is sure to take. 

* * * 


At this period of the year, Carmen 
combs are in great demand for the vari- 
ous fancy dress balls. They will be 
much worn, too, because they go well 
with the long fringed shawls, but the 
wearers must of course have long hair, 
which is not seen very frequently today. 
In fancy dress, especially, and for all 
kinds of historical costumes, a chignon 
is often added for the evening. 


* * * 


Much premiere communion jewelry is 
seen just now. Boys and girls both need 
rosaries and it is noticeable that much 
garnet is used for the boys, while mother 
of pearl is seen, as usual, for the girls. 
The gems are held together with thin 
chains of silver, there being a silver 
crucifix at the end of the rosary. The 
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boy invariably gets a watch for his first 
communion, and cheap lines of silver 
watches are seen in the shops at this 
time of year. The girl gets a silver 
watch, smaller in size, and probably some 
silver trinkets, perhaps a short pearl 
necklace. Her satin handbag, covered 
with net or gauze, is embroidered with 
pearls, and the band that attaches it to 
her arms is also sewn with pearls. The 
prayer book is bound in mother-of-pearl] 
or in ivory to match the remainder of 
the toilette, and perhaps there is no pret- 
tier sight than the premiere communi- 
cants at Easter, especially when there is 
a bevy of boys and girls of 12 or 13 years 
of age in the church. Relatives in Latin 
countries always make an effort in the 
matter of gifts at this season, and for 
this particular occasion, which occurs 
only once in the lifetime of a child. 
Quality naturally depends on the purse, 
but all look very much alike in pearls or 
“pearls,” in ivory or white composite or- 
naments. 








Employee of Buffalo Jewelry Concern 
Robbed While on Way to 


Visit Customers 


BuFFALO, N. Y., March 3.—Blocking a 
driveway with a stolen car, a holdup 
man on Thursday forced Harold D. Mor- 
gan, an employe of the Bush-Burnham 
Co., retail jewelers, 136 Exchange St., 
to stop his car near the Erie Railroad 
roundhouse, and then robbed him of 
$1,000. The holdup man fled in the stolen 
machine. 

Morgan was on his way to the round 
house, located off Bailey Ave., near 
Dingens St., to regulate trainmen’s 
watches, collect installments on pur- 
chases or make sales. A winding drive- 
way leads from Bailey Ave. to the 
roundhouse. The holdup man blocked 
the driveway near the first turn and 
waited for his victim. 

Police were informed that Morgan 
usually carried between $1,000 and 
$2,000 with him on his regular visits to 
railroad men in order to cash their pay 
checks as a business courtesy. Morgan 
makes weekly visits to the regular rail- 
road centers of the city. Apparently 
the holdup man had knowledge of Mor- 
gan’s custom of carrying a large sum of 
money and prepared the trap with pre- 
cision. 

Morgan was able to furnish police 
with the license number of the car in 
which the gunman fled and it was found 
that the automobile had been stolen the 
previous night from a garage in South 
Buffalo. Morgan also gave police a de- 
scription of the bandit and they are con- 
fident that they will be able to appre- 
hend him. 








Tom M. Geiger, of G. F. Geiger & 
Son, Louisville jewelers, was recently 
elected to membership in the American 
Business Club, an organization composed 
of young executives of Louisville which 
gives promise of eventually becoming 
one of the strongest organizations of the 
city. 
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European Diamond Markets 





Conditions in the Diamond Centers of London, Paris and 


Amsterdam as Reported by Correspondents of 
“The Jewelers’ Circular” 


LONDON, Feb. 23.—Although business 
conditions in this center have not been 
what might be termed dull during the 
past month, at the same time, it has 
been difficult in many cases to consum- 
mate transactions, as the prices de- 
manded for polished stones of good 
quality have been very high and dealers 
have been slow in accepting the gems at 
the prices offered. The increased price 
of the rough material announced during 
the month by the London Diamond Syn- 
dicate, especially for large sized stones, 
is, in part, responsible for the higher 
prices asked for the cut gems. As usual, 
manufacturing jewelers, as well as deal- 
ers, here, are reluctant to accept the in- 
creased prices as they always are. The 
present rise in prices, however, is on a 
sound basis and follows as a result of 
the working out of the Precious Stones 
Bill, which as is generally known, gives 
power to the South African government 
to control and stipulate the quota of the 
output of diamonds. By slow degrees, 
the trade may witness a gradual rising 
in price in all grades of diamonds dur- 
ing the year, which will include not only 
the fine but the ordinary rough matter 
as well as bort and diamonds for indus- 
trial purposes. In a recent interview 
with a promient importer of rough dia- 
monds, it was stated that, although it 
is not always possible to make predic- 
tions as to how high prices will go, one 
thing is certain, and that is that there 
will be no decrease in present prices. 
This statement coming from a reliable 
source is very reassuring and will un: 
doubtedly stimulate the firmness of the 
market for polished stone. The diamond 
syndicate continues to dispose of the 
consignments shown during the month, 
including the Kimberley and Jagersfon- 
tein shipments which were taken by the 
continental importers who were granted 
the sights. Outside goods were sold 
nearly every day of the week to rough 
importers from Amsterdam and Ant- 
werp and, as has been the case during 
the past few weeks, to some American 
buyers. 





AMSTERDAM, Feb. 22.—Business has 
continued active in this center during 
the past month and there are still many 
buyers coming from and going to Amer- 
ica and also European buyers visiting 
this market. Prices are somewhat bet- 
ter especially for the large sized dia- 
monds and in view of the fact that 
stones of three carats and upward are 
getting scarce, most of these gems are 
held by the large manufacturers. The 
diamond syndicate has increased the 
Price of the big sizes by five per cent 
and there has also been an increase in 
the price of all grades of rough material. 

© far as medium quality cut stones are 





concerned, it is noted that since January 
there has been a fair demand for small 
medium eight cut diamonds, ranging 
from 50 to 100 to the carat of good color. 
This also applies to slightly spotted 
grainers and mélées ranging from 5 to 
6 to the carat. The importers of rough 
diamonds find business very difficult to 
transact due to the increase in the price 
of the rough material which, in many 
instances, is quite out of proportion to 
the prices that can be realized when cut. 
As a result of this situation, those work- 
ing with a big capital are the ones who 
can best manage to make their business 
profitable. The middleman and the small 
diamond dealer have a sharp struggle in 
order to keep the wheels of business 
turning. During the past fornight there 
was a greater demand for small “roses” 
from the Paris market and also some 
interest shown for these stones in the 
London market. 





Paris, Feb. 24.—There has been a 
slight improvement in business in this 
market of late as compared with the last 
month and indications point to improve- 
ment in the financial and commercial 
situation of the country generally. This 
is sure to have a good effect on business 
generally and will be reflected in the 
sale of diamonds and other precious 
stones. There is a better demand for 
all grades of polished stones, especially 
for the larger sizes, and as is the case 
in other markets, these stones are hard 
to get, the demand exceeding the supply. 
This has led to an increase in the price 
for large sized stones, especially those 
of good quality and, therefore, it will 
not be a great surprise if the price of 
these gems rises to the level of the 1919 
boom. It will be of interest to the trade 
to learn that the following changes have 
been made which are important for cus- 
tomers in both the diamond and pear) 
trade. Importers of diamonds or pearls 
are now allowed to transfer a consign- 
ment to another without the latter hav- 
ing to pay a 2 per cent import duty as 
was the case before the change was 
made. Under the previous regulations, 
the transfer was considered as having 
been a new transaction on which the 2 
per cent duty was due. Under the new 
regulations, the transfer charge is abol- 
ished. A further regulation has come 
into force which makes it easier for the 
importer of diamonds who wishes to re- 
export parcels of gems on which the im- 
port tax of 2 per cent has been paid. 
Under the old custom regulations, the 
amount of duty paid was refunded only 
provided the parcels were returned to 
their respective places of origin. This 
proved to have a very detrimental effect 
on exporters. Under the present ar- 
rangements, these shipments may be ex- 
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ported to every country on the conti- 
nent and the duty paid will also be re- 
funded. Proof must be given that the 
imported goods were left unsold. These 
modifications are solely the outcome of 
the work of the Committee of Import 
and Export for Pearls and Diamonds 
which is under the leadership of Mon- 
sieur Reynalds, the previous Minister 
of Arts. 








Must Serve Prison Terms 





Four Men Who Operated Alleged Bogus 
Jewelry Concern Sentenced in United 
States District Court 


BALTIMORE, Mp., March 3.—Nearly a 
year after their arrest following an in- 
vestigation by United States postal in- 
spectors, four Philadelphians who oper- 
ated an alleged bogus jewelry concern 
here, were convicted this week in the 
United States District Court. Two were 
convicted by a jury and the other two 
pleaded guilty after going to trial. 

Three of the convicted swindlers were 
sentenced to two and a half years each 
in Atlanta Penitentiary and one was 
sentenced to 18 months in the Atlanta 
prison. Those who received the longer 
sentence pronounced by United States 
District Judge William C. Coleman were 
Louis Bruner, John C. Ehrlich and 
Nathan Lindenbaum. Joseph Abrams 
is the one who was sentenced to 18 
months. All are natives of the Quaker 
City. 

The prosecution was conducted by 
United States District Attorney A. W. 
W. Woodcock and Assistant District At- 
torney Douglas C. Rose, 2nd. Over a 
year ago the Philadelphians came to 
Baltimore, opened a shop in the first 
block of Hanover St., operating under 
the name of the “Baltimore Jewelry 
Co.” The defendants to the prosecution 
were also accused of using the name of 
a reputable Baltimore jeweler with good 
credit standing. 

Approximately $16,000 worth of jewel- 
ry was obtained from out-of-town firms, 
the jewelry being shipped on 30 and 60 
day payments. 

Evidence and testimony showed that 
within a few days after the shipments 
of jewelry were received at the address 
on Hanover St., the valuables were re- 
shipped to Philadelphia where the 
jewelry was sold. When the bills were 
overdue an _ investigation was made 
which disclosed that members of the 
firm composing the “Baltimore Jewelry 
Co.” had disappeared. For several 
weeks an investigation was conducted by 
Postoffice Inspector George E. Brill and 
inspectors of other cities. The investi- 
gation resulted in the arrest of all 
members of the gang, it was said. 








The Kerco Jewelry Co., Ltd. of 
Montreal has been incorporated to carry 
on the business as wholesale and manu- 
facturing jewelers, with $50,000 capital, 
by Lazarus Phillips, Lionel A. Sperber, 
Harry Blanshay and others. 
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United States Customs Rulings 





Recent Decisions on Beads, Timers, Clock Cases, Watch Move- 
ments and Other Articles of Interest to the Jewelry Trade 


The United States Customs Court has, 
within the last week, announced de- 
cisions covering the tariff classification 
of a wide variety of imported merchan- 
dise. Those of more particular interest 
to the jewelry and allied trades are 
briefly referred to in this column: 


STRUNG MOTHER-OF-PEARL BEADS 


Sustaining protests of B. R. Anderson 
& Co. and H. Krupp of Seattle, the 
Customs Court finds that imported 
beads, composed of mother-of-pearl, 
strung in necklace lengths, the strings 
being tied at the ends without clasps, 
and the beads graduated, are dutiable at 
the rate of 35 per cent ad valorem, under 
Par. 1403, tariff act of 1922. The col- 
lector’s assessment as jewelry, at 80 per 
cent ad valorem, under Par. 1428, act of 
1922, is set aside in a lengthy opinion 
written by Judge Sullivan. 


RACING TIMERS 


The Weinstrum Watch Co., the No- 
valis Watch Co., Bayer, Pretzfelder & 
Mills, Inc., and A. N. Williams, all of 
New York, have just obtained a ruling 
from the Customs Court lowering the 
tariff rate on certain imported racing 
timers. Reversing the collector’s assess- 
ment at a higher rate, the court, in an 
opinion by Chief Justice Fischer finds 
that duty should have been collected 
upon these timers as follows: Under 
Par. 367, tariff act of 1922, the move- 
ments at the applicable specific rate ac- 
cording to the number of jewels as 
watch movements, and the cases at the 
rate of 45 per cent ad valorem as watch 
cases. 


SILVER PLATED SHOE BUCKLES 


The Customs Court, in granting a 
claim of Strawbridge & Clothier, Phila- 
delphia department store, holds that im- 
ported silver-plated base metal shoe 
buckles, set with imitation precious 
stones, which, upon entry, were taxed 
at 80 per cent ad valorem, under Par. 
1428, act of 1922, should have been as- 
sessed at 15 cents per hundred and 20 
per cent ad valorem, under Par. 346 
of the act of 1922. Judge Sullivan 
writes the opinion in this case. 


EGG TIMERS WITHOUT JEWELS 


Sustaining a protest of James Mc- 
Creery & Co., New York department 
store, the Customs Court rules that cer- 
tain imported egg timers, having no 
jewels, should have been assessed at the 
rate of 85 cents each and 45 per cent 
ad valorem, under Par. 368, act of 1922, 
as time measuring mechanisms having 
no jewels in the escapement, and valued 
at more than $1.10 each, rather than 
at the rate of $1 each and 45 per cent ad 
valorem, under the same paragraph. 
Chief Justice Fischer writes the opinion. 


METAL PLATED BOXES 


The customs rate on metal plated 
boxes and pin trays is reduced from 60 
per cent ad valorem, under Par. 399, act 
of 1922, to 40 per cent ad valorem, under 
Par. 339, act of 1922, in a decision by 
the Customs Court sustaining a protest 
of Mogi Monomoi & Co. of New York. 
Chief Justice Fischer presided at the 
trial of this case. 


CLOCK CASES 


Leonhardt & Brush win before the 
Customs Court in a decision wherein it 
is held that certain imported clock cases, 
taxed at 50 per cent ad valorem, under 
Par. 368, tariff act of 1922, should have 
been assessed at only 45 per cent under 
another provision in the same para- 
graph. Judge Fischer writes the opinion. 


METAL TRAYS 


In a decision, upholding a protest of 
O. O. Friedlaender & Co., the Customs 
Court finds that certain metal trays, as- 
sessed at 60 per cent ad valorem, under 
Par. 399, act of 1922, should have been 
taxed at only 40 per cent under the same 
paragraph as being unplated. 


WATCH MOVEMENTS 


J. M. Caldwell & Co. of Philadelphia, 
recently imported watch movements 
with 17 jewels, adjusted to four posi- 
tions. They were classified under Par. 
367, act of 1922, and duty imposed at 
the rate of $4.75 each as watch move- 
ments adjusted to three positions. Not 
satisfied with this return, the Phila- 
delphia importers protested to the 
United States Customs Court, but they 
failed to make the proper claim. As 


’ to the particular shipment in question, 


therefore, the collector’s rate must stand. 

Judge Fischer takes occasion to point 
out, however, that according to a recent 
decision of the United States Court of 
Customs Appeals (T. D. 42568), these 
watch movements are excluded from 
paragraph 367 and relegated for tariff 
classification to the provision in para- 
graph 368 for “any device or mechanism 
having an essential operating feature 
intended for measuring time,” and are 
dutiable thereunder at the rate of 45 
per cent ad valorem and $4 each. 

If the Philadelphia concern had made 
this claim, the duty would have been 
lowered. As to future shipments the 
appeal court’s findings will undoubtedly 
apply. 

PLATED METAL ARTICLES 

The collector’s assessment on certain 
brass articles, ornamented with a de- 
sign, is affirmed in a decision by the 
Customs Court overruling a protest of 
Chaldean Rescue of New York. Part 
of the design on these articles was of 
silver which was affixed to the brass by 
solder or by being beaten into depres- 
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sions. Duty was assessed as manufac- 
turers of metal, plated with silver, at 
60 per cent ad valorem, under Par. 399, 
act of 1922. Claims for a lower duty 
are set aside in an opinion by Judge 
Fischer. 


CIGAR LIGHTERS 


Protest of Henry A. Wess of Cleve- 
land, filed against the collector’s assess- 
ment of duty at 80 per cent ad valorem, 
under Par. 1428, on certain imported 
cigar lighters, is overruled in a recent 
decision by the Customs Court. Judge 
Sullivan finds that these lighters were 
properly assessed as metal articles de- 
signed to be worn on apparel or carried 
on or about or attached to the person. 
Claim was made for duty at only 60 per 
cent under Par. 1454 or 399. 


SILVER PLATED ROSARIES 


The Pfister Jewelry Company, of New 
Orleans, has lost a protest before the 
Customs Court involving the tariff clas- 
sification of certain imported rosaries. 
Upon entry these rosaries were sub- 
jected to duty at the rate of 50 per cent 
ad valorem under Par. 1446, act of 1922, 
as being silver plated. The importers 
claimed duty at only 15 per cent ad 
valorem under said paragraph 1446 as 
unplated rosaries valued at less than 
$1.25 per dozen. 

Judge Fischer, in denying relief from 
the imposition of the higher rate, says: 

“At the trial, the United States chem- 
ist who analyzed the articles, stated 
that he found about 1/50th of one per 
cent of silver therein. While the con- 
tent of silver in these rosaries consti- 
tutes a very insignificant element in 
their construction, nevertheless, it must 
be said that they are articles in part of 
silver and as such are properly dutiable 
at the 50 per cent rate under said para- 
graph 1446, as classified by the col- 
lector.” 








Window Smashers Secure Loot 
Valued at $2,600 from Gloucester, 
N. J., Store 


GLOUCESTER, N. J., March 7.—George 
W. Dilks, retail jeweler with a store at 
Broadway and Mercer St. here, was the 
victim of window smashers who not only 
escaped with rings and other jewelery 
valued at $2,600, but dealt him a severe 
blow on the hip with the paving stone 
they used to smash the window. 

Their loot included 11 diamond 
mounted rings, valued by Dilks at a 
total of $1,100 while watches and other 
pieces of jewelry they picked up, repre- 
sented a value of $1,500, the jeweler 
said: 

Mrs. Mary Pickett, who lives opposite 
the store, gave the police a description of 
the robbery which she viewed from her 
window but the affair was over so 
quickly she had no opportunity to give 
an alarm before the thieves fled. 

This was the second jewelry store 
robbed here within a week, the previous 
victim being William Schuler, who was 
robbed of diamonds valued at $800 by 
three bandits who later robbed a moving 
picture owner of his night’s receipts. 
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AND 


DISTRIBUTORS 
of “TRADE MARK” JEWELRY 


Find a ready market for their merchandise mounted on 
our attractive window or counter 


METAL DISPLAY STANDS 


These stands are of cast metal, fitted with interchange- 
able velvet pads and may be made to your exclusive design 
with your trade mark incorporated thereon. 


Write us your requirements. 


CLEAR METAL CASTING CO. 


Manufacturers and Designers of Metal Displays 


125 Baxter St. New York 


















The BUYERS’ DIRECTORY 


Price One Dollar 


The Jewelers Publishing Corp., 11 John St., New York 
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Credit Jewelers to Meet 





Preparations Complete for Convention at Drake Hotel, Chicago, 
March 19 to 21—Big Attendance and Fine 
Exhibit Expected 


Cuicaco, March 3.—Preparations are 
being made for one of the largest con- 
ventions of jewelers ever held in the 
country by the officers and committees of 
the National Association of Credit 
Jewelers, when their convention as- 
sembles here on the 19th day of this 
month for a three-day session at the 
Drake Hotel. 

Already 600 representatives from re- 
tail stores have sent in their registra- 
tion cards and indicated their intention 
of being present at this meeting. Near- 
ly 90 exhibitors have signed for space 
in the exhibit hall. Charles Baumrucker 
of Jones & Baumrucker Co., Inc., gen- 
eral chairman of the convention, stated 
today that the present indications are 
that there will be at least 125 exhibits 
at the convention and that the attendance 
will exceed 1000. 

The entire convention will be on the 
first floor of the Drake Hotel, including 
the exhibit space, convention hall and 
committee rooms. The registration booth 
will be placed at the entrance of the 
exhibit space and to reach the meeting 
hall and assembly room the delegates 
pass through the exhibit space. Those 
in charge are very pleased with their 
arrangements at the hotel and feel sure 
that no more convenient arrangements 
could be made for holding a convention 
of this size and kind. 

The registration cards already received 
indicate that nearly every State in the 
Union will be represented at the conven- 
tion and a large delegation is expected 
from Canada, as their convention ad- 
journs the last of the week preceding 
this convention and already a delegation 
of 15 have stated they would come direct 
to Chicago from the Canadian conven- 
tion. 

In addition to the business sessions 
which will be held during the three days 
extensive preparation is being made for 
the entertainment of both the men and 
ladies who are in attendance. For the 
ladies there will be luncheons, card 
parties and theater parties, and as a 
special feature of entertainment which 
will be attended by the ladies is a style 
show being arranged for by Marshall 
Field & Co., for this occasion. On 
Wednesday night a formal banquet will 
be given for the men attending the con- 
vention. 

_ The local plans of the convention are 
in charge of the following committees 
who have been devoting much time to 
the various arrangements: Entertain- 
ment committee, Hugo Oppenheimer, 
chairman; Harry Swarts, Clarence 


Olsen, William B. Renick; Greeting and 
Welfare committee, Charles E. LaF laur, 
chairman; Arthur Olsen and William 
Nieder; Publicity committee, P. H. Gold- 
berg, chairman; 


Harry Swarts and 





Clarence Olsen; Registration committee, 
G. I. Appel, chairman; W. E. Renick, 
William Nieder, Arthur Strauss and 
William Gibson. 








Court Dismisses Complaint 





Appellate Division of Supreme Court Rules 
on Use of Name “Tecla” 


The litigation between the Tecla Cor- 
poration and Tecla Pearls, Inc., against 
the Salon Tecla, over the right to use 
the name “Tecla,” which has been before 
the Appellate Division of the Supreme 
Court twice, ended there on Friday last 
when the court reversed a judgment for 
the plaintiff and dismissed the com- 
plaint. On the previous appeal a sweep- 
ing judgment for the plaintiff on a pre- 
liminary restraining plea was modified. 
The present decision upsets a ruling 
preventing the defendant from using the 
name “Tecla” standing alone, but which 
did not prohibit its use as part of the 
name “Salon Tecla, Limited,” or “Tecla 
Eagle,” if written, printed or painted in 
the same size type, not script type. 

Justice McAvoy, writing the opinion, 
in which the court concurred, said: 

“The plaintiff’s business name _ is 
Tecla. Defendant copied the peculiar 
and characteristic script on which plain- 
tiff’s name was displayed. The trial 
court has restrained the defendant from 
displaying the name ‘Tecla’ in such form 
as simulates the peculiar signature by 
which plaintiffs’ business is known. The 
defendant under the order may use the 
name ‘Tecla’ as part of its corporate 
name or the name of its financial backer, 
Tecla Eagle. 

“Plaintiff’s business at the time it was 
started in the year 1906 consisted of 
selling jewelry and other articles and 
particularly artificial pearl necklaces. 
Defendant is engaged in what may be 
termed the business of selling cosmetics 
and furnishing services of the nature 
commonly rendered in what is currently 
known as a ‘beauty parlor.’ It sells no 
wares of the kind which plaintiffs vend. 

“It has been asserted by defendant 
that the sign-maker of defendant who 
had been told to use his discretion with 
respect to the form of the sign, employed 
a type of script somewhat resembling 
that of plaintiffs. There is no evidence, 
however, of any unfair competition by 
defendant with any of plaintiffs’ busi- 
ness activities. The evidence shows that 
prior to the commencement of the suit 
defendant voluntarily disavowed any in- 
tention of unfairly competing with the 
plaintiff, and expressed its willingness 
to so alter the sign that there could be 
no possibility of confusion. 
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“There was no proof of any sales or 
of the name of a salesman who had 
charge of, or anything to do with, plain- 
tiffs’ alleged cosmetic business. 

“We think that on this showing the 
judgment was unsupported by any evi- 
dence of the nature required for an in- 
junction to restrain so-called competi- 
tion. The injunction order made hereto- 
fore in this action temporarily restrain- 
ing defendant from employing the de- 
vice used by plaintiffs in their business 
followed from affidavits which convinced 
the majority of the court that there was 
danger to plaintiffs’ business in the con- 
tinuance of such use and the likelihood 
of damage to its trade in confusion of 
the two establishments so similarly de- 
signated. The proof at the trial dissi- 
pates that view and reveals a situation 
where neither competition of any nature 
exists, nor where there is even remote 
possibility of damage to plaintiffs or 
fraud against, or confusion of, the com- 
munity.” 

As a result of the unanimous finding, 
the case may be carried to the Court of 
Appeals only upon the consent of the 
Appellate Division or of the Court of 
Appeals itself. 

The defendant was represented by 
Neil P. Cullom as counsel and Gregory 
S. Rivkins on the brief, and William 
Klein and Albert T. Scharps, attorneys 
respectively for Tecla Pearls Inc. and 
Tecla Corporation, with Milton R. Wein- 
berger of counsel and Jerome Weinstein 
with them on the brief. 
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Salesman’s Sample Case Containing 
Jewelry Valued at $2,000 Stolen 
from His Automobile 


PHILADELPHIA, PA., March 7.—The 
trailing of jewelry salesmen’s automo- 
biles, which has become a fine art here, 
resulted this week in the theft of a car 
owned by Bruce Saunders, a salesman 
for the Morton Jewelry Co., 129 S. 
llth St. and a sample case containing 
jewelry valued at $2,000 which Saunders 
had left in the car while he called on a 
customer. 

Saunders had parked his car at Car- 
penter and 16th Sts., and was in the 
store of his prospect only a few mo- 
ments. When he came out the car was 
gone. Residents of the vicinity told 
him three youths had entered the ma- 
chine and driven away. Saunders then 
started for the police station at Fitz- 
water and 20th Sts., to report his loss 
when he saw his car at 18th and Fitz- 
water Sts. No one was in it and the 
sample case was missing. 

He gave police a description of the 
three youths seen driving off in the car 
and detectives later arrested a man on 
suspicion. Several persons identified 
him as one of the three who took the 
car and he was held for a hearing on 
several charges. 

The sample case contained ring 
mountings and a number of watches, 
but their value was not as large as the 
samples which Saunders had taken into 
the store. 
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THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


SAPPHIRES of 


18K. WHITE GOLD 
Platinum—18K—14K—14K B.P.—Sterling 


table 
suitable for a 




















RINGS, BROOCHES, BRACELET 2 ne 86 
18K.White. 18K., 14K., Large and Small Size 
AND LINK SETS veZercripnioe Circular on Application | 


Special Order Work and Repairing 


C. IRVING WASHBURN ‘yi hte s- 











o 
Stones from 5 to 40 carats having 
ll defined ° 
easaiaill The Buyers’ Directory 
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AMERICAN GEM & PEARL COMPANY Price, $1.00 
SIX WEST FORTY-EIGHTH STREET 


NEW YORK CITY 
London Paris Jewelers Publishing Corp. 











11 John St., cor. Broadway, New York 





DEALERS «+ CUTTERS + IMPORTERS 
Gems of Every Description 


—— = Beaded, Silk and Leather Bags 


Repaired and Refinished 
AN UNUSUAL SHOP for the _ repairing, 
framing and remodeling of high grade bags 
of every description. French bags a special- 
ty. Sterling Frames in stock or made to 
order. Pocket lighters refinished and re- 
covered in leather. 
A. L. WORKMAN, 1 West 34 St. 

Est. 20 Years New York City 



























































CRYSTALS (igure 

Odd Shapes 
CUT FOR THE TRADE 

PROMPT SERVICE—EXCELLENT WORKMAN- 
SHIP—REASONABLE PRICES 


SAVING DOLLARS FOR YOU IS PART OF OUR SERVICE Special attention given to mail orders 


J. SHIFFMAN 
71 Nassau Street, New York, N. Y. 








Loss of time means loss of money. Send us your 


orders and AVOID DELAY. 
Our service is ACCURATE AND PROMPT. Outo MEcuHaNics INsTITUTE 
CINCINNATI 


Diamonds, Pearls, Precious, Synthetic & Imitation Stones School of Watch and Clock Repairing 


S. NATHAN & CO., inc. 





young men of some experience. 
Write for information. 








HESSIAN DENVER 
SAND CLAY 


73 NASSAU STREET, NEW YORK Crucibles 
J. & H. BERGE 2227v228'ct 


Importers and Cutters 
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Death of Harris Fellman 





Veteran Woonsocket, R. I., Retail Jeweler 
a Victim of Shock 


WoonsockKET, R. I., March 5.—Harris 
Fellman, president of H. Fellman & 
Sons, Inc., 124 Main St., retail jewelers 
and optometrists, died suddenly at his 
home, 224 Coe St., Tuesday afternoon, 
Feb. 28, from a shock. He had just 
finished his lunch and was about to re- 
turn to the store where he had been en- 
gaged all the morning, apparently in 
good health and spirits, when he col- 
lapsed. When members of his family 
reached him he was dead. Dr. Orille 
Israel, who was summoned, responded 
immediately but Mr. Fellman was be- 
yond human aid and Medical Examiner 
Robert G. Reed who was called an- 
nounced death due to shock and said 
that the deceased had probably died in- 
stantly. 

Mr. Fellman was born in Russia and 
had he lived until next month would 
have been 74 years of age. He came to 
Woonsocket about 45 years ago and 
established himself in a small retail 
jewelry store with which he combined 
watch repairing and fitting of glasses. 
He had previously been engaged as a 
jeweler for several years in New York 
city before coming to this city. His 
business grew slowly but steadily until 
for many years it has been the leading 
one in its line in Woonsocket. A few 
years ago, two of his sons having ar- 
rived at maturity and become associated 
with him in the business it was incor- 
porated under the laws of Rhode 
Island, the deceased becoming the presi- 
dent and treasurer. 

When the State Board of Examiners 
in Optometry was created in 1907 Mr. 
Fellman was one of the original ap- 
pointees and had retained membership to 
the present time, leaving but one sur- 
vivor of the original Board—William T. 
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Wilson of Providence. He was a char- 
ter member of the Rhode Island Society 
of Optometry and served one year as its 
president and was also chairman of the 
State Board on several occasions. He 
was also a member of the Woonsocket 
Chamber of Commerce and of the Ki- 
wanis Club, the Independent Order of 
Odd Fellows and other social, commer- 
cial and fraternal organizations. 

Mr. Fellman’s first wife died a num- 
ber of years ago, and he married Miss 
Miriam Wise of Boston, who survives. 
He also leaves two daughters and four 
sons, two of whom Herbert and Louis 
were associated with their father. The 
funeral services on Thursday afternoon 
were conducted by Rabbi Samuel M. Gup 
of the Temple Beth-El of Providence 
and were largely attended. 








Associated Diamond Setters 





Members of New York Organization Hold 
Banquet and Install Officers 


The Associated Diamond Setters of 
America, an organization composed of 
contracting diamond setters located in 
New York and vicinity, held their first 
banquet at the Hotel Pennsylvania, last 
Wednesday evening, Feb. 29, at which 
time officers of the association were in- 
stalled, a number of addresses delivered, 
the purpose of the organization set forth 
and suggestions made as to how the 
work of the association can best be car- 
ried on. 

The dinner was attended by 154 mem- 
bers of the organization. It began at 9 
o’clock and was held in the east ballroom 
of the hotel. After the banquet, the fol- 
lowing officers were installed: President, 
Martin M. Duitz; vice-president, Fred 
Kramer; secretary, Henry Stammer; fi- 
nancial secretary, Murray Padolsky and 
treasurer, Lewis Garber. 

In addition to the social features and 
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trade betterment activities of the asso- 
ciation, there is also a benevolent fea- 
ture in connection with the organization. 
The constitution and by-laws have al- 
ready been adopted. 

The organization has no affiliation of 
any kind with any other branch of the 
trade. The organization’s headquarters 
are at 102 Fulton St. 








Sent to Prison 





Walter McGuire, Who Was Charged with 
Holding Up a Jeweler, Must Serve from 
Ten to Twenty Years 


Detroit, March 1.—Walter McGuire, 
27 years old, has been sentenced to serve 
from 10 to 20 years in the State prison 
at Jackson, by Judge Donald VanZile 
in Recorder’s Court. The sentence was 
given after Sheriff Edward F. Stein told 
the court that McGuire had attempted 
to break jail twice since he changed his 
plea from not guilty to guilty a few 
days ago. 

McGuire, also known as LaMount, 
faces the prospect of serving an addi- 
tional 13 years in the Mansfield reform- 
atory, at Mansfield, Ohio, after he com- 
pletes his term at Jackson, because he 
was on parole from the Ohio institution 
at the time of his arrest here. 

McGuire was charged with the holdup 
of Lewis A. Rea, in his jewelry store 
at 9660 Grand River Ave. on Jan. 17. 
At the time 115 rings, 80 watches and 
some miscellaneous jewelry, valued at 
$4,700, were taken. 

Jacob Williams, 21 years old, who 
pleaded guilty to a charge of larceny 
from the person, and who was said to be 
the driver of the automobile in the gem 
holdup, was sentenced to from one to 
five years in the Ionia reformatory. 








G. A. Butt has moved from Martinez, 
Cal., to Walnut Creek, Cal. 
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MEMBERS OF THE ASSOCIATED DIAMOND SETTERS OF AMERICA, WHO ATTENDED THEIR FIRST ANNUAL BANQUET IN 


NEW YORK 
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A 10-size, Queen, white or green gold-filled case with the famous Fas. Boss FA 





trade mark, which has distinguished fine gold-filled watch cases since 1853. 


OUR customer may not know, but you do, that any watch 

movement you sell will give its owner better and longer service 
in a Keystone Case. His satisfaction is the largest single factor in 
building your business. 

Keystone Cases of all sizes are offered in many beautiful designs 
and decorations, that satisfy good taste at all price ranges. For 
seventy-five years they have been building good will and good 
business for thousands of jewelers. 

Their quality, beauty of design and workmanship, and long 
service are serving today more jewelers more effectively than ever. 


KEYSTONE WATCH CASE CORPORATION 
Established 1853 


Riverside, New Jersev 
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Death of William H. Riley 





Prominent North Attleboro Jewelry Manu- 
facturer Succumbs to Heart Attack at 
the Age of Eighty-Three Years 


NortH ATTLEBORO, MAss., March 5.— 
William H. Riley, a leading jewelry 
manufacturer and one of North Attle- 
boro’s most prominent residents, died 
last Thursday evening at his home, 181 
North Washington St., at the age of 83 
years. He was stricken with a heart 
attack early in the day and gradually 
weakened until death came early in the 
evening. He had been in his usual 
health up to the time of the shock. His 
funeral, held yesterday afternoon at 2 
o'clock, was attended by one of the 
largest gatherings ever seen in this town 
on a similar occasion and fully attested 
the esteem in which the deceased was 
held in this community. 

Mr. Riley was born in North Attle- 
boro and after a common school educa- 
tion, while yet a young man started in 
the manufacturing jewelry industry, 
learning the trade and later working as 
a journeyman and in executive positions. 
In 1883, with George H. French, he 
formed the firm of Riley & French into 
which, in 1889, Frederick E. Hefferon 
was admitted and the firm name changed 
to Riley, French & Hefferon. The busi- 
ness prospered and in 1898 Mr. Riley 
took an independent interest in the 
manufacturing jewelry firm of George 
C. Hudson Co. and in 1901 he assumed 
an interest in the C. A. Randall Co. The 
same year he became financially inter- 
ested in the W. & S. Blackinton Co. of 
Providence, which the following year 
was removed to this town. 

In 1905 Mr. Hefferon died and the 
business was continued under its old 
name of Riley & French by the original 
partners in the concern. In 1913 this 
partnership was dissolved by mutual 
consent, Mr. Riley purchasing Mr. 
French’s interest in the Riley & French 
concern while Mr. French purchased Mr. 
Riley’s holdings in the W. & S. Blackin- 
ton Co. About that time he retired from 
active participation in the jewelry busi- 
ness, his son Alton H. Riley having 
since represented his father in his 
jewelry connections. Through his firm, 
Mr. Riley was affiliated with the New 
England Manufacturing Jewelers’ and 
Silversmiths’ Association, the Manufac- 
turing Jewelers’ Board of Trade, the 
National Jewelers Board of Trade and 
the North Attleboro Chamber of Com- 
merce, 

Building was one of his hobbies and, 
always an energetic worker in behalf of 
his native town, he contributed much to 
its development by the many tenements 
he erected, more than 100 dwelling 
houses being credited to his activities. 
The entire East St. section was devel- 
oped through his energies. He took a 
great interest and especial pride in this 
essential phase of community life and 
his efforts were largely responsible for 
many attractive streets and homes in 
North Attleboro. 

Although never taking an active part 
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in any organized charitable movement, 
he was very charitable and did much in 
an unostentatious manner to assist 
those who had met with reverses or mis- 
fortune. His frankness and rugged hon- 
esty made him beloved in the community 
and the knowledge that his familiar fig- 
ure will be missed in the town he so 
cherished brings poignant grief to the 
many who admired his sterling qualities 
and ennobling character. Illustrative of 
his philanthropic activities it was not 
unusual to find him in a market on a 
Saturday morning purchasing as many 
as a dozen to a score pieces of meat with 
vegetables and groceries for families he 
knew needed assistance. These he al- 
ways delivered in person. The horse 
was his favorite means of transporta- 
tion and while he owned automobiles he 
never used them except when he left 
town. 

Mr. Riley was affiliated with Bristol 
Lodge of Masons and is survived by his 
son, Alton H. Riley who will continue 
the business; a sister and a brother. 








Death of Samuel Maltinsky 


Veteran Pittsburgh Jeweler Passes on at His 
Home in That City 


PITTSBURGH, PA., March 3.—Samuel 
Maltinsky, engaged in the jewelry busi- 
ness in Pittsburgh and also in Braddock 
for more than 40 years, died at his home 
in this city. His death was attributed 
by some of his friends, at least partly 
to serious injuries sustained in 1924 
when his place of business was held up 
in this city and robbed, the thief getting 
away with diamonds valued at about 
$8,000. 

Mr. Maltinky’s places of business were 
at 812 Liberty Ave. and also 641 Smith- 
field St. He began business in Braddock 
in 1888 under the name of Teplitz & 
Maltinsky and this business was con- 
tinued until 1892 when it was dissolved 
and continued in his own name, Mr. 
Teplitz retiring from the partnership. 
This business continued until 1909 when 
he organized the Crescent Jewelry Co. 

The deceased leaves his widow and 
one daughter, Rose Maltinsky. Mr. 
Maltinsky was well and _ favorably 
known among the members of the trade 
and his death was a shock to his friends, 
a large number of whom attended his 
funeral. 











Death of Joseph G. Thompson 


BIRMINGHAM, ALA., March 3.—Joseph 
G. Thompson, 50, one of the best known 
jewelers in Birmingham, died of heart 
trouble at a local hotel Sunday morn- 
ing. He was found dead in bed. The 
remains were shipped to Welford, S. C., 
his native home, for burial. 

Mr. Thompson came to Birmingham 
many years ago and accepted a po- 
sition with Bromberg & Co., where he 
worked for a number of years. Later on 
he formed a partnership with Mr. Her- 
zog and they opened a retail jewelry 
store under the name of Herzog & 
Thompson. They conducted this store 
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for a number of years and then sold 
out the business. 

After selling his store here, 
Thompson left the city and was gone 


Mr. 


several years. A few months ago he re- 
turned to Birmingham and again ac- 
cepted a position with Bromberg & Co. 
Mr. Thompson was a diamond and 
jewelry expert. 








In Financial Trouble 





George Hahn, Trading as Capitol Loan Co., 
Philadelphia, Files Voluntary Petition 
in Bankruptcy 


PHILADELPHIA, March 7.—A number 
of wholesale jewelers here and in New 
York are puzzling out the new status of 
the bankruptcy case of George Hahn, 
trading as the Capitol Loan Co., who has 
just filed a voluntary petition in bank- 
ruptcy in the United States District 
Court here. In the petition his liabilities 
are stated as $41,000 with no assets 
listed. Hahn has been adjudicated a 
bankrupt and Walter C. Douglas named 
as referee by the court. 

The petition apparently is a reflex of 
the involuntary one filed against Hahn 
and the loan company last year when 
liabilities of approximately $165,000 
were recorded, a number of New York 
and Philadelphia firms being involved. 
At that time a settlement on a 50 per 
cent basis was effected, Hahn paying 25 
per cent in cash and issuing notes for 
the balance. No payments have been 
made on the notes and the petition just 
filed by Hahn is for bankruptcy on these 
obligations, the majority of the credi- 
tors named in the last petition being 
holders of the notes. 

Local creditors have not decided what 
to do in the matter but several of them 
are seeking to organize all the creditors 
here and in New York to fight Hahn’s 
discharge from bankruptcy unless satis- 
factory settlement is made. The filing 
of the second petition has stirred the 
wholesale jewelry trade here more than 
anything in the business trouble line for 
some time. 

Among the Philadelphia creditors are: 
D. Atlas & Co., $289; J. M. J. Costello, 
$1,479; L. Fuchs & Co., $624; Himmel- 
farb & Zeper, $537; S. Lesse & Sons, 
$255; John S. Spiegelman, $288; Harry 
Spivack, $4,147; Charles Stewalt, $273; 
Wigman & Ranin, $331; Joseph J. Matz, 
$5,483; M. Sickles & Sons, $107; Phila- 
delphia Jobbing House, $1,000. 

New York creditors are: Rosenthal & 
Kaplan, $272; Zimmen Bros, $464; 
Reiner & Berkow, $344; L. Klingsberg, 
$1,111; S. Brandler, $598; F. & H. 
Flyer Co., $107; M. Schiff, $116; I. Good- 
man of Baltimore appears on the list 
as a creditor for $2,526. 








J. P. Helpern, jeweler at 643 Broad- 
way, Bayonne, N. J., reported to the 
police that a thief recently cut a glass 
panel out of his front window and stole 
three clocks, a coffee set and a whiskey 
set. 
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THE LATEST FASHION 
IN ENGAGEMENT RINGS 
IS THE 


MARQUISE 
DIAMOND RING 


“fit for any Queen” 


O STIMULATE your diamond 

business, you need something 
new in Diamond Rings all the 
time. 
We have an interesting new mer- 
chandising plan and an effective 
dealer’s help service to help you 
increase your diamond business. 
Consult your Jobber or write us 
direct for full particulars. 





Sample assortment consists 
of six rings: 

Queen Mary, $109.00, Anna 
Maria, $250.00, Marie An- 
toinette, $150.00, Empress 
Josephine, $300.00, Queen 
Elizabeth, $200.00. Queen of 
Hearts (Platinum), $350.00, 
Retail Prices. 
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Only One Complete 
Floor Left! 


and various small units 


Count the floors in this outstanding New 
Jewelry Structure—there is only one com- 
plete floor left—and small units. You can 
see how rapidly a building fills up when 
planned from the tenant’s point of view. 


Here are some of the new tenants—you’ll 
know them all—at 74 West 46th Street: 
S. Van Wezel Marc Viatte 


Goldsmith Brothers W. & P. Jewelry Co. 
Smelting & Refining Yokelson Co. 


Co. Louis Beitchman 
Goldblatt & Polsky Kreindel Co. 
A.K.S. Jewelry Co. Edw. Gerardi 
Keller Mfg. Co. Harry Goldstone 
A. Schneider Carl Sternfeld 
Abraham & Cohen H. & J. Block 
Harry C. Ruger M. Brigante 
A. Lamberti 


Better make your appli- 
cation for space at once. 






14 East 
47th St., 
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Spring Gift Shows 








Displays at Philadelphia Hotels Attract 
Many Jewelers 


PHILADELPHIA, March 7.—The spring 
show of the National Gift and Art Asso- 
ciation at the Hotel Adelphia here will 
go down in association history as one of 
the best yet held. Good, clear, crisp 
weather prevailed during the week and 
more buyers were in evidence steadily 
from the opening to the closing than at 
the majority of preceding events when 
the attendance was bunched on the last 
two days of the show. This spring the 
influx of buyers began on the opening 
day and continued steadily throughout. 
Four entire floors were utilized for the 
exhibits and the range of articles was 
fully as large and interesting as at any 
previous show. There also was a notice- 
able briskness about the buyers and it 
was commented upon that in many cases 
they did not “shop around” as much as 
usual but seemed to know just what they 
wanted and where to look for it. The 
excellent arrangements by which ex- 
hibits on every floor were listed promi- 
nently on that floor as a guide, may 
have had something to do with this. The 
show has never been run more smoothly. 

Exhibitors were emphatic in stating 
they were more than satisfied with re- 
sults at the show and many announced 
it had gone well beyond their expecta- 
tions. Among the buyers were a large 
number from points far beyond the 
Philadelphia district, Virginia, the Caro- 
linas and even one or two western States 
being represented in the registration 
list. 

The exhibitors, representing the cream 
of the Gift and Art trade, numbered 
almost 80 and their displays were care- 
fully and efficiently arranged. Compara- 
tively few new things were shown, it is 
true, but there were plenty of variations 
of favorite lines and in general the at- 
mosphere was artistic and comprehen- 
sive of the gift trade. 

A noticeable feature at this show was 
the increase in the number of retail 
jewelers of this city and vicinity who 
attended and several well known jobbing 
frms also had representatives looking 
over the displays. 

As usual there was a program of en- 
tertainment and instruction for the 
benefit of exhibitors and buyers. A 
“pep” luncheon at which William N. 
Taft, editor of the Philadelphia Retail 
Ledger, was a speaker with a forceful 
message, was one of the features of the 
week, At an evening meeting of the 
National Gift and Art Association, H. 
L. Lindquist discussed the credit situa- 
tion from the gift shop viewpoint and 
sounded a warning against too indis- 
criminate credit. An informal supper 
dance followed the meeting, and was 
greatly enjoyed, especially by the 
younger element. 

The Retailers and Buyers’ conference 
and discussion was held on Thursday 
évening and proved highly interesting, 
especially the question and answer de- 
Partment conducted by Mrs. Grace 
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Knudson on gift shop management and 
selling. Mr. Lindquist also spoke. 


International China Lamp and Glass Exhibit 
At the Benjamin Franklin Hotel the 


spring exhibit of the International 
China, Lamp, Glass and Gift Show was 
held on the third floor, every room on 
that floor being occupied by exhibitors. 
There was a large attendance of buyers 
and exhibitors were satisfied with the 
results of the show. A total of 81 exhib- 
itors had rooms. 

The showing of wares included greet- 
ing cards, pictures, fine papers for gift 
purposes and fancy boxes, favors and 
novelties for all occasions, desk sets, 
bridge items, lamps, and shades, orna- 
mental metal wares, imported novelties, 
tapestries, imported and domestic, fancy 
glassware, ash trays and smokers’ novel- 
ties, book ends, candles, clocks, Venetian 
glass, boudoir sets and novelties, pot- 
tery, leather goods window decorations, 
fine cutlery, brass wares, rag dolls of a 
new type, boxes, Mexican art wares, 
frames and mirrors, boxed gifts, artifi- 
cial flowers, sewing sets and a number 
of other articles embracing a wide range 
and suitable for the gift shop or jewelry 
store. 
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Cincinnati Retail Jewelers Hold 
Meeting and Plan for Convention 
of State Association 


CINCINNATI, OHIO, March 3.—An 
enthusiastic meeting was held by the re- 
tail jewelers association of this city 
at the Cincinnati Club, Thursday eve- 
ning. There were more than 40 jewel- 
ers present and these along with the 
guests brought by members made a total 
of 50. Lawrence Herschede, vice-presi- 
dent of the Frank Herschede Co., 
presided in the absence of George New- 
stedt, president of the association, who 
is in Europe at the present time. Mr. 
Herschede was assisted by Louis F. E. 
Hummel, secretary. 

The most important business trans- 
acted at the session was the decision to 
give the heartiest cooperation to the 
Ohio Retail Jewelers Association when 
it holds its annual meeting in Cincin- 
nati either in August or September this 
year. The annual convention will be 
held during the Fall Fashion Pageant 
and Exposition in connection with a 
contemplated large jewelry exposition to 
be staged by the Cincinnati Wholesale 
Jewelers and Manufacturers Associa- 
tion. Secretary Hummel of the retail 
jewelers sent a letter to E. W. Chamber- 
lin, president and Jack Moore, secretary 
of the Ohio Association at Akron, Satur- 
day, notifying them of their action and 
also extending a cordial invitation to 
members. This invitation cinches the 
annual meeting of the State association 
to be held in the Queen City and follows 
the first invitation that was extended by 
the Chamber of Commerce. 








William C. Kendrick, of William Ken- 
drick’s Sons, Louisville, is at St. Peters- 
burg, Fla. He plans to return to Louis- 
ville about April 1. 
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Professionals Visit Baltimore Store and 
Rob Window Despite Burglar Alarm 
and Screen Protection 


BALTIMORE, Mp., March 4.—Profes- 
sional window smashers, believed by 
police to be members of a gang who 
have operated extensively in Pennsyl- 
vania cities during the past month, at- 
tacked the jewelry store of Morris 
Koenigsberg, 30 E. Baltimore St., early 
this morning and escaped with diamond 
rings valued at $1,900. The loss, ac- 
cording to Mr. Koenigsberg, is covered 
by burglary insurance. 

Several weeks ago Baltimore jewelers 
were warned about keeping valuable 
jewelry in their windows at night. The 
daring of the burglars, however, sur- 
prised the police as the Koenigsberg 
store is located in one of the principal 
streets which is flooded with light. The 
burglary happened between 4.30 and 5 
a.m. Despite the fact that the window 
was protected by mesh screening which 
was wired with a burglary alarm, the 
thieves were successful in obtaining part 
of the window display. 

Police believe the burglars were pro- 
fessionals. In breaking the window a 
hole 20 inches in diameter was made. 
A glass cutter was used and the plate 
glass pushed in with a sudden blow. 
Then with the use of elongated pincers 
the burglars “fished” the rings from 
the window. 

Detectives are convinced that the bur- 
glars were frightened off by the ap- 
proach of a policeman in uniform. A 
few minutes later the policeman discov- 
ered the smashed window. Examination 
of the west side of the L-shaped window 
disclosed that a glass cutter had been 
used on the other side of the plate glass 
window but the glass had not been 
broken. Operatives from the Bureau of 
Identification attempted to obtain fin- 
gerprints but none were found. It is 
believed the burglars wore gloves. 

The screen mesh covering half of the 
windows from the outside was connected 
with a burglar alarm but the thieves 
were so careful in handling the screen 
that the alarm did not sound. 








Frisch Bros., Buffalo, N. Y., Make 
an Assignment for the Benefit 
of Creditors 


BuFFALO, N. Y., March 3.—Frisch 
Bros., 7 E. Genesee St., have made an 
assignment for the benefit of their cred- 
itors. Harold W. Hill of King & Eisele 
Co., has been appointed by the court as 
trustee of the jewelry business. Liabili- 
ties are placed at about $70,000 with as- 
sets of $47,000. 

Frisch Bros.’ difficulties were largely 
brought about through their inability to 
sub-lease their former location at 13 E. 
Genesee St., from which they moved 
about six months ago. An effort is now 
being made to release them from this 
obligation, and thus enable the firm to 
make a profit. 
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PERFECT 
DIAMOND 
RINGS 


UR line of Perfect Diamond 

Rings carry our Written 

Guarantee of Assurance that they 
are 


ABSOLUTELY PERFECT 
Both in Quality and Color. 


Selections Sent on Approval to Rated Jewelers 


M. Adels & Company 


14 Maiden Lane Diamond Exchange Building New York 
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INTRODUCING 


Superior 
Ladies’ Ring Mountings 


WANTED 
A SALESMAN 


to sell Ollendorff Watches in New 
England. 

To the right man this is a real oppor- 
tunity for a permanent, well paid posi- 
tion with one of America’s oldest and 
best known watch houses selling mer- 
chandise second to none, backed by 
powerful national advertising. 

The man for this opening must 
know watches—he must have a success- 
ful sales record in New England. 

If you are interested, write us a letter, 
which will be treated confidentially, 
outlining your qualifications. 


; Rey 
Creative ey 5 (SA Utmost 
Beautiful ¥ 1 in 
Designs # Craftsmanship 


Finest Mountings on the Market 


A NEW LINE 


EXCLUSIVELY 
FOR JOBBERS 


Samples By Request 


[ Ollendorff Co. Inc. 
20 W. 47th St. New York 


SUPERIOR RING MFG. CO. 


336 Mulberry St., Newark, N. J. 
— 











/ 
/ 
/ 
( 
i 
l 
( 
/ 
i 
, 
( 
i 








i i i i ee ee 





a a a a re 


Lani) 














March 8, 1928 


Last Honors Paid 





Funeral Services for John S. Holbrook, 
Providence, R. I., Held at His Late 
Home in Thet City 


ProvIpENCE, R. I., March 5.—Funeral 
services for John Swift Holbrook, a 
director and former president of the 
Gorham Mfg. Co., were held at his home, 
106 Prospect St., last Wednesday morn- 
ing, Feb. 29, followed by burial in the 
afternoon in the Mount Auburn Ceme- 
tery, at Cambridge, Mass. Rev. Augus- 
tus M. Lord, D.D., pastor of the First 
Congregational (Unitarian) Church, of- 
ficiated at the service, during which the 
organ was played by F. Walter Wil- 
liams, with solos by Miss Marion E. 
Lovell. : 

In addition to numerous relatives, 
friends and former associates, among 
those in attendance representing the 
Gorham Mfg. Co. were Vice-President 
and Treasurer, Alfred K. Potter; Chair- 
man of the Board of Directors, Henry J. 
Fuller, and the heads of all departments. 
The flag on the Gorham plant was flown 
at half mast from the time of death 
on Sunday, Feb. 26, until after the fu- 
neral services, and the entire plant was 
closed from 11 o’clock until 1 on the 
funeral day. President Edmund C. 
Mayor and Secretary H. C. Hoyt were 
unable to attend because of absence 
from the city. 

Others present included: Governor 
Norman S. Case, Secretary of State 
Ernest L. Sprague; representatives of 
the State House Commission and Wil- 
liam E. Husband, secretary of the com- 
mission, and President William L. Sweet, 
former President George L. Crooker and 
Secretary Richard B. Watrous, repre- 
senting the Providence Chamber of Com- 
merce. 

When notified of the death of Mr. 
Holbrook, who was chairman of the 
State House Commission, Governor Case 
paid the following tribute to the char- 
acter and service of the deceased: “I 
was shocked to learn of the sudden and 
untimely death of John S. Holbrook. 
During his life he gave abundantly to 
our State. He was well-known through- 
out the country as a business man and 
a landscape architect of great ability. 
His artistic talents were of special value 
to the State during his many years of 
service on the State House Commission, 
of which he was the last surviving mem- 
ber of the original body. 

“His unusual ability was unselfishly 
given to the State in his office of chair- 
man of the commission and particularly 
during the period when plans were being 
formed for and during the construction 
of the new State office building. In 
his passing the State has lost a true 
and valued servant. His family has 
my deepest sympathy.” 

Resolutions of sympathy on Mr. Hol- 
brook’s death were introduced in the 
State Senate by Senator Max Saugy 
(Republican) of Warren and passed 

y a rising vote and later, after being 
. by the House of Representatives, 
th branches of the General Assembly 
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adjourned out of memory to him. The 
resolution was as follows: 


Whereas, the General Assembly has re- 
ceived with keenest regret the news of the 
sudden death of the Hon. John Swift Hol- 
brook, upon Sunday, Feb. 26, 1928, and 

Whereas, the Honorable John Swift Hol- 
brook, long active in the financial, commer- 
cial and social life of the city of Providence, 
has served his Government abroad as attaché 
at the Paris Exposition, and his State as 
chairman of district board of Division 1 of 
the State of Rhode Island selective service 
during the World War and for many years as 
a member of the State House Commission, lat- 
terly its chairman, applying the valuable 
training of his profession of landscape en- 
gineer and architect to the manifold problems 
of the work of the State House Commission 
and the additional duties entailed in the con- 
struction of the new State office building; 


and 

Whereas, the Hon. John Swift Holbrook, 
having held the offices of director and presi- 
dent of the Gorham Manufacturing Company, 
director of the Industrial Trust Company and 
president of the Providence Chamber of 
Commerce, has been a citizen of great worth, 
vitally concerned with the economic life of 
Providence, now therefore be it 

RESOLVED, that the General Assembly, 
mourning his death and realizing that the 
State and city have lost a public servant of 
strength of character who has been devoted 
to their interest, extends its deepest sympathy 
to the widow and family of the Honorable 
John Swift Holbrook. 


This resolution was ordered recorded 
on the journals of both branches of the 
General Assembly, and the Secretary 
of State ordered to send a certified copy 
to the widow and family of the deceased. 








Isidor Marcus, New York Wholesale 
Jeweler, Files Schedules in 
Bankruptcy 


Isidor Marcus, wholesale dealer in 
jewelry and diamonds, 87 Nassau St., 
New York, filed schedules in bank- 
ruptecy in the United States District 
Court last Thursday. The wholesaler 
lists his liabilities at $74,244 which 
amount represents unsecured claims, 
$72,667 and notes and bills which ought 
to be paid by other parties thereto, 
$1,576. The assets amount to $1,787 
and include only notes due on open ac- 
counts. Mr. Marcus was petitioned into 
bankruptcy on Dec. 23 last. 

Listed among the largest unsecured 
creditors are: Acme Plat. Mfg. Co., $650; 
Artistic Plat. Jewelry Co., $340; Atles- 
burg & Kleinman, $2,002; Barad & Hess, 
$3,827; Burrows, Fleidenbaum & Glock, 
$425; D’Elia, Inc., $3,931; Delahay & 
Astor, $5,669; I. Funt, $1,357; P. M. 
Friedlander, $2,688; W. Glaubringer, 
$853; Ingomar Goldsmith, $6,590; Happy 
Jewelry Co., $900; Hamilburg Shaw 
Corp., $1,378; Jelliner & Dreiblatt, $851; 
Morris Kucher, $975; Kaufer Bros., $975; 
M. Koenig, $5,113; Herman Kleinberg & 
Fils, $4,205; Meyer Kulish, $500; B. 
Kleinman, $585; W. Kunstler, $5,022; 
J. E. Prins, $2,405; Ritt & Shapiro, $984; 
I. Rabinowitz & Bros., $649; Mr. Robin- 
son, $1,871; Ross & Bernstein, $4,023; 
M. Schwartzstein, $1,187; M. Stern, 
$891; Murray M. Sater, $1,545; J. Seiler, 
$2,810; Streicher Mfg. Co., $700; S. 
Toepfer, $3,018 and W. B. Wallman, 
$3,739. 








An up-to-date jewelry store will be 
opened by Tom Brown at Brookville, Pa., 
in the stand recently occupied by A. C. 
Guth & Son. 
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Caught Robbing Safe 


Negro Sets Off Burglar Alarm in Philadel- 
phia Jewelers’ Office and Police 
Get Him 


PHILADELPHIA, PA., March 7.—Foiled 
in attempts to enter offices of several 
manufacturing jewelers in the building 
at 802 Sansom St., a negro finally ef- 
fected entrance to the office of a window 
cleaning company in the building and 
forced his way into the office of Alex 
Corr, manufacturing jeweler, on the sec- 
ond floor. There he attempted to open 
the safe but his work set off an alarm 
in a protective agency and three opera- 
tives hurried to the building. 

Entering the hallway before the Corr 
office, they saw through the glass the 
form of a man seated on the floor before 
the safe, the inner doors of which he 
was trying to force open with a jimmy. 
He had opened the outer doors of the 
strong box but in doing so caused the 
alarm to sound in the agency office sev- 
eral blocks away. 

The operatives opened the door quietly 
and surprised the burglar, who cried 
out, “Don’t shoot” as he heard them. 
They called police who arrested the 
man. Questioning by the latter revealed 
that he had concealed himself in the 
building on the evening before and 
waited until all the occupants had left 
before beginning operations. He gave 
his name as James Lee Fenwick of 1729 
Rodman St. Police went to that ad- 
dress and arrested 13 men they found 
enjoying a party. They searched Fen- 
wick’s rooms but found nothing of value. 
The prisoner was held for a hearing on 
a charge of felonious entry and the 
other negroes were discharged. 











Further Facts Concerning the “Turn 
Over” Order Issued Against 
Members of R. N. Schraeger 
& Co., Chicago 


CHICAGO, March 5.—In a recent article 
concerning the indictment of various 
persons connected with the R. N. 
Schraeger & Co. bankruptcy, that part 
of it referring to the two “turn over” 
orders was not clear as to the members 
of the company against whom the orders 
were issued. It should have been stated 
that these orders were issued against 
Rudy N. Schraeger for approximately 
$8,000 and against J. J. Simmons for 
about $5,000 and Referee Parkin gave 
Daniel Schrager, a member of the com- 
pany, a complete discharge under the 
“turn over” hearing conducted by him. 

Both Rudy Schraeger and J. J. Sim- 
mons have appealed the “turn over” 
order and the appeal is now pending. 

It was also stated in the article that 
between $18,000 and $25,000 worth of 
merchandise was missing in addition to 
ring models, whereas the entire amount 
including ring models is about $13,000. 
The models have been recovered and 
ordered impounded until the case is dis- 
posed of. 
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A Strange Ruling as to Duty on Pearls 





Customs Court of Appeals’ Classification of Seed Pearls Makes 
All Pearls Imported on Temporary Strings Dutiable at 
Thirty-five Per Cent—Importers May Recondition 
Shipments After Importation and Then Pay 
Old Rate of Duty 


WASHINGTON, D. C., March 5.—As a 
result of the decision of the United 
States Court of Customs Appeals hold- 
ing that seed pearls strung in bunches 
are dutiable as beads under Section 1403 
of the 1922 Tariff Act at 35 per cent ad 
valorem, rather than as pearls under 
Paragraph 1429 at 20 per cent, the Bu- 
reau of Customs has instructed the Col- 
lector of Customs at New York to per- 
mit shipments of seed pearls which have 
not yet been released from customs to 
come in at the lower rate of duty pro- 
vided that the strings are removed. The 
Bureau derives its authority for this 
action in Section 562, permitting manip- 
ulation of merchandise in warehouse un- 
der certain conditions. 

The Bureau expects that the trade will 
make a new case involving this issue in 
the hope that when it reaches the Court 
of Customs Appeals it may view the 
matter in a different light on a new rec- 
ord. The decision of the court is of vital 
interest to the trade because it would 
mean an increase from 20 to 35 per cent 
not only in the duty on seed pearls but 
on all sizes of pearls temporarily strung. 
It is asserted that the court in trans- 
ferring pearls to the bead paragraph 
renders inoperative the provision for 
them in Par. 1429 under which the duty 
of 20 per cent was formerly assessed. 

The case arose when the collector of 
customs at Cleveland assessed the tem- 
porarily strung seed pearls for duty un- 
der Par. 28 as unfinished jewelry, not 
being aware apparently of common 
practice at other ports where they were 
assessed under Par. 1429 at 20 per cent 
as pearls. The United States Customs 
Court at New York held that the seed 
pearls were dutiable under Par. 1429 as 
precious stones suitable for use in the 
manufacture of jewelry at 20 per cent. 
The Customs Court of Appeals, how- 
ever, reversed judgment of the lower 
court, holding that the pearls, although 
only temporarily strung, do not come 
within the provisions of Par. 1429 for 
“pearls and parts thereof, drilled or un- 
drilled, but not set or strung”; that they 
are not precious stones suitable for use 
in the manufacture of jewelry; but that 
they are beads by eo nomine designa- 
tion in Par. 14038. 





The decision referred to in the above 
report caused consternation in the pear] 
trade, when it was learned that, acting 
under it, the collectors of customs had 


been informed by the Treasury Depart- - 


ment that not only the seed pearls tem- 
porarily strung were considered out of 
the precious stone paragraph, but also 


by the same logic, ordinary pearls, tem- 
porarily strung, would be put in the 
same category. The decision was totally 
at variance with the decision of the 
Treasury Department and the courts 
for a number of years, because a large 
number of pearls are imported on tem- 
porary strings and this is the first time 
that they have been considered for tariff 
purposes anything except drilled pearls 
and dutiable under the precious stones 
paragraph at 20 per cent. 

As a result of a meeting held in New 
York, Meyer D. Rothschild, president of 
the American Jewelers Protective Asso- 
ciation, made a trip to Washington, in- 
terviewed the various treasury offi- 
cials and explained the hardship that 
such a decision would cause to the pre- 
cious stones and pear! trade. Also that 
it was absolutely at variance with the 
theory followed in assessing pearls in 
the past, and probably would never have 
been rendered by the court had the case 
been presented properly and the evi- 
dence showing that seed pearls were used 
practically by the jewelry trade, been 
offered to the court. 

Mr. Rothschild was able to convince 
the treasury officials that an injustice 
would be done to the industry if the 
theory of this decision was followed to 
the letter. Mr. Rothschild was cordially 
received by the treasury officials as well 
as those of the Devartment of Justice, 
who listened carefully to his arguments 
and evinced a coonerative attitude, and 
a desire to do full justice to the indus- 
try in straightening out the difficulties 
growing out of this ruling. He there- 
fore asked that until a new case could 
be presented to the court, the depart- 
ment permit the importers to take ad- 
vantage of a provision in the Tariff Act 
of 1922, which allows goods in bond dur- 
ing the custody of the government to be 
reconditioned. This would permit the 
importers to take the pearls off the tem- 
porary strings and bring them in as 
drilled pearls. 

The section under which the jewelers 
are asking permission to recondition 
their merchandise, to bring these pearls 
within the provision of the precious 
stones duties of the Tariff Law is Sec- 
tion 562, of the Tariff Act, relating to 
the “Manipulation in Warehouse” and 
providing for the withdrawal of mer- 
chandise, that part of the section read- 
ing: 


“* * * Provided, That upon permission 
therefor being granted by the Secretary of 
the Treasury, and undér customs supervision, 
at the expense of the proprietor, merchandise 
may be cleaned, sorted, renacked, or other- 
wise changed in condition, but not manufac- 
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tured, in bonded warehouses established for 
that purpose and be withdrawn therefrom 
for exportation, without payment of the 
duties accruing thereon, in its condition at the 
time of withdrawal from warehouse, * *# # 
It is believed that a proper test wil] 
soon be made and brought to the Court 
of Customs Appeals that will definitely 
decide the status of pearls on temporary 
strings, whether seed or regular pearls. 
In the meantime, the action of the 
Treasury Department will probably give 
pearl importers-a chance to avoid pay- 
ment of the excess duty on pearls 
brought in on temporary strings. 











Diamond Thief Foiled 


Man Who Tried to Rob Los Angeles Jeweler, 
Captured After an Exciting Chase 


Los ANGELES, CAL., March 3.—The 
retail establishment of O. L. Wuerker 
at 419 W. Seventh St., was robbed the 
present week and about $12,000 in loot 
was secured by the thief for a short 
period of time. However, it was quickly 
recovered after the thief had been cap- 
tured following an exciting chase. 


A well dressed man, about 28 years 
old, entered the store at 12.15 o’clock, 
noontime, and asked to be shown some 
extra fine, perfectly square cut dia- 
monds, mounted in rings. At the time 
Mr. Wuerker and his watch department 
manager were the only ones in the estab- 
lishment. The latter, T. A. Westmyer, 
was attracted to the stranger by his 
queer actions and he kept him under 
close surveillance. 

While Mr. Wuerker was showing him 
the jewels, the supposed prospective 
buyer, who gave his name as “Jackson,” 
took a magnifying glass from his pocket 
and apparently made a careful exami- 
nation of the stones. He told Mr. Wuer- 
ker that his glass was not powerful 
enough and asked the proprietor to loan 
him one more powerful. While Wuerker 
stepped a few feet to a case to get a 
magnifying glass, the man Jackson 
grabbed three rings he had in front of 
him and made a dash for the door, with 
Mr. Westmyer in close pursuit. 

Jackson dodged through traffic, which 
at that time of day is heavy, and West- 
myer followed, yelling “Stop Thief” 
“Bandit,” etc., but there was a jam in 
the street. Fortunately he brushed 
against a plainclothes officer who joined 
him in the chase and soon overtook the 
robber. Shoving a gun into his ribs 
the officer demanded his surrender and 
led the thief back to Wuerker’s. He 
was searched and the three rings were 
recovered from his pockets. An auto- 
matic revolver was also found on “Jdack- 
son.” 

At police headquarters, the thief con- 
fessed to pulling a swindling job at the 
jewelry establishment of George ‘OD. 
Davidson and was locked up awaiting 
his trial the latter part of March. At 
headquarters he gave his name as Her- 
bert Silversmith. 














Antonio Ciraolo has succeeded the firm 
of Collarino & Ciraolo, at Oakland, Cal. 
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Court Orders New Trial 





Appellate Division of Supreme Court Reverses Judgment of 
Lower Tribunal in Action Brought Against New York 
Firm Over Sale of a Diamond 


The measure of damages to be applied 
by a jury in a case of breach of war- 
ranty in the sale of a valuable diamond, 
and differing estimates by experts con- 
cerning depreciation of the stone due to 
a flaw featured the decision of the Apel- 
late Division of the Supreme Court last 
Friday in the action of Mary Gleason 
against Lebolt & Co., heretofore men- 
tioned in these columns. ; 

The plaintiff obtained a verdict before 
Supreme Court Justice Mitchell of $8,350 
in her suit for $16,000 for breach of war- 
ranty in the sale of a marquise diamond 
ring, weighing 10.52 carats for $25,000, 
upon the express warranty that the dia- 
mond was a perfect stone. The pur- 
chaser was Florence McHenry, who at 
the time of the trial was Mrs. Dereppe, 
and who assigned her claim to the plain- 
tiff. 

Justice Martin, writing the Appellate 
Division opinion in which the entire 
court concurred, said in conclusion: 

“The failure to properly instruct the 
jury with reference to the measure of 
damages renders it necessary to reverse 
the judgment and order a new trial.” 

Justice Martin remarks that Lebolt & 
Co. was permitted to deduct from the 
verdict a judgment for $2,600 previously 
obtained against Florence McHenry, 
which left the verdict for the plaintiff 
$5,750. The opinion continues: 

“The defendant-appellant contends 
that the judgment should be reversed on 
the ground that the verdict was against 
the weight of evidence; was due to the 
admission of improper and _ irrelevant 
testimony which prejudiced the jury 
against the defendant; that the defend- 
ant was greatly prejudiced by errors in 
the Court’s charge which, although 
partly corrected, undoubtedly confused 
the jurors and caused them to measure 
the alleged damage upon an erroneous 
basis, and not in accordance with the 
provisions of the Personal Property 
Law; that the verdict is excessive, as 
the testimony, even of plaintiff’s wit- 
nesses, did not warrant a finding of 
damage approximating the amount 
thereof allowed by the jury. 

“The complaint made by the appellant 
with reference to the failure of the 
Court to charge the correct rule of dam- 
ages appears to be justified. The Court 
first charged the jury that; 

“‘The way you would discover what 
her damages were, and what she lost, 
would be to consider the amount that 
She paid for what she understood to be 
a perfect stone, and the amount that she 
received for a stone which had an im- 
perfection in it. The testimony on that 
point.is that, after an effort to secure a 
Possible purchaser, Mr. Price was only 
able to get $9,000 for the diamond ring 





for which the plaintiff paid $25,000.” 

Justice Martin says that the proper 
rule of damage which, “if charged would 
have covered the entire subject, and 
probably have avoided confusion,” is 
stated in Section 150, Subdivision 7 of 
the Personal Property Law. This section 
provides that; 

“In case of breach of warranty 
of quality, such loss, in the ab- 
sense of special circumstances 
showing approximate damage of a 
greater amount, is the difference 
between the value of the goods at 
the time of delivery to the buyer, 
and the value they would have had 
if they had answered to the war- 
ranty.” 

The testimony of the assignor, Mrs. 
Dereppe, was that Mr. Lebolt, in Decem- 
ber, 1920, told her in the defendant’s 
store, in reply to her statement that 
“some day” she wanted to purchase a 
marquise diamond, that he would try to 
find one for her. He telephoned her 
later that he had found for her a “per- 
fect and beautiful stone, the most beau- 
tiful you could find in New York city,” 
she said. Later being in financial diffi- 
culties she took the diamond to Cyrus 
Price, an importer and wholesale dealer 
in diamonds, who told her after an ex- 
amination of the stone that it contained 
an imperfection. She said that the im- 
perfection was “a deep white flaw which 
ran through the diamond and looked like 
a feather.” Mrs. Dereppe said that she 
took the stone back to the defendant’s 
store, asked Mr. Lebolt what he intended 
to do about it and he said, “Nothing.” 

Mr. Price testifying for the plaintiff 
said that the wholesale value of the 
stone when he saw it was about $10,000 
and that he bought it for $9,000 from 
Mrs. Dereppe. On cross examination he 
admitted that the diamond market was 
much depressed at the time, about July, 
1922, and that dealers could not at that 
time sell such stones. Both Mr. Price 
and Irving Bernstein, also called as an 
expert by the plaintiff, testified that the 
alleged defect made a difference of 
$5,000 in the value of the diamond. 

The defendant pointed out on the ap- 
peal that the jury brought in a verdict 
for nearly twice the amount of damage 
testified to by the plaintiff’s witnesses. 
Herbert R. Limburg, arguing the case 
for the defendant, said that the verdict 
must have been the result of prejudice 
or confusion caused by errors in the 
Court’s charge. 

George W. Lebolt, the officer of the 
defendant who sold the stone, testified 
that in October, 1920, Mrs. Dereppe told 
him she wanted a marquise-shaped dia- 
mond of from to 10 to 15 carats for 
which she was willing to pay $25,000. 
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He told her that such diamonds were 
scarce, but that if necessary he would 
send to his Paris agent and import one. 

Mr. Lebolt further testified that in 
December, 1920, he imported the dia- 
mond, telephoned to Mrs. McHenry, and 
she came to the store and that he showed 
her the stone unmounted and particu- 
larly called her attention to a very small 
line on the diamond, “almost invisible on 
the very end of the stone” and told her 
that if she desired it he could so mount 
the stone that a claw of the mounting 
would completely cover the imperfection, 
or else that the diamond could be cut 
down so as to remove the mark entirely, 
but the stone would thereby lose about 
a carat in weight, and explained to her 
that the value of the gem would remain 
about the same because the loss of 
weight would be made up by the in- 
creased value of the stone without a 
mark. 


Mr. Lebolt further testified that the 
ring was delivered to Mrs. Dereppe on 
Dec. 31, 1920; that he called on her sev- 
eral times in 1921, regarding her large 
indebtedness to the defendant and of- 
fered to take back from her and give her 
full credit for any article purchased of 
the defendant which she would return, 
and that she returned a pearl necklace 
to the defendant and was given credit 
therefor. In June, 1922, some six months 
later, she came to the defendant’s store 
and demanded her money back for the 
marquise diamond stating that the party 
to whom she had tried to sell it had 
found an imperfection in it, and he, Le- 
bolt, informed her that he could not re- 
turn her money; that the defendant had 
already lost a great deal of money on 
its transactions with her, and could not 
afford to return her money. 

Mr. Lebolt further testified that the 
retail value of the marquise diamond if 
it had not had the mark in it would have 
been $28,000 instead of $25,000 and that 
the actual cost of the stone to Lebolt & 
Co. was more than $21,000. 

Henry H. Menke testified that he was 
present at the time that Mr. Lebolt first 
showed the marquise diamond to Mrs. 
Dereppe, that the diamond was then un- 
mounted; that he heard Mr. Lebolt par- 
ticularly call Mrs. McHenry’s attention 
to the imperfection in the stone and tell 
her that the diamond could be so 
mounted that the mark would be hidden. 

Arthur H. Kirpatrick, called by the de- 
fendant as a diamond expert, after stat- 
ing his exceptional qualifications there- 
for testified that the market value of the 
marquise diamond at a fair retail sale 
was from $24,000 to $27,000, that the 
difference in value of the stone without 
the mark was only the costs of cutting, 
which would amount to $144 to $200, 
and that a stone of the same weight 
without the mark would be worth about 
$3,500 more than with it. 

Blumenstiel & Blumenstiel were attor- 
neys for Lebolt & Co., and Alfred Blum- 
enstiel and Ralph K. Jacobs appeared on 
the appeal with Mr. Limburg. Harry 
Bijur of Bijur, Herts & Steinberg ap- 
peared for the plaintiff. 
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Brooklyn Retail Jewelers Banquet 





Third Anniversary of Association Celebrated at Social 
Gathering Attended by About Five Hundred 
and Fifty-Six Members and Guests 


Three years of progress were cele- 
brated last Sunday night by the Brook- 
lyn Retail Jewelers Association at a 
banquet held in the new and beautiful 
Leverich Towers Hotel. While the af- 
fair attracted about 560 members and 
guests, a fewer number than last year, 
this third annual banquet of the infant 
organization in metropolitan jewelry 
circles was the most enjoyable event 
ever staged by the Brooklyn association. 
The after-dinner speaking was limited to 
four brief addresses, after which the 
diners enjoyed dancing. 

Like most trade banquets, this one 
was late in starting but, needless to say, 
the delay afforded an excellent oppor- 
tunity for fraternizing. The lobby and 
reception rooms adjoining the banquet 
hall were well crowded before the bugle 
was sounded and the doors to the dining 
hall were thrown open shortly before 
8 o’clock. 

Those visiting Brooklyn’s newest hos- 
telry for the first time were agreeably 
surprised at the size and attractiveness 
of the banquet hall. More than 30 tables 
were placed on the floor of the main 
dining room while the remaining tables 
were on the balcony. Those seated in 
the balcony were somewhat at an advan- 
tage, being far removed from much of 
the confusion and at the same time, en- 


joying a view of everything which took 
place. 

When the diners had found their 
places at the various tables, the orches- 
tra played a march and a few of the offi- 
cers and honored guests walked to the 
head table. Then while the room was 
darkened and a spot light was cast on 
an American flag draped behind the 
head table, “The Star-Spangled Banner” 
was played. 

Before the first course was served, 
Phineas Peters, secretary and treasurer 
of the organization, and supervising 
chairman of the banquet, presented Rev. 
Dr. M. J. S. Abels, who pronounced the 
invocation. Mr. Peters then extended a 
hearty welcome and took occasion to 
thank the various concerns which had 
donated souvenirs and to the advertisers 
in the journal issued in connection with 
the banquet. The following menu was 


served: 
THE MENU 
Hearts of Celery Mixed Olives 
Fruit Cocktail Supreme 
Potage Mongole 
Cheese Straws 


Filet of Sole Bonne Femme 
Hollandaise Potato 


Beef Tongue Polonaise 
June Peas 





MEMBERS AND GUESTS OF THE BROOKLYN RETAIL JEWELERS ASSOCIATION, WHO ATTENDED THE GREAT BANQUET 


MARCH 4 
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Half Stuffed Chicken 
Cranberry Sauce 
Glace Sweet Potato 


Heart of Lettuce Russian Dressing 


Ice Cream Forms 


Macaroons Petits Fours Lady Fingers 


Demi Tasse 


White Rock Cigarettes Cigars 

During the serving of the dinner the 
orchestra on the stage played many pop. 
ular airs and when not doing this accom. 
panied the song leader who directed the 
group singing. The stage was beauti- 
fully decorated for the occasion. Above 
it hung an electrically lighted sign read- 
ing: “Welcome B. R. J. A.” B. Mintz, 
who was introduced as a member of the 
Chicago Opera Co., rendered two vocal 
selections which were loudly applauded. 

Just before the last course was served, 
one of the hotel staff walked into the 
banquet hall carrying a large sugar 
clock which he placed at the head table. 
The hands of the clock pointed to 12 and 
three, to indicate that the organization 
was three years old. Each diner was 
also given a small cake, the top of which 
resembled the dial of a watch, the back- 
ground being in white and the numbers 
in brown. 

With the serving of the last course, 
Chairman Peters introduced B. J. Doyle, 
of Philadelphia, as the toastmaster for 
the evening. He presented Samuel 
Feldman, president of the association, 
who merely took occasion to thank the 
various committees and the members at 
large who had worked so hard for the 
success of the affair. 

The next speaker was Conrad J. 
Brotherly, president of the American 


am Me 









a geet see ans ate OC 


ss © Be we me 





— - - -_— _ 


SS Oe 














March 8, 1928 


National Retail Jewelers Association. 
Mr. Brotherly assured his listeners that 
he would not overstep the three minute 
limit and after telling a few funny 
stories, spoke briefly of conditions in 
the jewelry trade. The industry, he 
stated, is so divided that the sort of co- 
operation so necessary to make the pub- 
lic jewelry-conscious is lacking. The 
peak or saturation point reached — in 
other trades is a goal not yet attained 
by the jewelry industry and will not be 
reached, remarked the speaker, until 
all branches of the trade cooperate and 








SAMUEL FELDMAN, PRESIDENT 


coordinate. The greatest need in the in- 
dustry, stated Mr. Brotherly, is in an all 
inclusive organization bringing every 
branch of the trade into one common 
body. In conclusion, Mr. Brotherly ex- 
pressed the hope that everyone at the 
banquet and every other jeweler may 
work for this common goal. 

In a short talk made by Edward Lein- 
inger, president of the New York State 
Retail Jewelers Association, he made 
known some of the arrangements for the 
coming state convention which will be 
held next month in Syracuse. Mr. Lein- 
inger remarked that several eminent 
men in the trade have been urged to ad- 
dress the convention and that two floors 
have already been set aside for exhibits. 
The speaker, who is also interested in 
auction legislation in New York State, 
touched briefly on the bill which was in- 
troduced recently at Albany and which 
he feels sure will pass. 

Although not on the program, Judge 
Algernon I. Nova of Brooklyn, who had 
come as the guest of Murray Hearn, at- 
torney for the Brooklyn Association, was 
Induced to make a few remarks. He was 
asked to speak on the Baumes Law but 
intimated that a discussion of this legis- 
lation would take far more than the 
three minutes allowed to each of the 
speakers. His position, he remarked, 
naturally makes him interested in crime, 
and while he believes in dealing severely 
with hardened criminals he indicated 
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that the Baumes laws, of which he is an 
advocate, should be tempered with 
mercy. He also favors capital punish- 
ment and assured his listeners that put- 
ting a convicted murderer to death has 
proved a deterrent to crime and puts 
fear in the hearts of criminals. There 
are two types of offenders, stated the 
speaker, the hardened type and the un- 
fortunate human who through circum- 
stances violates the law. Each deserves 
a different degree of punishment, re- 
marked the speaker. Judge Nova 
favored auction legislation in New York. 

With the conclusion of Judge Nova’s 
remarks, the speechmaking program was 
brought to a close and shortlv after the 
banquet hall was cleared of tables and 
chairs and the jewelers and their friends 
enjoyed dancing. 

Each lady attending the banquet re- 
ceived as a souvenir from the associa- 
tion, an electric candlestick. The men 





PHINEAS PETERS, 
CHAIRMAN BANQUET COMMITTEE 


were each given a pocket knife by Salz- 
man Bros., wholesale jewelers, 9 Maiden 
Lane. The Ollendorff Watch Co. pre- 
sented each of the men with two cigars 
and a match safe. 








New York Jeweler Identifies Man as 
Bandit Who Held Him Up 
in Chicago 

CHICAGO, March 5.—Milton Gertsen- 
blith of Gertsenblith Bros., wholesale 
jewelers of New York, who was held 
up in Chicago recently, identified a 
prisoner at the police line-up last Sun- 
day as one of the bandits who had 
robbed him. The man he identified, who 
is an alleged “42” gangster, denied the 
holdup, but is held. 

Mr. Gertsenblith accompanied by a 
friend, Miss Shirley Goldberg, left the 
Congress Hotel, for the Illinois Central 
station, where Mr. Gertsenblith was 
going to board a train for the West. 
Enroute they were held up and Mr. 
Gertsenblith lost about $55,000 worth 
of merchandise. 
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Oyster Roast and Banquet 





Members of Roanoke Jewelers Twenty-four 
Karat Club Enjoy Social Gathering 


ROANOKE, VA., March 3.—The Roan- 
oke Jewelers 24 Karat Club held an 
oyster roast and banquet last night at 
Sylvan Brook, the summer home of S. D. 
McGehee with John J. Speer, of Dan- 
ville, the president of the State Jewel- 
ers’ Association, who came as the guest 
of honor. 

Mr. Speer spoke of the fellowship and 
good spirit among the 50 or more jewel- 
ers of this city present at the gathering 
as unsurpassed in any city in the state. 
He was enthused over the cooperative 
attitude of the business competitors 
in this city, linked together in a single 
organization. 

Mr. McGehee’s summer home had been 
prepared early in the afternoon for the 
reception of guests. In front of the 
house was a fire over which many of the 
two barrels of oysters were roasted in 
the shell. They were also served fried, 
stewed and raw. There was also a ta- 
ble loaded with sandwiches and steam- 
ing hot coffee, near-beer and ginger ale 
were served. 

Inside the summer home, located near 
Poages Mill on Back Creek, there was 
an informal gathering of the jewelers. 
The state president made a speech ex- 
pressing his appreciation for the invita- 
tion to meet with the Roanokers. Leo 
Henebry, past state president, replied 
briefly and the men were entertained in- 
formally with anecdotes and stories as 
they gathered about the fire. 

About a dozen cars transported the 
men to the scene of the festivities, leav- 
ing the city about dusk and returning 
about 10 o’clock. 

The firms represented at the gathering 
were: 

Henebry & Son, Rankin Co., Harrison 
Jewelry Co., Roanoke Jewelry Co., 
Moose & Brent, Home Jewelry Co., A. S. 
Pfleuger, Benning & Co., Schneer’s In- 
corporated, United Loan Co., Woodson 
Reynolds Co., Tinsley Jewelry Co., D. P. 
Branscomb Co., Fisher Supply House, 
wholesalers. 

The latter, which is the only whole- 
sale jeweler in southwest Virginia, was 
represented by G. M. Fisher, Sidney 
Barksdale and George Hitch. This com- 
pany, which supplies the jewelers of 
southwest Virginia, furnished the 
smokes. 








Fire of an undetermined origin badly 
damaged the building, stock and fixtures 
of the new jewelry store of M. H. Hey- 
man, located on Main St., Camden, 
S.C. The blaze was discovered by a po- 
liceman as he was making his rounds. 
The firemen reached the blazing store 
shortly after the alarm was given and 
held the damage down on the building 
but the stock and fixtures were badly 
damaged by smoke and water. The loss 
is quite heavy, although the exact 
amount was not given. The damage 
sustained by the jewelry concern was 
partly covered by insurance. 
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Harmful Publicity 


Brooklyn Retail Jewelers Object to Recent 
Article and Ask Retraction, but Are 
Not Pleased at Results Obtained 


An article, ridiculous and far from 
the truth in practically every respect, 
which appeared recently in the Brooklyn 
Daily Eagle, has caused a great deal of 
indignation among Brooklyn, N. Y., 
jewelers. The story in which a man de- 
scribed as a jeweler in Brooklyn for 40 
years, is quoted at great length, caused 
a delegation of Brooklyn retailers headed 
by Samuel Feldman, president of the 
Brooklyn Retail Jewelers’ Association, 
to visit the editor. The jewelers, it is 
said, were led to believe that a lengthy 
and accurate retraction would be forth- 
coming but the Brooklyn retailers were 
sadly disappointed when on Sunday, 
Feb. 26, an inconspicuous article ap- 
peared in the newspaper. 





Many of the subjects spoken of in the . 


original story, which the jewelers main- 
tained were inaccurate and false, were 
not even mentioned in the retraction. 
While the original story covered about 
25 inches, the retraction occupied about 
one-fifth of this space. 

In blazing headlines, the readers of 
the Eagle were informed that “Lowest 
Priced Jewels Cost Most in End, Assert 
Reputable Brooklyn Dealers.” In the 
first place, only one supposed dealer was 
quoted and secondly, a search in the tele- 
phone book and other directories failed 
to locate the man who is quoted in this 
story. The Brooklyn Eagle’s informant 
complains of many evils in the trade and 
charges that “jewelry swindling has 
reached gigantic proportions especially 
since the white gold craze has been 
foisted upon the unsuspecting, gullible, 
jewelry-buying public.” The so-called 
engraved watchcases, the newspaper in- 
formant is quoted as saying, are stamped 
out much like bottle tops and touched up 
with a bright cut tool, the workmen re- 
ceiving from two cents to six cents a 
case. Continuing, the article states that 
fraudulent dealers are to be found among 
those who are gradually gaining control 
of the industry in the United States. 
The article also “raps” wrist watches, 
claiming that if they run, they keep in- 
accurate time. The supposed jeweler 
even goes so far as to charge crooked 
watch repairers with stealing the genu- 
ine ruby jewels from watches and re- 
placing them with fake rubies. In con- 
clusion, the story advises the public 
never to buy a diamond set in a ring as 
flaws are often hidden beneath prongs 
or other forms of mountings. 

Upon reading this story, the Brooklyn 
jewelers became indignant and imme- 
diately a delegation of retailers headed 
by Mr. Feldman called on the editor of 
the Brooklyn Eagle, demanding a re- 
traction. The Eagle, in its story, did not 
mention the paper which had published 
the original article, but merely made 
reference to a recent newspaper article. 
The retraction quoted Mr. Feldman as 
declaring that such practices mentioned 
in the original story are considered un- 
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ethical in the trade and were not car- 
ried on by any regular dealers. The 
charge of removing jewels from watches 
left to be repaired was also emphatical- 
ly denied by Mr. Feldman, who took oc- 
casion to mention the fact that the 
Brooklyn Retail Jewelers’ Association 
was formed for the purpose of eliminat- 
ing questionable methods which dealers 
might pursue. 








Brooklyn Retail Jewelers Complain Against 
Inaccurate Newspaper Story 
Brooklyn, N. Y., Feb. 28. 
Editor, THE JEWELERS’ CIRCULAR: 


With reference to a recent article 
published in the Brooklyn Daily Eagle, 
a copy of which was sent to your office, 
prior to this date, I wish to inform you 
that a committee of the Brooklyn Retail 
Jewelers’ Association called upon the 
chief city editor of that publication with 
a view to having published a retraction 
of that article. 

We stressed very emphatically our ob- 
jection to the Brooklyn Daily Eagle’s 
article advising the public to buy loose 
diamonds only, and to insist upon hav- 
ing them appraised. The other article 
advised the public that watchmakers re- 
moved jewels from movements that are 
left for repair in a jeweler’s establish- 
ment. 

This information is misleading, erro- 
neous and ridiculous and is of interest 
to the entire jewelry industry to refute. 

The committee which I accompanied 
to the offices of the Brooklyn Daily Eagle 
feel that the article printed in retraction 
of the first account is entirely insuffi- 
cient and in its scope does not remedy 
the wrong that was done. 

We think this is a matter for the 
trade journals to take up with a view 
of preventing any further publicity that 
is a detriment to the jewelry industry. 

Very sincerely yours, 
SAMUEL FELDMAN. 








Rings Disappear 





Detectives Fail to Find Tray of Them After 
Brooklyn Jeweler Reports His Loss 


The disappearance of a tray of rings 
worth $3,500 from the jewelry store of 
Jerome Roller, 757 Sutter Ave., Brook- 
lyn, N. Y., is a mystery which has been 
baffling the jeweler and detectives for 
the past week. While several suspects 
have been under investigation no defi- 
nite clues have been developed. 

The tray was small and had a hinged 
cover, similar to those carried by sales- 
men. In this Mr. Roller kept a miscel- 
laneous assortment of rings, mostly dia- 
mond mounted and a few platinum rings. 
At night the tray was kept in the safe 
but when Mr. Roller had occasion to use 
it during the day he would usually put 
it on his work bench where it would be 
handy to show prospective customers. 

The jeweler is almost certain he used 
it on Wednesday, Feb. 29, and probably 
put it in its usual place on the bench 
when he finished. About 10 o’clock 
Wednesday night he went to a lodge 
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meeting, leaving his wife in charge of 
the store. During Mr. Roller’s absence, 
a woman customer called and wanted to 
see a certain type of ring which the 
jeweler’s wife thought she might find in 
the tray. A search of the bench and safe 
failed to reveal the tray. The next day 
Mrs. Roller neglected to mention the fact 
to her husband and as Mr. Roller had no 
call on Thursday for merchandise usy. 
ally kept in the tray he did not miss it, 
On Friday, however, he wanted to look 
at a ring in the tray and then discovered 
his loss. 

The loss was reported to the police 
and the Jewelers Security Alliance, 
which organization detailed Pinkerton 
detectives to make a search for the tray 
and thief. Several people who visited 
the store on Wednesday of last week 
were questioned but without success, A 
man and woman called on Wednesday 
evening and as they acted strangely are 
being investigated. There were about 
48 rings in the missing tray. 


Gave Worthless Check 


Syracuse Jewelry House Victim of Dry 
Goods Dealer with Stores in Several 
Cities, Against Whom Bankruptcy 
Petition Has Been Filed 


SyRAcusE, N. Y., March 2.—Local po- 
lice are looking for Samuel Kaner, for- 
mer dry goods dealer of Auburn, Canan- 
daigua, and Union Springs, an alleged 
bankrupt, who, it is charged, swindled 
the Gem Shop, jewelers of 417 S. Salina 
St., out of a diamond ring valued at 
$1,164. 

Kaner was introduced to the jeweler 
by an insurance man who had recently 
adjusted a fire insurance claim out of 
which Kaner got $15,000. Kaner told 
the jeweler that he wanted an engage- 
ment ring for a local well known girl. 
He chose one and gave a check for $1, 
164 in payment. This was a week ago. 
When the check was presented to the 
Union Springs Bank, the information 
was given that the funds had been with- 
drawn a week before. 

Samuel Amramson, a member of the 
jewelry firm, swore out a warrant for 
Kaner’s arrest. The police learned from 
the girl that mutual friends had intro- 
duced Kaner to her and that he had 
taken her out several times, but she had 
no idea of marrying him. She was in- 
censed to learn that he had used her 
name to purchase the ring. 

Kaner was traced to New York. The 
police learned that creditors are also 
looking for him. 

An involuntary petition in bankruptcy 
was filed in the Federal Court at Utica 
today by three Syracuse firms, repre- 
sented by Attorney Benjamin Stolz. They 
charge that in the two months he pur- 
chased large quantities of goods; that 
he shipped his $3,000 stock from the 
Canandaigua store to New York under 
an assumed name, that he sold his Union 
Springs business in bulk without notice 
to creditors for $5,000 and that he then 
withdrew his funds from his banks, and 
disappeared to parts unknown. 
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The Late L. Lechenger 





Last Honors Paid Highly Respected Pioneer 
Houston, Tex., Jeweler 

Houston, TEX., March 1.—Funeral 
services of L. Lechenger, a _ pioneer 
Houston jeweler and head of the busi- 
ness at 601 Fannin St., who died at his 
home, 1803 McGowen Ave., Feb. 18, were 
held at the home on Feb. 19, at 4.30 p. m., 
Rabbi Henry Barnston officiating. The 
burial was in Hollywood Cemetery, un- 
der direction of Settegast-Kopf. 

Mr. Lechenger was associated with 
the growth of Houston, was always ac- 
tive in work for its betterment and was 
a firm believer in the future of the city. 
He was a past master of Holland Lodge, 
A. F. & A. M., member of the Scottish 











LECHENGER 


THE LATE L. 


Rite bodies, being a 32nd degree Mason, 
a member of Arabia Temple of the 
Shrine and a member of I. O. B. B. 


Mr. Lechenger is survived by his 
widow and two sons, R. B. and Dr. G. C. 
Lechenger, both of Houston, two broth- 
ers, Michael and Laevick Lechenger of 
Chicago, four sisters, Mrs. Bertha Gold- 
fein, Mrs. Bella Shapiro and Mrs. Ester 
Axelrod of Chicago, and Mrs. Jennie 
Shipman of Los Angeles, and two grand- 
children. 

Born in the village of Citnaky, State 
of Kiev, Russia, in 1860, Mr. Lechenger 
tan away from dreary hours in a He- 
brew school at Zitomire. Here for two 
years he worked at the watchmaker’s 
bench, profiting by the expert tutelage 
of H. Levy, and thus the foundation of 
future success was ingrained in the boy. 
He completed the study of his trade un- 
der the celebrated horologist, Simon 
Wolf, back in Kiev again, and then the 
blow of the Pogrom of 1878 fell. 
Wholesale massacre and incredibly 
brutal treatment of the Hebrews by a 
fanatical government, caused Mr. Le- 
tenger to make every effort to escape 

tom the country. A Christian friend 
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kept him hidden in a secret cellar until 
he could be smuggled out, and sent 
through the Austrian border lines 
safely. 


For months, the fugitive from a reign 
of terror paced the streets of the city 
of Brody in search of work. Eventually 
he found a sort of employment carrying 
bricks to the fourth floor of a school 
house for the mere pittance of 40 
“greicher” a day, the equivalent of 
about 20 cents now. Even this hand to 
mouth existence could not daunt his 
ever present courage and eventually the 
reward of perseverance came, for Le- 
chenger made his way to New York and 
found a new country. 

From New York he came to Houston, 
finding a position with Sweeney & 
Coombs. During a chance visit to a San 
Antonio fair he was told that the town 
of Eagle Pass needed a watchmaker. Ac- 
cordingly, he went to Eagle Pass and 
set up a tiny business there, following 
the call of opportunity. His first month’s 
clearance was $350, and business con- 
tinued to flourish. Soon Mr. Lechenger 
was appointed time inspector for the 
Mexican International Railroad, a posi- 
tion which offered further opportunity 
for advancement. 

In 1886 Mr. Lechenger married Miss 
Bertha Gilbert. Two sons were born to 
the couple, and in 1894, when the boys 
became old enough to attend school, and 
educational facilities in Eagle Pass were 
not of the best, the family moved to 
Houston. Mr. Lechenger remembered 
the sad lack of schooling in his own 
youth, and wished his sons to have every 
advantage the city offered. 


In Houston Mr. Lechenger opened a 
small store in a space 12 by 20 feet. 
From that time on, as business increased 
the owner moved to larger quarters, 
from the first store back of the old Kiam 
corner, now occupied by Sakowitz Bros., 
which burned, to the Robert Morris 
hardware store, and later to the old 
Scanlan building. This soon became too 
small, and his next move was to the 
corner recently occupied by Sweeney at 
Prairie and Main. From there he moved 
to 415 Main in 1907, which location he 
occupied for 19 years. Then came the 
climax and culmination of a life work, 
when in 1926 the new store in the Post- 
Dispatch building was opened. 

Mr. Lechenger was not only a crafts- 
man, but a real lover of beauty. The 
store that today stands as a mute testi- 
mony to this appreciation of the artistic, 
is a masterpiece of its kind. Treasures 
from the art corners of Europe and 
America are assembled there, and the 
whole is the outcome of the man’s crea- 
tive genius, and marks the goal which 
he had set for himself, reached only by 
continual struggle and unswerving am- 
bition. There was always the urge for 
betterment of conditions in his con- 
sciousness, for most indelibly had been 
impressed those visions, those pictures 
of sordid conditions of want, of persecu- 
tion and work for pitifully small 
amounts by day, and toil by night to 
learn a trade. 
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Beware of This Man 





Swindler Operating in Jewelry Trade Gets 
Watches from Cambridge, Mass., Jewelers 


CAMBRIDGE, MAss., March 2.—A swin- 
dler who has operated in the trade since 
last summer and about whom a warning 
was issued last week in THE JEWELERS’ 
CIRCULAR, is believed to be the same man 
who last Wednesday stole three watches 
from John H. Derby, Inc., jewelers, 1376 
Massachusetts Ave., this city. The time- 
pieces were all strap watches and are 
worth $160. 


Usually this swindler uses the initials 
“J. W.” before his last name, but at the 
Derby store described himself as “Mr. 
Morse.” When he entered about 10.45 
a. m., on Wednesday, he asked for Mr. 
Derby and then Mr. Gelotte, the man- 
ager. Both these men were out at the 
time, which of course was probably 
known to the stranger. He then told a 
salesman he wanted to get a watch for 
his son and after looking over an assort- 
ment selected three. He asked for per- 
mission to show them to his wife who 
he said was in a beauty parlor, but as 
the salesman was unacquainted with the 
man he asked the stranger if he could 
be identified. The man pointed to an- 
other salesman whom he said he knew 
and, while the second salesman stated 
he did not know the man or his name, he 
thought his face was familiar and he 
might be a customer who had previously 
visited the store. 


The man was given the three watches 
and promised to return them at 2 p. m., 
the same day. Needless to say, the man 
failed to come back, and when Mr. Gel- 
otte, the manager, returned, he was 
told of the incident. The matter was re- 
ported to the police. 


The man is described as between 38 
and 40 years old, standing about five 
feet 6 inches tall and weighing approxi- 
mately 170 pounds. He is of stocky 
build, had a dark complexion, dark hair 
and was smooth shaven. He wore a 
derby, dark blue overcoat and blue suit 
and on one of his fingers wore a ring 
mounted with a diamond weighing about 
one carat. 

The watches stolen are described as 
follows: One Hamilton, green gold strap 
watch, 17 jewels, movement number, 
2145136, case number 0229481, value, 
$50; one Hamilton white gold strap 
watch, 17 jewels, movement number 
2136743, case number 753933, valued at 
$50 and one Longines, rectangular shape, 
green gold strap watch, movement num- 
ber 20656, value $60. 

Any information about this man or 
the watches should be forwarded to the 
local police or the Pinkerton National 
Detective Agency. 








V. A. Gebhardt, president of the Geb- 
hardt Bros. Co., Cincinnati, sailed for 
Europe, Saturday, March 3, on the 
Leviathan. Mr. Gebhardt has gone on 
his annual buying trip, visiting Amster- 
dam, Belgium, and Holland. 
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Facing Smuggling Charge 





Testimony Taken in Trial of New York 
Haberdasher Alleged to Be Member 
of Organized Band 


Julius Adler, a New York haber- 
dasher, who is charged by the Federal 
authorities with being a member of the 
so-called ring of diamond smugglers, 
was placed on trial last Tuesday morn- 
ing before Judge Winslow in the United 
States District Court. During the first 
day of the trial, the government called 
all of its witnesses and before the after- 
noon session was adjourned, the defense 
opened its case by calling Adler to the 
stand. It was expected that the case 
would go to the jury last night (Wednes- 
day) after THE JEWELERS’ CIRCULAR had 
gone to press. 

The principal witness called by the 
prosecution on Tuesday was Florent 
Lamot, assistant steward on the Red 
Star Liner Lapland, who several weeks 
ago, pleaded guilty to smuggling. Lamot 
was the carrier for the so-called ring 
and on the stand admitted that he re- 
ceived practically nothing for his work. 
He claimed that over $3,000 worth of the 
stones which he carried when he was 
arrested were intended for Adler. 

Lamot told of his relations with the 
so-called smuggling ring and informed 
the court that he had been urged by 
a man in Antwerp, whom he knew only 
as Pottier, to carry a ring and a pack- 
age to Adler. He added, however, that 
the package was to be delivered indirect- 
ly to Adler, through Pottier’s wife, who 
was at that time in New York. The 
ring, he claimed, was delivered to Adler 
personally last August while the pack- 
age was given to Mrs. Pottier. Return- 
ing to Antwerp, Lamot testified that 
Pottier induced him to take a second 
consignment but this was seized by 
Federal agents as he was leaving the 
Lapland, several months ago. With the 
customs agents who arrested him, Lamot 
testified he agreed to complete his de- 
liveries to Adler and others. George M. 
Barron, customs agent, posing as 
Lamot’s shipmate, told the court that he 
saw Adler accept the package from 
Lamot. 

On the witness stand, Adler claimed 
that the whole case was a frame-up, and 
that he had never seen or heard of 
Lamot or Pottier until Lamot came to 
his place on Nov. 7. At that time, he 
testified, Barron and Lamot walked into 
his store and placing a package of dia- 
monds in his hands, told him he was 
under arrest. The defendant denied 
that he ever had anything to do with 
smuggling operations. 

The confession of Lamot which was 
secured by Assistant District Attorney 
John M. Blake, who is conducting the 
prosecution, led to the detaining of two 


women who were named as “go- 
betweens.” The arrest and suicide of 
Benjamin Bartnowsky, the Antwerp 


dealer, who was said to be one of the 
“higher-ups” was also due in part to a 
confession made by Lamot. Bartnow- 
sky, as reported in these columns, was 
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arrested by Federal agents as he crossed 


the border at Rouses’ Point, several 
weeks ago. He was brought to New 
York but before he could be arraigned, 
was found in a house on Myrtle Ave., 
Brooklyn, where he had committed 
suicide. Following the trial, Lamot, 
Charles Goldberg, a diamond dealer, at 
93 Nassau St., and Abraham Frank, an- 
other diamond dealer, at 12 John St., 
New York, all of whom pleaded guilty 
to smuggling, will be sentenced. 








Charged with Smuggling 





Two Men Held in $3,000 Bail for Further 
Hearing When Arraigned in 
Federal Court 


Charged with smuggling diamonds 
worth $35,000 into this country, Michael 
Yerman and William Gold, both of 
Brooklyn, N. Y., were arraigned on 
Tuesday, before United States Commis- 
sioner Cotter in the Federal Court, New 
York. The defendants were each held 
in $3,000 bail to await a further hearing. 

The jewels, it is claimed, were 
smuggled into this country last Decem- 
ber on the Westphalia and traced to W. 
18th St., by customs agents. Both men 
contended that they had purchased the 
stones, not knowing they had been 
smuggled. 








Cease and Desist Order 





Federal Trade Commission Takes Action 
Regarding Premiums Offered by 
East Boston, Mass., Man 


WASHINGTON, D. C., March 7.—If ad- 
vertised and offered for sale or as a 
premium in a sales contest, stones or 
brilliants represented as diamonds or 
other precious stones must be genuine, 
the Federal Trade Commission held in 
an order served on Samuel Dach of East 
Boston, Mass., doing business as the 
Columbia Novelty Co. The “diamonds” 
and other articles of jewelry were of- 
fered by the respondent, according to 
the commission’s findings, as premiums 
for the sale of perfume. 

Among the premiums so advertised 
was a novelty advertised as a “ring 
watch studded with 14 brilliant, spark- 
ling, reproduction diamonds.” The 
commission found that the so-called ring 
watch contained neither a watch nor 
diamonds but that the face was the 
simulation of the face of a watch and 
the reproduction diamonds nothing but 
articles of glass. The respondent has 
been ordered to cease and desist: 

(1) From representing, describing or 
advertising as “diamonds” or as any 
other precious stones or gems, any 
stones, brilliants, ornaments or other 
parts of any jewelry or similar articles 
of merchandise sold and distributed in 
interstate commerce, unless said stones, 
brilliants, ornaments or other parts are 
in fact diamonds or other precious stones 
or gems as represented; 

(2) From representing, advertising 
or describing as a “watch” any article 
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of jewelry or other merchandise simy. 
lating in general appearance a watch 
and sold and distributed in interstate 
commerce, unless said jewelry or other 
merchandise so represented is in fact g 
timepiece known as a watch; 

(3) From representing, advertising 
or describing as being made of or con. 
taining gold, any fountain pen, knife or 
other article of merchandise sold and 
distributed in interstate commerce, up. 
less said fountain pen, knife or other 
article of merchandise is in fact made 
of gold or contains gold as represented, 








Death of Carl D. Smith 





Secretary of Smith, Patterson Co., Boston, 
Mass., a Victim of Pneumonia 


Boston, MAss., March 7.—Carl D. 
Smith, secretary of the Smith, Patterson 
Co., 52 Summer St., and manager of 
the wholesale department, died last night 
at the Hotel Sheraton, 91 Bay State 
Road, where he had made his home. 
Death was due to pneumonia from 
which he had suffered for a week. 

Mr. Smith was 69 years old and was 
a native of Turnbridge, Va. He had 
been connected with the jewelry busi- 
ness in Boston for many years and had 
been secretary of the Smith, Patterson 
Co. since the formation of the corpora- 
tion. He had previously been a partner 
in the firm. 

He was a member of various clubs in- 
cluding the Algonquin and was active 
in the work of the Second Unitarian 
Church. 

Deceased is survived by his widow and 
by a brother. 








Have You Seen This Ring? 


The Jewelers Cooperative Bureau is 
searching for a man’s platinum ring 
which was lost or stolen in New York, 
last January. The ring which is of 
platinum, is set with a star sapphire 

















THIS IS THE RING 


weighing 15% carats. On each side of 
the shank are mounted two diamonds, 
weighing in all .72 carats. The mount- 
ing is carved and is an unusual piece 
and should be easily recognized. 

If this ring is offered to any member 
of the jewelry trade, he should com- 
municate with Captain “Matt” Stratton, 
535 Fifth Ave., New York, or with the 
office of THE JEWELERS’ CircuLaR, 1l 
John St. 
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Mr. and Mrs. Alfred B. Lemon have 
returned from Simsbury, Conn., where 
they spent the last week end. 

Carol H. Chapman, of C. H. Chapman 
Co., was a business visitor in New York 
and vicinity the past week. 

Cc. L. Valentine was in New York and 
vicinity the past week in the interests of 
George F. Berkander. 

Morris Constantine, representing H. 
Heller & Co., was in New York and vi- 
cinity last week. 

M. Horovitz, with the W. H. Jewelry 
Co. was among the business visitors in 
New York and vicinity last week. 

Ralph Gregory, of Goodwin & Greg- 
ory, made a business trip through Con- 
necticut last week. 

Mr. and Mrs. William J. Mauran are 
guests at the Ambassador Hotel in New 
York. 

Albert W. Claflin has been elected 
president of the Rhode Island Philatelic 
Society. 

Jacob S. Rabinowitz has been granted 
a permit to make alterations and im- 
provements to his factory at 137 Chest- 
nut St. 

George T. Reynolds & Son, Inc., deal- 
ers in jewelers’ machinery, have removed 
from 54 Friendship St. to larger quar- 
ters at 171 Pine St. 

Alexander L. Booth has filed a state- 
ment at the city clerk’s office that he 
is the sole owner of the Booth Novelty 
Co., 44 Bradford St. 

A patent on a pocket cigar lighter has 
been granted to William J. Butler of 
this city and assigned to Henry Lederer 
& Bro. 

R & R Jewelry Co., 38 Friendship St., 
is owned and operated by Joseph Rodin 
and Henry Rubinstein, according to their 
statement filed at city hall. 

The Cutler Jewelry Co. has sold to 
the Specialty Products Co., Inc., land and 
buildings at the corner of Saratoga St. 
and Gordon Ave. 

Charles Burke, representing the Im- 
perial Pearl Co. of this city was in New 
York and vicinity the past week on a 
business trip for his concern. 

W. H. Hilton and B. Markowitz, buy- 
ers for the Outlet Co. of this city, were 
in New York last week looking for new 
goods, 

Alvin N. Herrick has given a mortgage 
for $400 to the Roger Williams Savings 
Fund and Loan Association on property 
on southwest side of Friendship St. 

Charles Shartenberg, of Shartenberg 
& Robinson, has been elected vice-presi- 
dent of the Pawtucket Chamber of Com- 
merce, 

Edward M. Wheeler, manager of the 
Providence office of the National Jewel- 
ets’ Board of Trade, made a business 
trip for the board in southeastern Massa- 
chusetts the past week. 

Howard F. Barker, of Blecher & 
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Loomis Co., was installed as sentinel of 
Mount Vernon Lodge of Masons at its 
130th annual communication the other 
evening. 

The Comet Jewelry Co., 10 Cranston 
St., is owned and conducted by Oskian 
Tashjian, Charles Kalfaian and Sarkis 
Kerolan, according to information on file 
at the city clerk’s office. 

The Specialty Products Co., Inc., has 
given a mortgage for $13,000 to the Na- 

tional Bank of Commerce on land and 

buildings at Gordon Ave. and Saratoga 

St. 

The next meeting of the Board of Di- 
rectors of the Manufacturing Jewelers’ 
Board of Trade will be held Friday 
afternoon, March 16, at the Turks Head 
Club. 

The case of Francisco Costabile & 
Sons against the Robinson Jewelry Co., 
on the calendar of Superior Court for 
a hearing the past week, was passed for 
reassignment. 

Mr. and Mrs. Henry G. Thresher, who 
have been staying at Hot Springs, Ark., 
and later at New Orleans, La., are now 
on their way home, stopping at Ashe- 
ville, N. C., Richmond, Baltimore, Wash- 
ington, Atlantic City and New York. 

The Ulite Mfg. Co., Inc., of this city, 
has filed notice with the Secretary of 
State’s office that it has increased its 
capital stock from 50 shares of common 
no par value to 100 shares of common 
without par value. 

Arthur L. Kruger, with Albert Lorsch 
& Co., was one of the jurors that tried 
Nathan L. Brown, the negro last week 
charged with the murder of two mem- 
bers of the Providence police force while 
they were making a liquor raid at his 
home. 

Mrs. Arthur Leigh was the guest of 
honor at a dinner at Narragansett Hotel 
last Thursday evening, given by em- 
ployees of the Lancor Mfg. Co. Mr. 
Leigh is leaving the employ of the com- 
pany after several years’ association 
therewith. 

At the sale of the plant of the V. E. 
Black Co., 710 Eddy St., held the past 
week by the receiver, Horace M. Peck, 
the Gertsacov Jewelry Co. purchased the 
entire plant, including stock, tools, ma- 
chinery, fixtures, etc. The purchaser has 
not decided as yet what disposition will 
be made of the plant and equipment. 

Twenty-six tables were in play at an 
enjoyable whist bridge given the other 
evening by the Girls’ Bowling League of 
the Gorham Mfg. Co. at the Gorham 
Casino, a prize being given at each table. 
The committee in charge comprised Miss 
Gwenn Cooke, Miss Bertha Honner, Miss 
Dorothy Medhurst and Miss. Edith 
Moralle. 

Members of the Providence-Attleboro 
Branch of the American Electro-Platers 
Society assembled at their rooms the 
other evening and listened to an inter- 
esting talk by J. C. Bradley, of the 
American Brass Co. on the “Manufac- 
ture of and Properties of Brass and 
Nickel Silver.” Charles Chase presided 
at the meeting, which was well attended. 
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Norris G. Abbott, Jr., was installed as 
Worshipful Master of Mount Vernon 
Lodge of Masons at. the annual com- 
munication last week. - The ceremony 
was made particularly impressive be- 
cause it was conducted by the young 
man’s father, Norris G. Abbott, presi- 
dent and treasurer of the Rhode Island 
Tool Co., who is a Past Grand Master 
of Masons of the state of Rhode Island. 


The recent arrest of two trusted bag- 
gage men at the Union Railroad Station 
here and subsequent investigations by 
Post Office and other Government offi- 
cials, has revealed a systematic robbing 
of the parcel post mail here for a period 
of nearly seven years during which pe- 
riod articles worth thousands of dollars 
have been stolen. Although manufac- 
turers of jewelry and novelties in this 
city have made frequent complaints of 
the loss of parcel post packages, it has 
been the incoming post that has suf- 
fered most from the  plunderers. 
During the past three weeks goods 
valued at more than $2,000 have been 
recovered and hundreds of letters have 
been written and are being written by 
the post office inspectors and their clerks 
throughout the United States in efforts 
to identify the numerous recovered 
articles. Already about 25 per cent of 
the recovered goods have been traced 
and identified. On many of the identi- 
fied articles the inspectors have found 
that the shippers thereof have claimed 
and collected insurance from the Gov- 
ernment. 


Damage totaling several hundred dol- 
lars to jewelry manufacturing plants on 
four floors of the Fitzgerald building, 
at Eddy and Clifford Sts., was caused at 
7.35 o’clock the other evening when 
sprinklers on the fifth floor were set off 
by a small blaze under a work bench in 
the plant of the Eureka Ring Co. Al- 
though the fire was extinguished before 
the arrival of the firemen, the water 
which poured from the overhead system 
flooded through to the street floor, dam- 
aging stock and tools in the plants of 
J. McMaster Co., manufacturing jewel- 
ers; Fitzgerald Co., manufacturing 
jewelers; Paul A. Willemin, tool maker; 
Ernest Ramsden, die cutter; Louis E. 
Jelineck, die cutter; Armando F. Cian- 
farani, tool maker, and August H. Heise, 
die cutter. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Misses Birken- 
buhl and Bagley, of Marshall Field & 
Co., Chicago; Mr. Brown, of Charles A. 
Brown, Inc., Boston; Mr. Goldberg, of 
The Vogue Jewelry Co., New York City; 
Miss King and Mr. Sequine, of Anderson 
Dulin & Varnell Co., Inc., Knoxville, 
Tenn.; Charles Nichthauser, Los Ange- 
les, Cal.; Miss McConnell and Mr. Picker- 
ing, of Kaufman’s, Pittsburgh, Pa.; Her- 
man Strauss, New York City; Mr. Rosen- 
field, of S. M. & R., Co., Chicago; Mr. 
Lesser, of Samstag & Hilder Bros., New 
York City; Mr. Birnbaum, of Birnbaum 
& Kasper, San Francisco, Cal.; Miss Foy, 
of Sol P. Lackman, Detroit, Mich. 
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Edward Rosenbaum of 471 N. Sixth 
St., has registered under the trading act 
as the Victory Jewelery shop at 160 N. 
Eighth St. 

John Spiegelman, diamond dealer, has 
moved his office from 725 Sansom St. 

- to the opposite side of that famous thor- 
oughfare, now being located at No. 732 
in the quarters formerly occupied by 
Harry Gordon. 

H. B. Gording, manufacturing and 
wholesale jeweler, for some time located 
at 715 Sansom St., will move to new 
quarters at 716, almost directly oppo- 
site his present office, when alterations 
are completed. 

The Liberal Loan Co. has moved into 
new and handsome quarters in the build- 
ing at Eighth and Walnut Sts., recently 
remodeled into practically a new struc- 
ture. Boris Rankin, diamond broker, 
has taken a store in the same building 
at 139 S. Eighth St. 

Harry Gordon, wholesaler and new 
owner of the Deutsch building, and Mrs. 
Gordon enjoyed a holiday in New York 
last week in observance of the 14th an- 
niversary of their marriage. They re- 
ceived congratulations from their many 
friends on The Street. 

Israel Barbour, retail jeweler with a 
store at 1915 South St., has been peti- 
tioned into bankruptcy by three credi- 
tors whose claims aggregate slightly 
more than $2,000. They are Bernard 
Block with a claim of $2,000; George 
Mayer & Co., $106, and Kramer Bros., 
$76. There are said to be a large num- 
ber of other creditors. No date for a 
hearing has yet been set. 

While Emanuel I. Oshtry, a jewelry 
salesman, who lives at 6536 Allman St., 
was watching a boxing match in the 
Arena, West Philadelphia, thieves, who 
the police say evidently had been trail- 
ing him, opened his car which he had 
parked near the building and took his 
sample cases containing jewelry valued 
at almost $1,000. The loot included 17 
men’s watches, 50 rings, some mounted, 
17 wrist watches, a mantel set and sev- 
eral pieces of flat silverware. Oshtry did 
not discover his loss until he was almost 
home. Then he notified the police. 

South Street retail jewelers and other 
merchants on that street, one of the 
busiest in the city at shopping hours, 
have been forced to call out warnings to 
their customers to beware of pickpockets 
and petty thieves. Frequently the cry 
is heard in South Street stores, “Watch 
your pocketbook” or “watch your 
money.” Abraham §S. Einborn, presi- 
dent of the South Street Business Men’s 
Association, states the merchants have 
been driven to this manner of warning 
by the number of thefts and pocketpick- 
ings reported lately. 

The display window of the jewelry 
store of Edward B. Kelly, Jr., at 23 E. 
Seventh St., Chester, Pa., was broken 
by a band of amateur smashers at an 
early hour in the morning. They used 
a brick wrapped in an old cap and suc- 
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ceeded in escaping with a white gold 
ring with amethyst setting, several 
watches and a number of small articles. 
Three young men who were noticed act- 
ing suspiciously in a lunch wagon near 
the store and were seen running away 
after the window was broken, are being 
sought by the police, who have good de- 
scriptions of them. 

Members of the store and office force 
of S. Kind & Sons to the number of al- 
most 30 and including Philip Kind, 
helped make the marriage of Nathan 
Fisher, assistant buyer in the silverware 
department to Miss Ethel Marks a not- 
able event. The store force entertained 
Mr. Fisher at a bachelor dinner several 
days before the ceremony and attended 
the wedding rites in a synagogue. At 
the dinner which followed the table at 
which the store delegation sat was ar- 
ranged in the form of a K and bore the 
Chestnut St. number of the firm, 1110. 
Mr. Fisher is one of the most popular 
employees of the firm. 

Two jewelers, Philip S. Kind, of S. 
Kind & Sons and Ira D. Garman, have 
been reelected directors of the Chestnut 
Street Business Men’s_ Association, 
which recently won its long and hard 
battle to prevent a subway from being 
dug under the street. It was brought 
out that the proposed tube, which almost 
had been contracted for, would have cost 
Chestnut St. merchants more than $17,- 
000,000 in lost trade and damages by 
blocked streets keeping shoppers away 
during the long construction period. The 
association also has halted automobile 
parking on the street, blocked objection- 
able noises and otherwise aided the com- 
fort of shoppers. 














S. Kurtz Zook and wife have returned 
from a sojourn at Atlantic City. 


R. J. Baechle, Lancaster, opened a 
jewelry store at Ephrata, Pa., on Satur- 
day, March 3. He recently purchased 
the stock of J. M. Kreider, of Ephrata. 

O. H. Watts, who conducted an optical 
establishment at Millersburg, Pa., has 
opened a repair shop there in connec- 
tion with the other business. 

W. W. Appel, of W. W. Appel & Son, 
with his wife, have returned from a 
southern trip, which included a visit to 
Cuba and the Panama Canal Zone. 

At a recent sale of antiques at Lititz, 
six china dinner plates brought $52. 
They were among the effects of Mrs. 
Susan Hornberger. 

Alfred W. Moyer, president of the 
Non-Retailing Co., has returned from 
Philadelphia after a two week’s stay, 
having undergone a minor operation 
there. 

J. C. Houghton, in charge of the dia- 
mond department of the Weber jewelry 
store, and Miss Mabel Patterson, of the 
sales force, on March 1 visited the Na- 
tional Gift and Art Show at the Hotel 
Adelphia, Philadelphia. 
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William L. Rineer, jeweler, located 
for the past seven years at 255 N. Queen 
St., will, on April 1, remove to 413 y 
Queen St., being then in a large section 
which now contains not a single jewelry 
store. He has been in the jewelry busi. 
ness 19 years. 


The engagement has been announced 
of John R. Timmons, with Ear] Boyer, 
Shamokin, Pa., and Miss Grace Brown, 
Lancaster. They met while both were 
students at the Bowman Technica] 
School. Mr. Timmons’ home is in Cam. 
eron, W. Va. 

Among recent visitors in ‘Lancaster 
were Stanley Brastoff, K. K. Importing 
Co., New York; J. Wohrle, Dennison 
Mfg. Co., Framington, Mass.; Mrs, V, 
Chester Brown, Quarryville, Pa.; Bean 
Klahr, with his father, Jeweler E. H. 
Klahr, Middletown, Pa. 

John C. Bair, whose jewelry store 
window was robbed several weeks ago 
of diamond rings and watches valued 
at $500, last week recovered two gold 
watches and two diamond rings, all val- 
ued at $200. The property was re- 
trieved by New York police from places 
where it had been pawned by the thief, 
fliers having been sent out by the Lan- 
caster police department after the rob- 
bery. 

At the annual meeting on Feb. 27 of 
Alpha Chapter, Beta Sigma Fraternity 
of the Bowman Technical School, these 
officers were elected for the ensuing 
year: President, Herbert Trader; vice- 
president, Jack Nulty; corresponding 
secretary, Alfred Lawson; financial sec- 
retary, Jacob Bair; chaplain, John Ran- 
dall; sergeant-at-arms, Albert Hench- 
cliffe. Last Friday evening the annual 
dance was held in Troup Hall. Harold 
Apple, a member of the chapter, its for- 
mer president, is a patient in the Gen- 
eral Hospital. 

At a special meeting of the stock- 
holders of the Hamilton Watch Co. last 
week approval was given for an increase 
of the capital stock by the issuance of 
$5,000,000 6 per cent preferred cumula- 
tive stock, the dividends to be paid the 
first day of June, September, December 
and March. The new stock to be used 
in payment for the recent purchase of 
the Illinois Watch Co.’s plant and busi- 
ness, Springfield, Ill. The announcement 
is made that the plant will continue op- 
erating at Springfield, but it will act in 
greatly mcreasing the output for the 
new owners, whose business has been in- 
creasing so rapidly as to warrant the 
acquisition of another factory. 








Plans for the opening of a second 
jewelry store in Milwaukee, which may 
lead to the establishment of a chain of 
such shops in the city if future condi- 
tions warrant, have been announced by 
Joseph Goldman, Mitchell St. jeweler. 
Mr. Goldman has taken a 10 year lease, 
involving aggregate rentals of $66,000 
on a two-story brick building, 25 by 75 
feet containing two stores, offices and an 
apartment. The store and building have 
been leased from John H. Stouthamer. 
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I. Gamler, head of the retail jewelry 
firm bearing his name at 224 Main St., 
E., is back in Rochester after a business 
trip to the East. 

Benjamin Turk, member of the firm 
of Turk & Lisson, Central building 
manufacturers, left last week for a busi- 
ness trip through northern Pennsyl- 
vania. 

Tear gas safe doors designed to frus- 
trate burglars are being installed in 
strong boxes of the Glaser Co., 41 Main 
St. E. The tear gas is liberated when- 
ever the prying thief succeeds in forcing 
the door or operating the combination. 

News of the death of Walter Danzig, 
New York City jeweler, formerly of Ro- 
chester, reached friends in this city last 
week. Mr. Danzig, who was born and 
raised in Rochester, died at the age 
of 51. 

George Klee, member of the firm of 
Klee & Groh, retailers of 143 Main St., 
E., expects to be back at his post in the 
store next week after nearly three 
months’ confinement in his home recov- 
ering from injuries received in an auto- 
mobile accident. Mr. Klee was injured 
just before the peak of the holiday rush. 

F. R. Rivenburgh, for nine years a 
watchmaker in the employ of C. F. Van- 
derpool, retailer of 190 State St., was 
stricken with a heart attack last week. 
He has been confined to his home since 
the attack. Mr. Rivenburgh suffered a 
similar ailment two years ago when he 
was away from his work for three 
months. 

Russell Scheer, junior partner of E. 
J. Scheer, retailer, of 259 Main St., E., 
last week was elected a director of the 
Rochester Better Business Bureau. 
Simultaneously, E. J. Scheer, senior 
partner, became aligned with the gen- 
eral committee in charge of the recently 
launched Rochester Chamber of Com- 
merce fund drive. 

Members of the Rochester Retail 
Jewelers’ Association will meet March 
18 to set a date and shape final plans 
for their annual spring banquet and 
ladies’ night, Charles P. Coster, retailer 
of 1519 Lake Ave., president of the as- 
sociation, announced last week. The 
banquet is expected to take place either 
April 12 or April 19. 

Frank Gardner Hale, dean of the 
Guild of Jewelers of the Society of Arts 
and Crafts, of Boston, and lecturer and 
writer on jewelry, lectured to the Roch- 
ester public at Memorial Art Gallery. 
A selected group of Mr. Hale’s own 
work including silver and gold hand 
wrought jewelry, enamels and Limoges 
enamels were on display before and 
after the lecture. 

Edward R. Altman, manager of the 
Rochester store of the Rudolph’s Jewel- 
ers, retailers of 217 Main St., E., last 
week was awarded a cash prize for hav- 
Ing led all nine Rudolph stores in retail 
sales during the month of January. Mr. 
Altman only recently was appointed 
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manager of the store, Harry Rudolph, 
previous manager, being transferred to 
Syracuse. 

After serving the north side of Ro- 
chester for 12 years as a retail jeweler 
at 4377 Lake Ave., William H. Jackson, 
last week, moved into a new store at 
Dewey and Driving Park Aves., nearer 
the center of the city. The new store 
provides larger floor space. Moving 
plans were delayed due to Mr. Jackson’s 
illness. He was confined to his bed for 
several weeks by an attack of sinus 
trouble. 

Haskell H. Marks, member of the firm 
of Marks & Abramson, retailers of 64 
State St., was toastmaster at the 
annual dinner of the Aldridge Club, 
Rochester Republican organization, last 
week, at which Charles D. Hilles, Re- 
publican national committeeman, and 
Mayor Joseph C. Wilson, of Rochester, 
were chief speakers. Mr. Marks for- 
merly served as alderman in the Roches- 
ter City Council. 

Fire which swept the newly opened 
retail jewelry store of James O. Ledlie 
at 817 Dewey Ave., failed to drive him 
out of business despite the damage it 
did to stock and building. Mr. Ledlie 
opened in a new location at 842 Dewey 
Ave. last week. Most of the fixtures of 
the first store were moved to the new, 
and additional fixtures have been in- 
stalled. Until going into business for 
himself, Mr. Ledlie was manager of 
Brothers’ Jewelry Co., retailer, 41 Clin- 
ton Ave., N. 











is conducting an auction. 

Fred J. Dorn returned last week from 
a month’s trip to Florida and Havana, 
Cuba. 

Charles C. Bradley, Batavia jeweler, 
with Mrs. Bradley returned home on 
Feb. 28 from a West Indies cruise. 

Lawrence C. Hopp, of William Hopp 
& Son, Batavia jewelers, has _ been 
elected a director of the merchants 
council of the Batavia Chamber of 
Commerce. 

Ford N. Crown and William Wander 
of King & Eisele Co., were in New York 
last week on business for the firm. Roger 
W. Wellington, manager of the firm’s 
service department, is back after an ill- 
ness of two months. 

William F. Ehmann left Saturday 
night for Hot Springs, Ark., where he 
will remain for a month in the expecta- 
tion of completely recovering from an 
illness which has confined him to his 
home for eight weeks. Mr. Ehmann 
plans to return to Buffalo in time to par- 
ticipate in a family reunion on April 13, 
at the home of his father, William 
Ehmann, senior member of the pioneer 
jewelry firm of William Ehmann, & 
Son, who will celebrate his 84th birthday 
at that time. Three children and six 
grandchildren will attend the reunion. 
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Ted Abrams, Henry Wilkins Co., is 
back from New York, where he went 
on a buying trip for his firm. 

Members of the trade were grieved to 
learn of the death of Mrs. Mallin, the 
wife of S. Mallin, jeweler-optician, whose 
place of business is in East Ohio St., on 
the North Side. 

Harry Brooks, who travels through 
western Pennsylvania for the Samuel 
Weinhaus Co., has been getting some 
good orders, according to the members 
of the firm, since trade is picking up in 
the coal and industrial regions. 

The Hardy & Hayes Co. report that 
trade has been only fairly active during 
the last month, but a little bit of every- 
thing appears to be selling. Improved 
trade is looked for generally by the 
jewelers, when the weather breaks in 
the spring. 

The August Loch Co. will move to 405 
Federal St. about May 1, having rented 
the building in question. August Loch, 
the founder of the concern, has spent his 
entire business life on the North Side, 
his store being near that of Boggs & 
Buhl, one of the largest department 
stores in the city as well as one of the 
oldest. 

It is reported that in addition to the 
jewelers already enumerated in THE 
JEWELERS’ CIRCULAR as renting space in 
the new Clark building, a number of 
other concerns are thinking of making 
a similar move. The indications are that 
this structure will house more jewelers 
than any other building in Pittsburgh. 
Those who have signed up believe it is 
a good idea to concentrate those engaged 
in the jewelry business in close prox- 
imity. 

The Pittsburgh Credit Bureau and the 
Retail Credit Men’s Association, both of 
which are affiliated, moved this week to 
their new quarters in the Chamber of 
Commerce building, where much larger 
space has been obtained to carry on the 
work of the organization. The quarters 
contain 2500 square feet. There will be 
a formal opening of the bureau within 
a few weeks, this being the fastest grow- 
ing organization of its kind in the United 
States. The latest telephone system and 
files have been installed, together with 
equipment to carry on the work of the 
bureau efficiently. 

The jewelry store of H. H. Weylman, 
Kittanning, Pa., was destroyed by a dis- 
astrous fire which broke out in that town 
last Thursday night and restarted on 
Friday morning, causing a property loss 
of upward of $500,000, as a number of 
structures in the business block, in which 
Mr. Weylman’s store was situated, fell 
a prey to the flames. Four business 
houses in all were in the wake of the 
flames. The fire, according to reports 
made by firemen on the scene, started in 
the basement of the King shoe store, 
which was destroyed and then spread to 
the other places of business. The Lin- 
non Hotel also suffered damage. 
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Julius Wolpe, jeweler and optician, has 
moved from 701 12th St. to 3302 14th St. 

The new store of R. Harris & Co., lo- 
cated at F and 11th Sts., will soon be 
ready for occupancy. 

The new Lindbergh medals are ex- 
hibited in the window of the jewelry es- 
tablishment of Pearson & Crain. On one 
side of the medal is a likeness of Colonel 
Lindbergh by one of the world-famous 
sculptors, and on the other side is the 
“Spirit of St. Louis” winging its way 
over the sea. The medal is finished in 
gold bronze. 

C. F. Shafer, of the Harris & Shafer 
Co., after about seven months’ illness 
from inflammatory rheumatism, during 
which time he was confined to bed, is at 
last able to be back at work. Mr. Shafer 
states he has undergone various and 
divers treatments, having been taken to 
Atlantic City and other points in the 
meantime, and while he is not quite well, 
he is so much better as to have hopes 
of speedy recovery. 

Martin A. Leese, of the M. A. Leese 
Optical Co., and Dr. A. M. Skeffington, 
Omaha, Neb., were the speakers at a 
recent meeting of the Columbia Op- 
tometric Society, held at the Raleigh 
Hotel. Dr. Edwin H. Silver acted as 
toastmaster. M. Luther Dicus was ap- 
pointed chairman of the committee on 
arrangements, which is planning an ex- 
tensive program of entertainment in the 
form of dancing and other interesting 
features. 

At a midwinter banquet held at the 
Willard Hotel last week, Stephen I. Mil- 
ler, newly elected executive manager of 
the National Association of Credit Men, 
was the guest of honor, the affair be- 
ing promoted by the Washington Asso- 
ciation of Credit Men. Harry V. Haynes, 
president of the Farmers and Mechanics 
Bank, was toastmaster, and Major E. 
Paul Phillips, manager of the eastern 
division of the National Association of 
Credit Men, made an address. 

On or about April 1 the firm of 
Edwards & Zanner, located for some 
years on Seventh St., will move to their 
new home on F St., which is next to the 
Julius Goldman stores and conveniently 
situated to catch the downtown trade. 
Now that several floors of the handsome 
new National Press building have been 
leased by the Income Tax Unit, thereby 
bringing thousands of people in that vi- 
cinity, the new store of Edwards & Zan- 
ner has very bright prospects. 

Mr. Foster’s Gift Shop has recently 
moved from 503 14th St. to 1405 F St. 
However, this is but a temporary ar- 
rangement, as the property, with other 
houses near by, will soon be torn away 
to make way for the extensive building 
program outlined by the Federal govern- 
ment. Mr. Mark, manager of the gift 
shop, states that at present his organ- 
ization has no definite plans as to where 
his store will be located in the future. 
Elaborate Easter displays are attracting 
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attention, and a good business is antici- 
pated. 

The imposition of sentence on an 18- 
year-old girl who forged the name of 
H. M. Crandall of this city recently to 
a check tendered to a local jeweler for 
payment for a watch, was suspended by 
Chief Justice McCoy of the Criminal 
Court. The girl bought the watch last 
December, giving the check purported 
to be signed by Mr. Crandall, the amount 
of which was $52. Representing herself 
to be the daughter of the movie pro- 
moter, she collected in cash the differ- 
ence between the price of the watch, $48, 
and the amount named in the check. 
Four days later she presented another 
check for $100 supposed to be signed by 
Representative C. H. Brand and made 
payable to the order of Miss Lois Chol- 
ston. Suspecting fraud, the merchant 
made inquiries, which led to the arrest. 











Peck Bros. have purchased the busi- 
ness formerly conducted by the Knittle 
Jewelry Co. at 98th St. and Lorain Ave. 

Paul Mays, who formerly worked for 
F. W. Rose, local jeweler as a watch- 
maker was killed the past week through 
being struck by an automobile. 

J. A. Conn is back in Cleveland after 
conducting several successful sales in 
Florida from his Claremont office. He is 
now conducting a sale at Sharon, Pa. 

The regular monthly meeting of the 
Cleveland Better Vision Society was 
held in the assembly rooms on Wednes- 
day and well attended. Four new ap- 
plicants for membership were admitted, 
and President Hall appointed a commit- 
tee on industrial relations. 

Among out-of-town jewelers in Cleve- 
land the past week were Mr. Thomas, 
Barberton; L. W. Wyckoff, Elyria; Mr. 
and Mrs. Burr, Elyria; L. E. Shute, 
Middlefield; H. C. Webb, Bedford; 
Charles Jelliffe, Mansfield; Mr. and Mrs. 
A. R. Kimpton, Oberlin; Sam Brainard, 
Medina. 

E. A. Schadel, well-known jeweler of 
3024 Lorain Ave., has resumed his 
duties at his store after a siege of ill- 
ness. Mr. Schadel was repairing a 
spring in a clock and cut his hand. An 
infection started from this which be- 
came so serious that it nearly cost him 
his life. His many friends in the trade 
will be glad to know of his complete 
recovery. 

A report just released by the National 
Crime Commission which shows that 
Cleveland is one of the horrible examples 
of bad crime conditions has been proven 
very erroneous. An investigation by 
Cleveland officials shows that the crime 
commission depended principally on the 
survey made by the Cleveland Founda- 
tion in 1921. Conditions have vastly im- 
proved since then in this city, and as 
far as quick convictions and stiff sen- 
tences meted out to jewelry thieves, no 
city in the country has a better record 
than Cleveland. 
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Sydney deYoung of the Washington 
building, has gone South for a vacation 
of five or six weeks. 

The Reed & Barton Boston office has 
been moved from 6 Beacon St. to the 
new office, Room 1014, Statler building, 

Fire damaged the novelty and jewelry 
store conducted by Mr. Hart on Brom. 
field St. last week. A fire sale is being 
held. 

Mr. and Mrs. F. F. Davidson of the 
Thomas Long Co. have gone to Cali- 
fornia for several weeks. There they 
will visit their daughter, Mrs. Scott 
Ryder. 

The Chelsea Clock Co. had a very fine 
exhibit at the Chelsea Industrial and 
Trade Exposition last week. Another 
display was by V. Bogigian, Oriental 
trinkets. 

The silverware and china used in con- 
nection with the first showing in Amer- 
ica of “Floral Jazz’ in the windows 
of F. D. Whitney Co., Temple Place, was 
lent by Bigelow Kennard & Co. The 
table layout was one of the most attrac- 
tive ever shown in this city. 

The first International Exposition of 
Art in Trade is to be held at Jordan 
Marsh Co.’s department store in this city 
March 5 to March 31. Choice silver, 
china, glassware, pewter, mirrors, lamps, 
ete., from several countries will be 
shown. Among the exhibitors will be 
several jewelers and the Society of Arts 
and Crafts. 

The stores of John F. Hallowood, 
John H. Seifer, Edward W. Freeman 
and the Wood-Abbot Co., were damaged 
by fire, smoke and water during the 
$80,000 blaze which swept the business 
block in Lowell last week. The Bradley 
building was erected about 15 years ago. 
The zero weather made it difficult for 
firemen to do effective work. 

Louis S. Smith, secretary of the 
Massachusetts and Rhode Island Retail 
Jewelers’ Association, has just sent out 
preliminary notice of the convention 
which is to be held in Springfield, May 
8 and 9. The convention is later than 
usual, but it is felt that the better 
weather will aid the attendance and be 
more welcome to delegates. The pro- 
gram committee is working on the de- 
tails and hopes to present a better con- 
vention than ever, educationally and 
socially. 

Edward E. Oakes, craftsman maker 
of hand wrought jewelry, was among the 
exhibitors at the exhibition of crafts In 
Horticultural Hall, March 1 to 7. It 
consisted of distinctive jewelry designed 
and made to assure proper tone to har- 
monize best with precious and seml- 
precious stones. The settings are made 
entirely by hand. The exhibition was one 
of the most instructive ever presented 
in this city and showed many industries 
and crafts actually at work turning out 
all kinds of products and fine arts. 








E. A. Westcott, formerly of Morgan 
Hill, has moved to Oakland, Cal. 
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M. B. Joseph, of Joseph & Co., 19 N. 
Main St., one of the leaders in the retail 
trade, is back at work after a severe 
attack of influenza. He expects to visit 
the eastern markets the last of March. 

Dave Gaut, for several years in the 
sales department of Brodnax, Inc., has 
retired from that connection and other 
lines of commercial activities in Mem- 
phis. S. H. Cayce, formerly of Chatta- 
nooga, where he was with Edwards & 
LeBron, is now sales manager. 

James Cayce of the B. H. Stief Jewelry 
Co., Nashville, was a visitor in Memphis 
last week. He was on a trip among the 
Rotarians and was accompanied to Jack- 
son, Tenn., by Jack Gates, president of 
Graves-Dix, Inc. The party made the 
trip by automobile and had a very fine 
reception at Jackson. 

George T. Roy, Inc., has been chartered 


_to engage in the sale at retail of dia- 


monds, etc., with $25,000 capital stock. 
Incorporators are George T. Roy, E. H. 
Neil, L. Hickel, W. P. McDonald and 
R. W. Hall. The store is located at 44 
§. Main St. and has been in this section 
for many years, recently moving to the 
present location, a very attractive one. 

J. W. Gates, who some time ago came 
to the management of Graves-Dix, Inc., 
at 9 S. Main St., has been made presi- 
dent of that firm. This is one of the 
largest retail jewelry stores in the cen- 
tral section of Memphis. On occupation 
of the present quarters, the store was 
beautifully remodeled. It employs a 
number of people on the sales staff and 
four or five watchmakers. 

W. W. Dupree, manager of Geo. T. 
Brodnax, Inc., helped to receive the Chi- 
cago Board of Commerce visitors during 
their recent stop in Memphis while on 
a tour to cities of the valley and the 
southeast. Mr. Dupree, as president of 
the Tennessee Retail Jewelers’ Associa- 
tion, is also busy formulating plans for 
the annual convention, which will be 
held in Memphis some time during the 
spring or early summer. Many interest- 
ing topics will be discussed. 

Indictments were returned the past 
week by the Shelby grand jury against 
the gangsters who several days ago made 
an attempt on Ben Polskee’s_ retail 
jewelry store. Sam Solo, Louis Gardini, 
alias D’Amico, John Buffa and William 
Risko were indicted. Ben S. Polskee, 
Jr, son of the proprietor who was shot, 
is again at home, having left the hos- 
pital several days ago. Dr. Ward, the 
colored physician from Arkansas who 
gave information to help apprehend the 
men, was presented with a watch and a 
vote of thanks by the city officials. 

Local retail jewelers state that trade 
has been a little quiet due to changeable 
Weather, small merchandise moving fair- 
ly well, but larger business somewhat 
stagnant. The mail-order jewelry houses 
are having a good business and general 
Conditions in this section are good. 
Building permits here for the first two 
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months of 1928 exceeded similar periods 
in either 1926 or 1927. Wholesale jewelry 
tradesmen report some improvement in 
activity. 








Atlanta 





Mr. Griffith, of the Jobe-Rose Co., Bir- 
mingham, Ala., was a visitor in Atlanta 
during the week. 

Roy Moore, with Ewing Bros., whole- 
sale jewelers, is spending a two-weeks’ 
hunting trip in North Georgia. 

J. M. Rockley, prominent retail 
jeweler of Millen, Ga., was a visitor in 
Atlanta last week. He was accompa- 
nied by his family. 

Fred. Wheeler, of the Non-retailing 
Co., Lancaster, Pa., was recently in At- 
lanta for several days in the interest of 
his firm. 

The loving cup offered by Claude S. 
Bennett, prominent Atlanta jeweler, to 
the service league doing the best work 
for the year has just been presented to 
the service league of the Church of the 
Epiphany. 

The Holzman Jewelry Co. is attract- 
ing a great deal of attention by showing 
in its windows the prizes offered by the 
Lion’s Club in a baby contest now being 
conducted. Two white gold wrist watches 
and as many bar pins are being dis- 
played, the same being second, third, 
fourth and fifth prizes in the contest. 

A southern office will shortly be 
opened in Atlanta by the Waltham 
Watch Co., according to an announce- 
ment just made by the industrial bureau 
of the Atlanta Chamber of Commerce. 
The office will be in charge of Guy V. 
Rogers, who, with A. Page Brown, sales 
manager of the company, recently vis- 
ited Atlanta. The new office will serve 
10 southern States. 

The Timms Jewelry Co., which is one 
of the oldest companies of its kind in the 
city, having been organized 31 years 
ago by the late M. J. Timms, is equip- 
ping a new store at 43 Broad St., S. W., 
and will move there shortly from its 
present location at 83 Broad St. The 
new location is directly across the street 
from the M. Rich & Bros. department 
store and at the terminus of the East 
Point and College Park street car lines. 


| 


Roanoke, Va. 











The Home Jewelry Co. has moved into 
its new quarters on Jefferson St. 

The Roanoke Jewelry Co. has recently 
installed new fixtures and remodeled its 
store. 

Moose & Bent, who were formerly em- 
ployed by Henebry & Son, have opened 
a new jewelry store on Henry St. 

The Harrison Jewelry Co. has re- 
cently moved into its new quarters and 
has a very attractive and up-to-date 
store. 

Henebry & Son, jewelers, have moved 
into their new quarters in the American 
Theater building on Jefferson St. and 
have one of the most beautiful stores in 
southwestern Virginia. 


CIRCULAR 





A number of handsome silver cups are 
on display at Pizitz’s, which will be given 
as prizes in the bench show to be given 
here March 15, 16 and 17 under the au- 
spices of the Birmingham Kennel Club. 

The Birmingham News State basket- 
ball trophy is on display in the show 
window at the Jaffee Jewelry Co. here. 
This trophy is in the shape of a large 
silver basketball and is mounted on a 
pedestal of silver. It has attracted the 
attention of many people. The trophy 
is now being played for by the various 
schools of the State. At present it is in 
the possession of the Jones Mill School. 

Reid Lawson has disposed of his stock 
of jewelry and has engaged in the real 
estate business. Mr. Lawson was one of 
the best known retail jewelers of Bir- 
mingham. He was engaged in the retail 
jewelry business here a number of years 
and had one of the most beautiful retail 
stores in the city. He was a prominent 
member of the Alabama Retail Jewelers’ 
Association, being one of the past presi- 
dents of the association. 








Allentown, Pa. 


B. S. Auerbach, formerly of 509 E. 
Third St., Bethlehem, has moved his 
place of business to South New St., Beth- 
lehem, which is located near the Lehigh 
University. 

The following traveling men are call- 
ing on the trade in this locality: M. A. 
Douglass, Allsopp Bros.; E. B. Midlen, 
Barbour Silver Co.; William Mayer, 
Powers & Mayer, Inc.; W. P. Morrison, 
Bryce Bros. Co.; and Ben Rosenthal, 
Rosenthal & Kaplan. 

E. Keller & Sons, jewelers, 711 Ham- 
ilton St., are proudly displaying in their 
window an enyelope received several 
days ago by Air Mail, on which is im- 
printed in the shape of a horseshoe this 
legend: “Lindbergh again flies the air 
mail.” This is one of the first letters to 
be received in this section commemorat- 
ing the return of Lindbergh to the air 
mail service. 

Jeweler Ralph M. Smoyer, 1015 Ham- 
ilton St., is so impressed with the work 
the Boy Scouts are doing in this lo- 
cality that he has offered to award to 
the troop having the highest average in 
efficiency for the year a suitable trophy. 
It is possible that the award will be de- 
cided at a district rally planned for the 
near future. To retain the cup perma- 
nently a troop must win it two years 
in succession. 








H. Walter Hamilton has purchased 
the interest of Henry G. Pohlman in the 
jewelry firm of Hamilton & Pohlman, 
315 East Water St., Elmira, N. Y. The 
business will be continued under the 
name of H. Walter Hamilton. He 
started the business in 1909. Mr. Pohl- 
man was associated with him for 12 
years, the last seven as partner. 
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To capture the preference of thousands of discriminating American women 
in the matter of Silver Tableware Design is—to say the least—difficult. 


The formula for designing a “leader” pattern is unknown. However, 
every decade or so some one pattern blossoms out into the ideal, and 
gracefully assumes leadership. It becomes a mighty builder of business. 


Such a pattern the William and Mary Style has proved to be! Six fruitful 
years have spread the seed of business in thousands of well-to-do homes. 
Steadily grows the demand. From Maine to California dealers speak of 
the William and Mary Style as their leading Sterling Pattern. 


Made in equally charming hollow-ware, this pattern affords continued, 
widespread growth among the many present owners of the flatware. Here 
is presented a most productive field for selling-effort. 
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of William and Mary Hollow-ware. Have you asked for 
your copies? 
ROGERS, LUNT & BOWLEN CO. ; og 
The William and Mary 


~$@.. Silversmiths ~, Creators of Distinctive Tableware oo 2: eftule 
GREENFIELD \, MASSACHUSETTS a 


Member of the Sterling Silversmiths’ Guild of America 


We have prepared a collection of beautiful photographs | 
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Editorials 





New Diamond GAIN the 
Field Will Not daily papers 
Affect the Market of both Eu- 
rope and America 
have had an opportunity to publish 
sensational articles on diamond pro- 
duction as a result of the dispatches 
from Cape Town, South Africa, March 
1, telling of the debate in the South 
African House of Assembly which 
brought out facts connected with a 
big diamond field not yet opened to 
exploitation which is situated near 
Alexander Bay at the mouth of the 
Orange River. Naturally the news- 
papers were not slow in “playing up” 
this opportunity to talk about “great 
production” of diamonds and quoting 
Sir David Harris, member of the 
Assembly for Kimberley who is said 
to have described the field “as the 
richest ever discovered in this or any 
other country.” 

But the facts the newspapers did 
not feature (or at least stress 
strongly) were: (1) that the field is 
not a new discovery but has been 
known for over a year; (2) that it 
will not be open for exploitation by 
the general public but if mined at all, 
be mined under government con- 
trol, and (3) that the South African 
government has every interest in 
keeping production of diamonds under 
control in a way that will not affect 
the diamond market or prices of 
rough. 

The facts about the diamond field 
in question were brought to the atten- 
tion of the South African government 
last April and were brought to the 
attention of some members of the 
diamond trade in this country by the 
Minister of Mines, F. W. Beyers, 
when he received a delegation from 
the jewelry trade at the office of the 
South African Commissioner while 
passing through New York late last 
summer. During the course of the 
interview, Mr. Beyers spoke of this 
field and of its richness, but stated 
that it would not be open to alluvial 
diggers but would be kept under the 
control of the government. It was at 
that time Mr. Beyers explained the 
interest of the South African govern- 
ment in the diamond market, inas- 
much as the government actually owns 
from 5 to 60 per cent of the product 
of the various mines or an average 
of about 22 per cent of the whole out- 
put. This was before the final pas- 
sage of the Precious Stones Bill and 
the facts were given by the Minister 
as one of the reasons why the govern- 
ment felt it must control the products 





of the alluvial fields as well as of the 
mines and have the right to limit 
production. 

On Dec. 13, last, Minister Beyers 
announced that the field in question 
would be worked in the interest of 
the State and the government now 
plans, it is said, to employ about 60 
of the residents as diggers to work 
the field in behalf of the government, 
the profits to be applied to the capital 
expenditure of the South African 
Union. It was the debate, last week, 
over an item of £2,500 for this pur- 
pose that brought out the facts so 
eagerly heralded by the sensational 
papers of England and America. 

But, of course, it was only the rich- 
ness of the field that interested the 
newspaper men with the chance of 
talking about the “increased produc- 
tion” of diamonds. The fact that the 
field was in the Crownlands absolutely 
controlled by the government and 
would not be thrown open to public 
exploitation but would be - worked 
conservatively in a way that would 
not affect the diamond market, formed 
no part of the stories fed on both sides 
of the Atlantic. This was something 
in which the newspaper correspon- 
dents and even their editors were not 
interested, for it would have taken 
away the sensational element in the 
news in the way of speculation as to 
the chance of an “over-production” of 
diamonds. 

However, the jewelry trade is inter- 
ested in these facts as is the real 
diamond buyer who has greater 
interest in the stability of his invest- 
ment than he is in speculation as to 
increased production that may lower 
the price. For this reason, it might 
be well for members of our industry 
to see to it that their local editors are 
not led stray by writers of sensa- 
tional articles, based on the late dis- 
patches and, that they understand, 
first that the discovery of the so-called 
“El Dorado” is not new but a year 
old; that its product has been dis- 
counted; that it is on the Crownlands 
controlled by the South African gov- 
ernment and that that government 
will limit the production to an amount 
that can have no effect upon the 
diamond market of the world. 





Cleaning Up HE classified 
Classified advertisement 
Advertising that some 


years ago was con- 
sidered primarily as a means of 
obtaining workers or employment, has 
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now become a highly important factor 
in general publishing. Its value to 
the newspaper, and even business 
papers, is well known, and its value 
to modern commerce is increasing 
daily. As business grows, the im- 
portance of classified advertising to 
business increases in direct ratio. In 
a very few lines it tells the seller’s 
story to the buyer and the contact ig 
direct and immediate. 

Shrewd advertisers have learned its 
potency and today this medium is used 
to promote almost every investment, 
service or commodity sold through 
ordinary retail channels. The classi- 
fied section of practically every news- 
paper will show classifications of real 
estate for sale, jewelry, furniture, 
rugs, pets, horses, garden and farm 
products, radio, clothing, books, re- 
frigerators, automobiles and accesso- 
ries, musical instruments, kindling 
wood and so on down the line. It will 
also suggest to the reader how he may 
improve his situation by educational 
courses or how he may add to his 
savings through “business  oppor- 
tunities.” 

Accuracy in presenting the article 
of merchandise for sale is just as 
essential as it is in presenting an offer 
of employment. Any misrepresenta- 
tion or fraud perpetrated by un- 
scrupulous vendors of merchandise 
through this section reflects on the 
good will of reputable advertisers. 
For this reason THE JEWELERS’ CiR- 
CULAR for years has kept a watchful 
eye on all such advertisements sub- 
mitted and as far as possible has made 
the advertiser supply references 
where his or her reputation or stand- 
ing was unknown to us. 

That misrepresentation does exist 
in the sale of investments and mer- 
chandise advertised through the clas- 
sified columns of many papers is in- 
dicated by a report recently compiled 
by the National Better Business 
Bureau. This report shows the work 
of the Classified Advertising Service 
of the Bureau, which for two years 
has rendered a protective information 
service to the classified sections of 
newspapers throughout the country. 
Through this service, the National 
Bureau seeks to assist classified man- 
agers to separate the legitimate from 
the misleading or fraudulent adver- 
tiser who attempts to reach his market 
through this valuable medium. The 
service is set up to make classified 
advertising more valuable to pub- 
lisher, advertiser and reader. Dur- 
ing its two years of existence it has 
answered 2359 inquiries, issued 758 
bulletins and conducted 1608 investi- 
gations of misleading and fraudulent 


———————— 


(Continued on page 91) 
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It was announced several days ago 
that Herman F. Savell has severed his 
connections with C. P. Goldsmith & Co. 


H. J. Homrich, jeweler, at Hunting- 
ton, W. Va., accompanied by his wife, 
is here on a short buying trip and while 
in this city, is making his headquarters 
at the Waldorf Astoria. 

K. Papazian of Papazian Bros., im- 
porters of diamonds, Oriental pearls and 
precious stones, 87 Nassau St., sailed 
for Europe, recently, on the Paris ac- 
companied by Mrs. Papazian. 

Vv. A. Gebhardt, president of the Geb- 
hardt Bros. Co., Cincinnati, Ohio, sailed 
from New York last Saturday on the 
Leviathan, going abroad on his annual 
buying trip to Europe. He will visit 
Amsterdam, Belgium and Holland. 

David Woronock, secretary of Aisen- 
stein-Woronock & Sons, Inc., wholesale 
jewelers, 20-22 Eldridge St., left Friday 
night for Europe on the Berengaria. 
He will be abroad for about two months 
and will spend most of his time in the 
diamond markets. 

Maurice Y. Nathan, of S. Nathan & 
Co., Inc., 71 Nassau St., is sailing March 
10 on the Majestic to visit the European 
stone markets and to look after the vari- 
ous interests of the concern. While 
abroad, Mr. Nathan will call at the firm’s 
offices in Antwerp and Paris, and expects 
to be abroad about two months. 

The trade was notified last week that 
the corporation of Staiger & Sons, Inc., 
importers of diamonds and makers of 
diamond jewelry, 527 Fifth Ave., which 
was organized under the laws of the 
State of New York, has succeeded to the 
business of Staiger & Sons, a co-partner- 
ship. The corporation has assumed all 
of the liabilities of the co-partnership. 

L. H. Keller & Co., Inc., 115 Fulton 
St., have recently revised their organ- 
ization, that they may render better 
service to the jewelry trade. The con- 
cern announces that the handling of 
watch materials has been placed in a 
special department, and Paul Schimfky, 
who was formerly connected with F. J. 
Boesse & Co., is in charge. The han- 
dling of merchandise other than watch 
materials has also been reorganized and 
Placed in charge of L. H. Weld. E. D. 
Ringle, with the Keller concern, who is 
now covering the territory formerly 
visited by Mr. Merrens, has recently 
completed a trip through New England. 

Among the callers at the offices of 
THE JEWELERS’ CIRCULAR last week were 
M. Reingold and William I. Robinson, 
both of Los Angeles, Cal. Mr. Reingold 
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who was formerly located at 521 S. 
Spring St., Los Angeles, where he con- 
ducted a retail jewelry business, has 
moved to new quarters in the Title Guar- 
antee building. In the future he will 
carry on a wholesale diamond brokerage 
business. While Mr. Robinson will have 
no interest in the firm he will be asso- 
ciated with Mr. Reingold. Both men 
are in the local market searching for 
high grade platinum mountings and fine 
American novelties. Mr. Reingold is 
stopping at the Esplanade Hotel while 
Mr. Robinson is making his headquarters 
at the Hotel Roosevelt. 


Wilson A. Streeter has announced that 
he has purchased the business of E. H. 
Hufnagel, Inc., at Mount Vernon, N. Y., 
and will continue it at the same ad- 
dress, 10 S. Fourth Ave.,_ special- 
izing in gems, jewelry and gift wares 
of the better quality. Mr. Streeter 
has been vice-president and general 
manager of the business for a num- 
ber of years so he is no stranger to 
the firm’s customers. Prior to going to 
Mount Vernon he had been vice-presi- 
dent and manager of the Bailey Banks & 
Biddle Co., Philadelphia, and grew up in 
the jewelry business with this concern. 
Mr. Streeter besides being one of the 
best known merchants in the jewelry 
industry is known to the jewelry trade 
in all sections of the country as an ex- 
pert on trade legislation and has been 
chairman of the legislative committee 
of the American National Retail Jewel- 
ers’ Association for a number of years. 
His many friends throughout the trade 
have extended their best wishes for suc- 
cess in his present venture. 


A plea of not guilty was enterea on 
Tuesday by Vernon M. Berrick, on an 
indictment charging him with grand 
larceny. No bail was fixed by the judge. 
Berrick, it is charged, gave a fictitious 
check for $250 to A. Trapini, a jeweler 
at 93 Nassau St., in payment for a loose 
diamond. It is also claimed that this 
man swindled a number of other jewel- 
ers in this city. The indictment on which 
he was arraigned grew out of a charge 
made by Dattlebaum Bros., furriers, who 
accuse the prisoner of getting two fur 
coats worth $600. The man was arrested 
by Detective Doyle of the Fifth Ave. 
squad. He claims Berrick usually pur- 
sued the same method in swindling his 
victims and that he would get the name 
of some prominent member of the trade 
in which he chose to operate and then 
go to some concern, stating that he had 
been sent by this prominent man. It is 
alleged that he would then remark that 
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he wanted to surprise his wife with a 
gift and would either get the merchan- 
dise on approval or pay for it with a 
fraudulent check. He also claimed to be 
a past master of a prominent fraternal 
organization. At the address he gave 
to the fur concern, Berrick’s wife stated 
that she had not seen her husband for 
two years. The Jewelers’ National Crime 
Committee is endeavoring to determine 
if any other concerns in the trade were 
swindled by this man. He is said to be 
42 years old, five feet six inches tall and 
weighs 190 pounds. He has light brown 
hair and is slightly bald, is of stocky 
build and has blue eyes. He is well 
dressed, a smooth talker, and is said to 
be a former actor. 


The newly elected officers of the Met- 
ropolitan Retail Jewelers Association 
were installed at impressive ceremonies 
held on Sunday,:Feb. 26, at the Senate’s 
Mansion, 2002 Creston Ave., Bronx, 
N. Y. Following the installation, dinner 
was served after which the members and 
their families enjoyed dancing. There 
were about 150 jewelers and their fami- 
lies and friends gathered at the mansion 
when the ceremonies were opened. The 
various officers were installed by the 
presidents of the following organizations: 
Bronx Retail Jewelers Association, 
Brooklyn Retail Jewelers Association, 
East Side Retail Jewelers Association, 
and the New York Jewelers Benevolent 
Association. As each officer took the oath 
of office, he was given instructions as to 
his duties and was told how much the 
success of the organization depended on 
his actions. A number of presentations 
were made to the outgoing officers, while 
some of the incoming officers also re- 
ceived gifts. The officers installed in- 
clude: A. Wolf, president; E. Bryer, 
vice-president; H. Davidoff, treasurer 
and S. Levinson, secretary. The trus- 
tees who took office are J. McKible, P. 
Wolf and P. Orenstein. Jacques Le Roy, 
chairman of the board of directors, was 
also duly installed. When the ceremonies 
began, H. Osterwil, the outgoing presi- 
dent, was not present, having previously 
agreed to act as toastmaster at another 
banquet. He reached the hall, however, 
about 11 p. m., and was given an ovation 
upon his arrival. After the dinner had 
been served a number of vaudeville acts 
were presented and this was followed by 
dancing which the members and their 
families enjoyed until a late hour. 


The trade is receiving announcements 
calling attention to the fact that Harry 
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P. Fairchild is no longer connected with 
Fairchild & Co., Inc. Mr. Fairchild 
states that it is his intention to start in 
business again with new improved ma- 
chinery, and will continue to manufac- 
ture high grade gold pens, pencils and 
kindred articles. When he is in a posi- 
tion, Mr. Fairchild will make a further 
announcement. His present address is 
412 West End Ave., this city. 

Ringen Bros., importers of Champ 
watches, 170 Broadway, have moved to 
larger quarters on the 15th floor of 
the same building, the moving being due 
to the constantly growing business. 

Stephen Varni, importer of precious 
stones, who has been on a trip to Europe 
buying merchandise, returned this week 
on the Majestic. He found poor grades 
abundant but finer grades very scarce 
in the European centers. 

Louis Sacks of the Lussac Watch Co., 
12 John St., returned from Europe last 
Tuesday on the Majestic. Mr. Sacks 
while abroad, visited the factories in 
Switzerland and also called on his corre- 
spondents in Germany and Belgium. 

It was announced last week that the 
Good-Siegel firm, known as Good-Siegel, 
Inc., importer of watches, 48 W. 48th 
St., will hereafter do business under the 
name of the Goodseal Watch Co., at the 
same address. Sol Siegel of the firm 
will leave for the road in a few days to 
cover the Middle West. 

A. F. Stoeger, Inc., has notified the 
jewelry trade that it has just finished 
moving from the old address, 224 E. 
42nd St., to new quarters at 509 Fifth 
Ave. The concern imports foreign arms 
and deals with jewelers who do gun re- 
pairing as a side line. For these firms 
they supply parts particularly in con- 
nection with foreign arms. 

A trade sale in which diamonds, 
jewelry, silverware and novelties, worth 
$100,000 will be offered at auction will 
begin at 10.30 a. m. on Tuesday, March 
13 at the Brooklyn Purchasing Syndi- 
cate, 610 Broadway, Brooklyn. Frank 
Walker, auctioneer, will conduct the 
sale. The stock to be offered came from 
prominent jewelers in Texas and New 
York State and may be inspected on 
Monday, March 12, from 10 a. m. to 
4.30 p. m. 

The Jewelers Square Club will cele- 
brate its fifth anniversary with one of 
the finest entertainments ever presented 
by this organization. The regular 
meeting will be held on Monday evening, 
March 12, and after the business of the 
evening has been transacted, “Jimmie” 
cy a member, will stage the show. 
> gn to the length of the performance, 

€ members will dine promptly at 6.30 
Pp. m., at the Cafe Boulevard, 41st St., 
Just east of Broadway. One of the 
guests of the evening will be the Hon. 
sid Schmuck, Justice of the City 


In a telegram received yesterday 
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(Wednesday) at the offices of THE 
JEWELERS’ CIRCULAR, it was learned that 
the auction bill introduced in the Legis- 
lature at Albany, N. Y., last month has 
been reported out of committee. Just 
when it will be offered for passage could 
not be determined. The text of this bill, 
which was introduced in the Assembly 
on Feb. 8, was published in full in these 
columns last week. The bill was pre- 
pared by Murray Hearn, counsel for the 
Executive Board of Retail Jewelers’ 
Associations of New York, but was in- 
troduced by Assemblyman Grenthal, a 
Republican. It is designed to regulate 
auctions in New York State, but if 
passed will not interfere with local ordi- 
nances now in effect. This bill has the 
backing of retail jewelers’ organizations 
throughout the State, and only several 
days ago Edward Leininger, head of the 
New York State Retail Jewelers’ Asso- 
ciation, predicted its passage. 

The rare distinction of celebrating 
their 65th wedding anniversary fell to 
the lot last Thursday of Mr. and Mrs. 
August Oppenheimer, father and mother 
of Zach A. Oppenheimer, 22 W. 48th St. 
The event was celebrated with a recep- 
tion at the home of the aged couple, 131 
W. 88th St., which was attended by ap- 
proximately 100 relatives and close 
friends of Mr. and Mrs. Oppenheimer. 
Many of those who attended to pay their 
respects are connected with the jewelry 
business. While Mr. Oppenheimer was 
never affiliated with the jewelry business 
he spent most of the time after his re- 
tirement from the tobacco business in 
1891, at the office of his son, Zach A. 
Oppenheimer. In this manner he met 
jewelers from all parts of the country 
and as a result has a large circle of 
friends in the industry. Mr. and Mrs. 
Oppenheimer were married in New 
York on March 1, 18638. Mr. Oppen- 
heimer is 94 years old, while his wife is 
88 years of age. . 

A band of window smashers are op- 
erating in the Queens County section of 
Long Island and on Thursday night 
hurled a brick through the window of 
the Glendale Jewelry Store, 2721 Myrtle 
Ave., Glendale, and stole two trays of 
rings and cuff links worth about $400. 
The man who committed the theft made 
his escape in an automobile which was 
standing on the opposite side of the 
street. Paul Hesse, the proprietor, was 
standing behind the counter in his store 
at about 9.20 o’clock on Thursday night 
when a brick came crashing through the 
window. The jeweler ran toward the 
front of the store but by the time he 
reached the window two trays of jewelry 
had been stolen. Two boys saw the thief 
run from in front of the store and enter 
a new automobile parked across the 
street. The thief was also seen by a 
woman, who fainted while the robbery 
was being committed. The robber, she 
stated, wore a cap and carried a re- 
volver up his sleeve. The thief took 48 
aquamarine rings and about 20 pairs of 
cuff links set with diamond chips. This 


same store was the scene of another 
window smashing about three years ago. 
On the same night the window at the 
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jewelry store of I. Goldberg, 3197 Fulton 
St., Brooklyn, was smashed and robbed. 
Reports stated that the jeweler lost 
stock worth about $4,000, but this could 
not be verified at the Goldberg store. 








Holdup at Jewelry Store 





Four Bandits, Assisted by a Young Woman, 
Rob New York Firm 


The first jewelry store hold-up occur- 
ring in New York, in many weeks, was 
staged on Tuesday morning when four 
bandits led by a pretty bobbed haired 
girl raided the establishment of Shafran 
& Feffer, jewelers, 37 Clinton St., and 
escaped with loot worth about $7,000. 
The automobile in which the thieves 
made their escape was later found aban- 
doned on an uptown street. - 

Shortly after Morris Shafran, one of 
the proprietors, opened the store on 
Tuesday morning, an attractive young 
woman walked in and asked to be shown 
a silver set which was on display in the 
window. The jeweler leaned into the 
show window to get the set and at the 
same time noticed two young men leav- 
ing a blue sedan parked on the opposite 
side of the street and walking toward 
the store. He became suspicious but 
before he could give any alarm, the two 
men were in the Store and ordered him 
to remain quiet. He was ushered to 
the rear of the establishment and there 
was bound and gagged by his assailants. 
In the meantime, another man took up 
a position outside of the store, apparent- 
ly to warn his companions who were 
inside against the approach of any 
policemen. The fourth man remained 
at the wheel of the automobile. 

It took about five minutes to execute 
the robbery and despite the fact that 
this store is located in one of the busiest 
sections on the East Side, the bandits 
worked unmolested. While the hold-up 
was in progress, M. Razonsky, said to 
be a jewelry salesman, walked into the 
store evidently to show Mr. Shafran 
some of his wares but before he could 
utter a word, was covered by a gun in 
the hands of one of the bandits. He 
was ordered to lay on the floor face 
downward. 

While the victims lay perfectly still, 
one of the robbers took two rings said 
to be worth about $2,000 from the safe, 
while another grabbed all the watches 
and rings he could conveniently stuff 
into his pockets. After gathering up the 
loot, the robbers informed their victims 
that they were leaving but at the same 
time, warned them to remain still and 
make no outcry. The bandits accom- 
panied by the young woman who had 
acted as the dupe, then walked to the 
waiting automobile and were soon out of 
sight. 








The co-partnership existing between 
T. J. Shinners and Alfred Schroeder, 
under the name of the T. J. Shinners Co., 
West Bend, Wis., has been dissolved. 
Mr. Schroeder will continue the busi- 
ness. 











THE JEWELERS’ 


CIRCULAR 








March 8, 1928 




































hie 


NATIONAL PARK BANK 


of NEW YORK 
214 BROADWAY 


Uptown Offices 
Park AVENUE AND 46TH STREET 


SEVENTH AVENUE AND 32ND STREET 


To Be Opened in 1928 


Madison Avenue and 26th Street 


Broadway and 74th Street 





a 7 DIRECTORS 
In All Its Branches Charles Scribner 
Commercial and _ Travelers’ ane go 
Credit issued; Correspondents Cornelius Vanderbilt 
in all principal Cities in the — > 
World. Foreign Exchange John G. Milburn 
: bought and sold. Corporate a) aa 
jie i ee waa and Personal Trusts; Safekeep- Lewis Cass Ledyard, Jr. 
Min i acl ing of Securities; Collection of Sapnaiee 1. Gunthetles 
ail fh Magy Income. Investment Service Kenneth P. Budd 
nh A ii for Customers.: Safe-Deposit Soones 2d. tain 
. Vaults. James Forrestal 
CAPITAL, SURPLUS and Moe, Rede 
UNDIVIDED PROFITS, $34,000,000 | Harvey C. Couch 


a , 
















Rochester, N. Y. 
Canandaigua, N. Y. 
Newark, N. J. 

New Brunswick, N. J. 


HYANS, HAFER COMPANY 


Accountants and Auditors 
Edward M. Hyans, C. P. A., N. Y and N. J. 


New York Office 
1440 Broadway 


Telephone 
Penn. 2770, 2771, 2772 























If It’s An Earring 
We Make It 


Makers of Earrings 
Since 1906 





The Only Makers of European 
Style Earrings 


Jobbers Only 


SCHLESSINGER & KRAUSS, Inc. 
24 Dey Street, New York 


CHICAGO OFFICE, 29 EAST MADISON ST. 

















The C. G. BRAXMAR CO. 


242 W. 55th St., New York City 





Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 


Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increasing 
number of customers. 
Our facilities for manufacturing and designing sre # 


your service. 


Write for Emblematic or Badge Catalog 














oe oe eee ee ak 














March 8, 1928 





Canada Notes 


M. Cochenthaler, Montreal, is selling 
off his stock and retiring from business. 

J. E. Birks, J. A. Dobbs, A. D. Elees, 
W. Berry and A. Cuff, buyers for Ryrie- 
Birks, Ltd., of Toronto, have gone to 
Europe, where they will place large or- 

rs. 
oe of town jewelers calling on the 
Toronto trade recently included George 
Savage, Guelph; I. T. Watson, Newmar- 
ket; J. V. Taylor, Pembroke; J. C. Barr, 
Sarnia; R. L. McGill, Galt; H. J. May- 
hew, Colbourne; J. C. Beck, Brampton, 
all of Ontario. 

The jewelry store of Raoul Lanthier 
of 860 Mount Royal Ave., Montreal, was 
robbed of jewelry to the value of $300 
by a thief who early on Feb. 19 threw 
a brick through the window and ex- 
tracted jewelry, through the aperture, 
with which he escaped. 

The Jewelry Workers Union has 
started an active organization campaign 
to improve conditions among employees 
in the trade. The union has de- 
cided to seek a minimum wage and the 
abolition of piece work. A cause of 
complaint is the amount of jewelry it is 
alleged is being smuggled into Canada, 
resulting in unemployment. It was de- 
cided to address a protest in the Federal 
Government demanding a rigid enforce- 
ment of Custom’s regulations. 

Thomas Lees, of Hamilton, Ont., the 
oldest jeweler in Canada, celebrated his 
87th birthday on Feb. 24. He started his 
jewelry business in Hamilton 67 years 
ago and is still active and in good health. 
Following his daily custom Mr. Lees paid 
his visit to Gore Park shortly before 
noon, and fed the flock of pigeons there, 
the. birds eating from his hands and 
perched on his arms and shoulders. They 
gather at the spot regularly, for Mr. 
Lees has for years visited the parks with 
a grain supply. 

The annual convention of the Mani- 
toba Optometrical society was held at 
Brandon on Feb. 20. Stanley Cochrane, 
Carman, was elected president and B. F. 
Armstrong, Winnipeg, vice-president. 
The delegates were entertained at lunch- 
eon by the Kiwanis Club when an ad- 
dress was delivered on Eyesight Conser- 
vation by Harold Snell of Red Deer, Alta, 
who congratulated the delegates on the 
growth and prosperity of the association 
and the good work that it had already 
accomplished. -In the afternoon several 
addresses were given on educational 
technique and the latest developments in 
optometry. The convention closed with 
a banquet in the evening. 

John A. Barbridge a prominent busi- 
ness man of Belleville, Ont. died on Feb. 
12. He was a native of St. Johns, Que. 
and came to Belleville many years ago 
engaging in the jewelry trade in con- 
nection with the firm headed by Mr. 
Allan. Mr. Barbridge subsequently be- 
came proprietor of the business which 
€ successfully conducted for many 
years. He was a member of the Masonic 
Order and the I. 0. 0. F. He was well 
— In musical circles and was a 

ember of the Belleville Odd Fellows 
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band which had a widespread reputa- 
tion as an organization of high standing 
in the musical world. A widow and 
daughter survive. 

The first annual dinner-dance of the 
jeweler’s section of the Retail Mer- 
chants Association of Montreal was held 
on Feb. 14 in the Queen’s Hotel of that 
city with an attendance of over 300. 
A. L. Grothe, honorary president of the 
association acted as the master of cere- 
monies and introduced the speakers. N. 
B. Douglass, general secretary; H. Bous- 
quet, A. Mercier, Emery Sauve, Pro- 
vincial president of the Retail Mer- 
chants Association; M. Charbonneau, 
president; A. E. Murphy and others de- 
livered addresses of optimistic character 
emphasizing the marked improvement in 
business and industrial conditions which 
was fully shared by the jewelry trade 
of the Province, and the favorable out- 
look for the coming season. A Valentine 
dance followed the dinner when many 
valuable prizes were awarded. 
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classified insertions. As a result of 
the Bureau’s service more than 700 
newspaper publishers are today co- 
operating with the National Better 
Business Bureau to establish ways 
and means of definitely building con- 
fidence and sales effectiveness for ad- 
vertising by the prevention and 
elimination of unsound and question- 
able methods. 

This is good work, and not only 
protects the public at large but bene- 
fits legitimate business in all indus- 
tries. We are sure that jewelers 
particularly will give aid and moral 
support to the work of the Bureau and 
wish it success in its campaign. 


S announced 
A last week, 
the article 
entitled “The Key 
to a Better Jewelry Year in 1928” 
appears in this issue of THE JEWEL- 
ERS’ CIRCULAR, pages 33 to 39, and we 
feel that a careful perusal of this by 
manufacturers, wholesalers and re- 
tailers alike will be well worth while, 
inasmuch as the facts presented in 
regard to the sales of diamonds and 
watches by the jewelers, classified 
roughly under groups known as 
“cash,” “conservative credit” and 
“radical instalment,” will prove to be 
surprising to many members of our 
trade who have not given careful 
study to the subject. As previously 
noted, the article is prepared by a 
Chicago expert, who drew his infor- 
mation from a survey made of the 
business of retail jewelers in about 
30 of the principal cities of the coun- 





‘“*The Key toa 
Better Jewelry 
Year”’ 
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try scattered in all sections of the land 
and the conclusions therefore are the 
result of business conditions in no one 
section of the country. 

As already stated in announcing 
this article, it is in no way intended 
to be taken as an exhaustive report 
on all the conditions that affect the 
retail jewelry trade. It is simply a 
small contribution of some of the 
essential facts that are necessary to 
be considered in determining what 
the trouble is with the retail jewelry 
business today and how it is to be 
remedied. It is hoped that it will 
stimulate further surveys in connec- 
tion with the business, relating to 
other lines which the jewelers handle, 
and if it does no more than to awaken 
the manufacturer and the retailer to 
the necessity of obtaining the real 
facts about our industry, it will have 
played its part in the constructive 
work which the farseeing members of 
the jewelry trade realize must be done. 

The facts and conclusions which 
the author does bring out are a big 
help to those studying the market in 
watches and diamonds through the 
different elements of the retail jewelry 
trade. Comments, suggestions and 
criticisms from those interested in 
this subject will be welcome both by 
this journal and by the author. 











J. E. DeRoy, manager of the Norman 
Co., West Park St., has been confined to 
his home for two weeks with a serious 
attack of grippe. 

Harry Higham of Maplewood, secre- 
tary-treasurer of the Frank Krementz 
Co., will sail Saturday for an indefinite 


stay in Europe. 
accompany him. 

Oscar W. Kohn of the firm of Kohn 
Co., Ine., jewelry manufacturers of 26 
Camp St., is spending several weeks in 
Florida. He will return to Newark 
about the middle of March. 

Jewelry valued at $250 was stolen 
from a display window of a jewelry 
store, conducted by K. Burns & Co., at 
Broad and New Sts., when an auto- 
mobile suddenly swerved from the street 
and crashed through the window Tues- 
day. Several pedestrians narrowly 
escaped injury when the automobile, 
driven by John O’Beda of 61 Michigan 
Ave., Little Ferry, N. J., careened from 
the street to the sidewalk. Miss Elsie 
Becker of 70 Halsey St., sustained a 
fractured leg when struck by the car. 
A large crowd collected outside the 
jewelry store following the crash and, 
despite the efforts of George Meisel, a 
watchman employed by the Burns com- 
pany, to prevent possible theft, four 
wrist watches and six diamond brooches 
were stolen. 


Mrs. Higham will 
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Minneapolis and St. Paul 





E. P. Peterson, retail jeweler, Sleepy 
Eye, Minn., arrived in Minneapolis on 
Feb. 26 and was a visitor until the 29th. 

Fred Hartwig, Oneida Community, 
Ltd., Oneida, N. Y., whose headquarters 
are in St. Paul, and Mrs. Hartwig 
changed their residence to Mankato, 
Minn., on March 3. 

John Vesel, retail jeweler, Greenwood, 
Wis., was a St. Paul visitor in February 
when he stopped on his way to Roches- 
ter, Minn. He expected to visit the Mayo 
Medical Clinic in Rochester. 

E. Thornberg, retail jeweler, Hum- 
boldt, Sask., called on the Minneapolis 
trade on March 2. Mr. Thornberg was 
on his way to Rochester, Minn., where 
he intended to get medical attention. 


Harry Greenblatt, who was identified 
with a number of St. Paul wholesale 
jewelry houses within the past few years, 
now represents L. Adels Co., New York, 
covering the northwestern territory. 

Walter Ostbye, Ostbye & Anderson, 
manufacturing jewelers, 622 Nicollet 
Ave., expected to leave on March 2 for 
Chicago with the intention of possibly 
going on to New York. 

R. Saygol, of R. Saygol Co., whole- 
sale jewelers, 509 Ryan building, St. 
Paul, returned the morning of March 3 
from a five weeks’ trip through the West. 
Regarding business, he said: “I had a 
good trip.” 

The Minneapolis Manufacturing Jewel- 
ers’ Association is scheduled to hold its 
regular monthly meeting on March 13 
at the Radisson Hotel. It will be a din- 
ner meeting. Max E. Bruhn is president 
of the association. 

Harry Olander, of the O. H. Arosin 
Co., retail jewelers, Ryan building, 414 
Robert St., St. Paul, is expected to re- 
turn about the middle of March from 
a six weeks’ trip through the West, 
much of the time in California. 

Charles Carpenter, head of the silver 
department and member of the firm, 
J. B. Hudson & Son, retail jewelers, 33- 
35 S. Seventh St., Minneapolis, is ex- 
pected to return this week from a trip 
to St. Petersburg, Fla. 

Judson A. Beard, traveling representa- 
tive, the Charles Beard Co., wholesale 
jeweler, 512 Ryan building, St. Paul, 
expected to leave on March 5 for a trip 
through eastern territory, staying away 
about three weeks. 

The Julgar Co., wholesale jeweler, on 
the first of March moved its offices from 
601, 100 N. Seventh St., Minneapolis, to 
309, in the same building, thereby in- 
creasing their space. They opened their 
Minneapolis office at 601 just a year ago. 

The Oneida Community, Ltd., Oneida, 
N. Y., is planning to have its usual dis- 
play at the annual convention of the 
Minnesota Retail Jewelers’ Association 
in St. Paul, April 24 and 25. C. H. 
Elliott, manager of the northwest office, 
is handling arrangements. 

Louis C. Gaus, Louis C. Gaus & Co., 
‘wholesale jewelers, 100 N. Seventh St., 
Minneapolis, is expected to return about 
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March 15 from his North Dakota trip. 
Elmer L. Johnson, traveling for Louis 
C. Gaus & Co., intended to return this 
week from his South Dakota trip. 


The Silverton Jewelry Co., Sioux Falls, 
S. D., is now well settled in its new 
home. Mr. Silverton has developed an 
extensive business, and now has one of 
the largest stores in his section of South 
Dakota. He has made additions to his 
stock, and the store is especially attrac- 
tive. 

Peder Gaalaas, Stillwater, Minn.; 
A. E. Kaiser, Red Wing, Minn.; F. M. 
Garmon, Neilsville, Wis.; E. M. Gerster, 
Farmington, Minn; L. H. Giddings, Bar- 
ron, Wis.; Matt Lingas, New Richmond, 
Wis.; Nels S. Nelson, Hutchinson, Minn., 
and Einar Thorson, Winnebago, Minn., 
recently visited in St. Paul. 


L. E. “Lars” Larson, with the J. M. 
Bennett Co., wholesale jewelers, 627 
First Ave., N., Minneapolis, expected to 
leave about March 7 on his first trip as 
the Montana and North Dakota repre- 
sentative of the firm. Mr. Larson was 
the Twin City representative of the J. 
M. Bennett Co. during the past year. 

E. T. Hill, retail jeweler, Rapid City, 
S. D., is making arrangements to visit 
in England this summer. Mr. Hill was 
born in Coventry, England, and has a 
large number of relatives still living 
there. He learned the watchmaking 
trade in England. For 40 years he has 
lived in the United States. 

J. M. Bennett, J. M. Bennett Co., 
wholesale jewelers, 627 First Ave., N., 
Minneapolis, left on Feb. 19 for a trip 
to California, where he is visiting his 
brother at Altadena, near Los Angeles. 
Mr. Bennett is expected to return about 
April 1. This is the 50th year of the 
J. M. Bennett Co. 

E. M. Schwenke, retail jeweler, New 
Richland, Minn., and secretary of the 
Minnesota Retail Jewelers’ Association, 
was in St. Paul the latter part of Feb- 
ruary making arrangements for the joint 
Minnesota-North Dakota convention, to 
be held at the St. Paul Hotel, April 24 
and 25. 

William P. Nisbett, who was a retail 
jeweler at Grand Rapids, Minn., about 
15 years, and was well known to the 
trade, was a Minneapolis visitor on 
March 2, when he called on his old 
friends. Mr. Nisbett makes his home in 
Big Rapids, Mich., where he has a num- 
ber of investments. 

Among the retail jewelers who called 
in Minneapolis during the past week or 
so were: F. W. Esterbrooks, Coleraine, 
Minn., on March 2; F. M. Garman, Neils- 
ville, Wis.; H. L. Giddings, Barron, Wis.; 
Mr. Hyde, Frank Hyde Jewelry Co., 
Sioux Falls, S. D.; F. A. Ohlsen, Mar- 
shall, Minn.; Charles A. Sherdahl, Sund- 
berg Co., Fargo, N. D. 

“Ted” Madsen, traveling representa- 
tive for the wholesale jewelry firms of 
Rettig, Hess & Madsen and C. M. Thom- 
sen Co., 100 N. Seventh St., Minneapolis, 
returned on Feb. 25 from a three weeks’ 
trip through northwestern Minnesota 
and North Dakota, reporting that he had 
the best spring business in that section 
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since 1920. He expected to leave on 
March 5 on a three weeks’ trip through 
southern Minnesota and South Dakota, 

Fred J. Soukup, who makes his head. 
quarters at his home, 2645 Lyndale Ave,, 
S., Minneapolis, and travels through this 
section, carrying imported lines, received 
one of his foreign shipments on March 2 
and is preparing to leave on a trip 
through the Middle West. Mr. Soukup 
calls on jobbers in the states of Illinois 
Iowa, Minnesota, North Dakota, South 
Dakota and Wisconsin. He was formerly 
identified with the wholesale trade in 
Minneapolis. 

Miss Louise Diacon, Chaska, Minn., 
died at her home on Feb. 26. Miss 
Diacon’s father, Lucien Diacon, moved 
to Chaska about 50 years ago, and she 
assisted him in the store for several 
years, later working at the bench. She 
was a watchmaker about 20 years, and 
after her father’s death she was agso- 
ciated with her sister, Bertha, in the 
management of the store. Miss Diacon 
was born in Switzerland, where her 
father spent the early days of his trade 
in the watch shops of that country. She 
is survived by her sister, Bertha Diacon. 








Business Troubles 





Charles H. Bogsted, Joplin, Mo., is re- 
ported to be in bankruptcy. 

The Vega Jewelry Co., Inc., Provi- 
dence, R. I., has assigned to Frank St. 
Angelo. 

The Brown Jewelry & Optical Co., 
Edgerton, Wyo., have assigned for the 
benefit of creditors. 

The Newark Watch Material & Jewel- 
ry Supply Co., Newark, N. J., has filed 
a voluntary petition in bankruptcy. 

Hay, Inc., Baton Rouge, La., is re- 
ported to be in the hands of a receiver. 


An involuntary petition in bankruptcy 
has been filed by David Kaplan, Harris- 
burg, Pa. 


An involuntary petition in bankruptcy 
has been filed against Israel Barbour, 
Philadelphia, Pa. 

R. J. Baldwin, Cresco, Iowa, is re- 
ported to have settled some claims at 50 
cents on the dollar and has now taken 
a partner into the business. 

Wm. V. Barnstone & Co., and the 
Longfellow Diamond & Jewelry Shop, 
Portland, Me., are offering 25 cents on 
the dollar to creditors. 

Bender’s Fifth Ave. Jewelry Shop, 
Seattle, Wash., is offering creditors 25 
per cent cash and 15 per cent payable in 
July and September. 

Having resided in the United States 
for more than 30 years, Simon Schiff- 
man, retired jeweler of Greensboro, N. 
C., recently filed a petition for natural- 
ization papers with the United States 
clerk of court. Mr. Schiffman, whose 
sons are now actively engaged in operat- 
ing Schiffman’s, the Jeweler, gave as his 
reason for not applying for citizenship 
earlier that he thought he would auto- 
matically become a naturalized citizen 
after a long lapse of years. 
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Chicago Notes 





Harry Swarts, of Swarts Bros., left 
last week for New York and the East, 
where he will spend about two weeks 
looking over the markets. 

J. B. Crawford, Chicago manager for 
the A. Wittnauer Co., left here.on Fri- 
day for the New York office, where he 
will spend about two weeks on business. 

S. Lane, who for many years was lo- 
cated in the Reliance building, is now es- 
tablished in room 1311, Butler building. 
Mr. Lane buys and sells stocks. 

Al. Marks, of Marks Bros., is spending 
three weeks at Miami Beach, Fla., re- 
cuperating from his past illness. Mr. 
Marks made the trip by motor and ex- 
pects to return the same way. 

M. Iralson, diamond dealer with offices 
in the Columbus Memorial building, left 
this week for the South, where he will 
spend two weeks in calling on the retail 
jewelry trade. 

Carl Oesterle, of Carl Oesterle & Son, 
retail jewelers at Joliet, Ill., is spending 
several weeks in California. Mr. Oes- 
terle is visiting with friends and enjoy- 
ing the balmy climate. 

Arthur Chapman, of J. R. Chapman 
Co., Oshkosh, Wis., stopped off in Chi- 
cago last week on his way home from 
Indianapolis where he spent several 
days on personal business. 

Victor B. Hume, Heyworth building, 
representative for several manufactur- 
ers, has just completed a business trip 
through the Middle West. Mr. Hume 
has been away for a month. 

Miss Cora Foster, assistant silverware 
buyer for the Frank Curtis Co., Decatur, 
Ill, spent the past week in Chicago look- 
ing over the markets and calling on 
many of her friends here. 

C. A. Mealy, sales manager for the 
Hadley Co., spent the past week in Chi- 
cago visiting with Fred N. Whitney, 
their Chicago manager. Mr. Mealy left 
here on Friday for the home offices at 
Providence. 

Sol Kaiser, of Arnstein Bros. & Co., 
with headquarters at 31 N. State St., 
is rapidly recuperating at his rooms in 
the Hotel Congress from a short illness. 
Mr. Kaiser expects to be able to resume 
his duties some time this week. 

J. B. Lipsker, representative for the 
Goldsmith Bros. Smelting & Refining 
Co., just completed a business trip 
through the East, and after remaining 





in Chicago for 10 days left for an ex- 
tended trip through the South. 

Percy Marshall, Chicago representa- 
tive for eastern concerns, left Chicago 
last week for New York and the East. 
He expects to spend about 10 days in 
visiting the factory he represents and 
getting new merchandise. 

Louis Ritter, Chicago representative 
for the Etna Watch Co., is making a 
business trip through Wisconsin this 
week. Mr. Ritter makes his head- 
quarters on the sixth floor of the Co- 
lumbus Memorial building. 

Fred Kluth, buyer of The Fair, and 
his assistant in the buying of leather 
goods and silverware, Miss Loquay, re- 
turned last week from New York and 
the East where they spent 10 days look- 
ing over the markets. 

Percy D. Lucas, representing Schumer 
Bros., Cincinnati, Ohio, just completed 
a business trip through the East. He 
spent five weeks in calling on the retail 
trade and is now in Chicago for a week, 
after which he will leave on another 
eastern trip. 

The Modern Jewelry Co. is the name 
of a new concern that recently started 
in business in suite 1311, Butler build- 
ing. This concern manufactures all 
kinds of jewelry and specializes in spe- 
cial order work. M. E. Rapport is one 
of the partners in this business. 

Harold E. Nock, superintendent and 
C. G. Pendill, salesmanager for the 
Towle Mfg. Co., spent Monday and Tues- 
day of this week at their Chicago office 
conducting sales conferences with their 
representatives traveling out of the local 
office. 

George Goldberg, of the Schless-Har- 
wood Co., New York, visited the trade in 
Chicago during the past week. Mr. 
Goldberg has just completed a business 
trip through the West as far as the 
Pacific Coast and reports business in that 
section as favorable. 

Frank Newburger, manufacturers’ 
representative, with headquarters in the 
Heyworth building, is expected home 
this week from a business and pleasure 
trip through the East. En route home 
Mr. Newburger stopped at Atlantic City 
for a few days. 

Sol Hess, the originator of the 
“Nebbs,” a comic strip appearing in 
many of the newspapers throughout the 
country, is spending some time at Bever- 
ly Hills, Cal. Mr. Hess is accompanied 


by his wife, and they will remain there 
until May 1, combining business with 
pleasure. 

Mr. and Mrs. Otto E. Loven, Oak Park, 
Ill., recently announced the engagement 
of their daughter Florence to William M. 
Dorrance, Beverly Hills, Ill. Mr. Loven 
is a retail jeweler and optometrist. His 
store is located at Forest Park, IIl., the 
next suburb west of Oak Park. Miss 
Loven attended Northwestern University 
and is now a member of the WGN radio 
staff. The wedding is set to take place 
on Wednesday, June 27. 

Frank Flowers, trading as the Ameri- 
can Watch & Jewelry Co., 20 N. Clark 
St., is in financial difficulties. “A meet- 
ing of his creditors was held last week 
in the offices of Goldman, Allshouse & 
Healy, and it was decided that the busi- 
ness be turned over to Michael Tauber 
& Co., auctioneers, who will proceed 
with an auction sale. Arrangements 
will be made to distribute the proceeds 
prorata to all creditors. 

Eldridge T. Roehr recently was placed 
in charge of the Chicago office of the 
Bassett Jewelry Co., located on the 
eighth floor of the Columbus Memorial 
building. Mr. Roehr is the son of Clar- 
ence Roehr, well known to the jewelry 
trade throughout the country and presi- 
dent of the Bassett Jewelry Co. Eldridge 
T. Roehr for many years was connected 
with the home office and factory at 
Providence as the production manager. 
After spending a few days in Chicago, 
getting acquainted with his new duties, 
Mr. Roehr left for St. Louis, Kansas 
City and other points in the Middle West 
to call on the trade. He will return to 
Chicago about the middle of the month. 

The Fraternal Association of Chicago 
Jewelers held its annual meeting and 
election of officers last Saturday after- 
noon, in suite 1104 Heyworth building. 
The meeting was presided over by Claud 
Wheeler, president. Reports from com- 
mittees were read and the secretary- 
treasurer’s report indicated that the 
association now had a fund of approx- 
imately $5,000. Officers elected for the 
ensuing year are as follows: President, 
Ed. Cox, of Benjamin Allen & Co.; vice- 
president, Frank Ruggles, of W. E. Rich- 
ards Co.;  secretary-treasurer, John 
Leiner, of Benjamin Allen & Co. Board 
of Governors are as follows: Claud 
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Wheeler, ex-officio, George Dahlman, 
Mike Atz, Axel Paulsen, Arthur Poff, 
Dave Newman and Oscar Lessing. 

Milton Nathan, representative for 
Stein & Ellbogen Co., spent a few days 
at the home office last week replenishing 
his stock. Mr. Nathan travels through 
Michigan and left this week for his ter- 
ritory. 

Howard Seebeck, representing the 
Armbrust Chain Co., and Barnett Dan- 
iels & Co., left here on Sunday for New 
York. He expects to remain at the home 
offices in New York for about a week 
replenishing his stock and getting new 
goods. 

The first meeting of the creditors in 
the matter of Charles H. Frankel, of 
1641 W. 61st St., will be held on March 
15, in the offices of Garfield Charles, 
Referee in Bankruptcy, Room 625, Home 
Insurance building, 137 S. LaSalle St. 
On Feb. 25, C. H. Frankel was duly 
adjudicated bankrupt. 

C. J. LaFlaur, credit manager for L. 
Basch & Co., has returned to his duties 
after spending a two weeks’ honeymoon 
trip in the East. Mr. LaFlaur surprised 
his many friends when the announcement 
of his marriage was made. Mrs. La- 
Flaur is the former Miss Margaret Sulli- 
van of Chicago. The event took place 
on Feb. 15. 

. The Iridio Platinumsmiths, Inc., 5 N. 
Wabash Ave., announced last week to 
the trade that the interest in that com- 
pany formerly held by Frank Rifas has 
been purchased by the remaining stock- 
holders, Ben Rosenthal and J. Goldstein. 
Mr. Rifas will no longer be identified 
with the Iridio Platinumsmiths, Inc., 
neither as a stockholder or officer, nor 
as a salesman or employee of the com- 
pany. In all other respects the business 
will continue to be operated as hereto- 
fore. 








J. J. Sweeney Jewelry Co., which was 
established in 1875 and incorporated in 
1903, was recently the subject of a 
complimentary write-up in a Houston, 
Tex. paper. J. J. Sweeney established 
the firm 53 years ago and there is no 
one left in the store who can give ac- 
curate details of the history until 1903 
after the store had borne the names of 
Sweeney & Combs, under the joint own- 
ership of Mrs. Sweeney and E. L. Combs, 
and later of Sweeney, Combs & Fred- 
ericks after Gus Fredericks joined them. 
In 1903, after incorporating, the J. J. 
Sweeney Jewelry Co. emerged. The 
newspaper article told of the locations 
occupied by the concern and stated that 
many of the employes have been with 
the firm for over 20 years and most of 
them for nearly 10 years. Mr. Mel- 
linger. present president of the company, 
holds the longest record of 25 years. He 
was formerly manager of the store and 
with the death of Mr. Sweeney, he took 
over the office of president. 
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Carl Rose, Ft. Wayne jeweler, is visit- 
ing in Miami, Fla. 

Robert Koerber, of Ft. Wayne, is en- 
joying a vacation at Hot Springs, Ark. 

Mrs. E. A. Hornung, Terre Haute, 
called on Indianapolis jobbers last week. 

Mr. Baber of the Baber Jewelry Co., 
Ft. Wayne, is spending a couple of weeks 
in Florida. 

Leon C. Beck is moving into attrac- 
tive new quarters on Calhoun St., Ft. 
Wayne. 

Edward Hicks, Auburn, is a patient at 
the Home Lawn Sanatorium, Martins- 
ville. 

Hart’s Jewel Shop of South Bend was 
opened Feb., 28. The new store is lo- 
cated at 128 S. Michigan St., and is 
under the direct management of Dr. H. 
Binzer. 











H. E. Peterson, jeweler at Toledo, 
Ore., was a recent Portland visitor. 

A handsome gold watch presented to 
the late Judge E. D. Shattuck of Mult- 
nomah county, Ore., on Nov. 29, 1867, is 
to be placed in the Oregon Historical 
Society’s collection in Portland, as a re- 
sult of wishes expressed by Judge Shat- 
tuck’s son’s widow just before she died 
on Feb. 5. The timepiece was presented 
to Judge Shattuck by the attorneys and 
officers of the circuit court of Multnomah 
county. The judge served almost con- 
tinuously on the circuit bench from 1862 
to 1900. 

A shipment of picturesque gypsy gold- 
coin jewelry has been received by Zell 
Bros., Portland jewelers, for display in 
connection with the annual spring open- 
ing of the Portland Retail Merchants 
Association, March 7-11. It weighs 10 
pounds in all. It will be displayed at 
the regular noon meeting of the Cham- 
ber of Commerce, March 5, at the fash- 
ion show put on by the Broadway thea- 
ter that night, and in the store window 
of Zell Bros. all that week. It was 
gotten through the efforts of the old- 
world buyer of the jewelry house. It 
was “modeled” last Friday for the mem- 
bers of the retail merchants committee 
of the Chamber of Commerce by a repre- 
sentative of the Olds, Wortman & King 
department store. One of the pieces is 
a long necklace of hollow gold tubing 
links and hammer-welded together in 
the old style before soldering had been 
perfected. There is also a huge watch 
chain and fob, evidently the personal 
property of the gypsy chief himself. 
Gold coins from many parts of the world 
have been utilized in the manufacture 
of this quaint gypsy jewelry. Julius 
Zell is personally responsible for the 
safety of the jewelry while it is in Port- 
land. 





= | 


Fred D. Elleser has moved from Lynn- 
ville, Ind., to Evansille, Ind. 
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James L. Wahl, Anna, IIl., and A, w. 
Buder of Flint, Mich., were visitors jn 
Cincinnati last week. 

Roland Gosell, proprietor of the Hafis 
Watch Co., New York, and Thomas 
Kennedy, traveling representative of the 
concern, called on the trade in Cincin. 
nati last week. 

Max Greenwald, Walnut St. jeweler 
re-entered the real estate market during 
the week by buying the Saxony apart- 
ment building, southwest corner of 
Ninth and Race Sts., from S. Goldberg 
for $125,000. Mr. Greenwald had been 
out of the realty market for some 
months. 

A used jewelry establishment will be 
started in Cincinnati by the Federal 
Loan & Jewelry Co., which applied for 
a charter from the Secretary of State 
last week. The concern is capitalized 
at $25,000 and the incorporators include 
Harry Falk, Nat Nathan and David L. 
Falk. 

Charles Esberger, Jr., member of the 
office force of L. Gutmann’s Sons will 
be found directing the summer concerts 
that will be presented in Eden Park, 
Burnet Woods and downtown play- 
grounds during the approaching season. 
Esberger’s band was awarded the an- 
nual contract for concerts by the Board 
of Park Commissioners last Thursday. 

Albert Wallenstein, vice-president of 
the Wallenstein-Mayer Co., is enjoying 
the balmy breezes and other attractive 
features of Cuba at the present time. 
He has been on a winter vacation for 
three weeks touring Florida and later 
decided to take in the sunny isle of 
Cuba devoting most of his time to the 
city of Havana. He will return to Cin- 
cinnati about the middle of March. 

In order that he keep himself well 
informed about the political affairs of 
the Cuvier Press Club, C. E. Richter 
of the Richter & Phillips Co., was ap- 
pointed,chairman of the joint nominat- 
ing committee of the club. A warm 
fight is promised by the eight candidates 
four of whom will be elected to the 
Board of Governors during the election 
to be held March 7. 

Miss Laura A. Metz, who is part of 
the institution of Frohman & Co. in 
the Harrison building, left Cincinnati, 
recently for New Orleans. Miss Metz 
reached the Crescent City in time to 
take part in the huge Mardi Gras fes- 
tivities, which is the largest attraction 
of its kind in the United States during 
the winter season. The tour, in all, will 
take about three weeks, and give Miss 
Metz an opportunity of forgetting all 
about the jewelry business. 

E. W. Chamberlin and Jack Moore, 
president and secretary, respectively of 
the Ohio Retail Jewelers’ Association 
were visitors in Cincinnati recently. 
They were the guests of William W. 
Oskamp, president of the Wholesale 
Jewelers’ and Manufacturers’ Assocla- 
tion and also Arno Dorst, prominent 
jewelry manufacturer. The visitors 
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were shown some of the many improve- 
ments that have been made by the Queen 
City within recent years. 

Albert and Charles Zoellner of the 
Zoellner store, Portsmouth, Ohio, were 
recent visitors in Cincinnati. 

John A. Gerwe, president of Frohman 
& Co., left Sunday for a trip of several 
weeks through the South and Southwest. 

H. R. “Doc” Haerr, assistant to the 
president of the Gruen Watch Co., re- 
turned to Cincinnati from a business trip 
to New York City and Philadelphia. 

Adolph Ottensoesser, traveling repre- 
sentative of A. G. Schwab & Sons, was 
the recipient of congratulations and 
gifts last week because he and Mrs. 
Ottensoesser celebrated their 10th wed- 
ding anniversary. 

The bowling team of T. Knoebber & 
Co. proved better than that of the Meck- 
lenborg-Gerhardt concern as it won two 
out of three sets in a series played by 
both teams. The Knoebber outfit won 
the first set, lost the second and cap- 
tured the third by a one-sided score. 

Walter Mayer, president of the Wal- 
lenstein-Mayer Co., along with other 
members of a local syndicate, sold his 
interests in the property at 33 to 43 W. 
Sixth St. to the Henley Realty Co. Mr. 
Mayer and a group bought the site a 
year ago. 

Albert Sauer, president of the jewelry 
manufacturing firm bearing his name 
returned to Cincinnati Tuesday. He 
spent three weeks at Palm Beach, went 
to Miami and then over to Cuba. Mr. 
Sauer returned with a hard earned coat 
of tan as he indulged in surf bathing 
every day in Florida. 

Sig Strauss, honorary vice-president 
of the National Jewelers Board of Trade 
of this district, is back at his desk after 
a month’s trip through the South. Mr. 
Strauss combined business and pleasure 
onatour through Georgia, Alabama and 
other States below the Mason and Dixon 
line. 

August H. Krohn, jeweler of Evans- 
ville, Ind., attended the spring fashion 
pageant in this city last week and was 
the guest of the Richter & Phillips Co. 
He recently was elected junior vice-com- 
mander of the Major James F. Fee 
Camp No. 37, department of Indiana, 
Spanish-American War Veterans. 

Edward and J. Clarence Raisbeck, 
diamond dealers and realty investors, 
bought the small apartment house at 
125 Jackson St. for $19,000 to add to 
their list of realty holdings. The dia- 
mond men have bought and sold a num- 
ber of pieces of property in Greater 
Cincinnati. 

Ground was broken Saturday for an- 
other addition to the Gruen Watch Co. 
plant known as Time Hill on Mc- 
Millan St., Walnut Hills, Saturday. The 
company will add still another wing con- 
sisting of four stories and a tower that 
fits in with the present Swiss chalet type 
of structure built originally by the firm. 
A building permit was taken out Wednes- 
day and the improvement is estimated to 
cost $18,000. 

Hobart Wehking, Richter & Phillips 
Co., had a lot of police protection at his 
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home on Taylor Ave., Oakley, last week 
as he entertained the eight newly cre- 
ated majors in tHe police department 
there. In the re-organization of the de- 
partment eight majorships were estab- 
lished and Rudolph Wehking, a brother, 
was one of those appointed. The city 
has been divided into eight districts, 
each of which is in charge of a major. 
Hobart had all of them as his guests. 

C. P. Fairman of Chrystobal, Panama 
Canal Zone, was authorized by United 
States Judge Smith Hickenlooper to take 
depositions of Joseph Oppenheimer in 
Panama in the suit that was filed by 
Mrs. Eda O. Weil of Montgomery, Ala., 
against Samuel Savin, used jewelry 
dealer in this city. The order was is- 
sued Wednesday, authorizing the United 
States Clerk to issue a commission to 
Mr. Fairman. Mrs. Weil sued Savin for 
the recovery of several thousand dollars 
worth of jewelry which, she alleges was 
stolen from her home and later pledged 
to Savin for a loan. 

E. C. Brunst, credit manager of the 
Gruen Watch Co. and chairman of the 
State Conference Committee of the Ohio 
division, National Association of Credit 
Men, has sent out notices about the State 
meeting to be held in this city, March 8 
and 9. George J. Gruen, prominent 
watch manufacturer of this city and 
president of the National Association of 
Credit Men, will deliver the address of 
welcome on the opening day and he will 
also be host at a luncheon to be ten- 
dered all attending delegates during the 
final business session on Friday. All 
details of the meeting are being whipped 
into shape by Mr. Gruen and Mr. Brunst. 

A trio of men loitering in front of 
the jewelry store of Max J. Greenwald 
at 531 Walnut St., Thursday, caused the 
jeweler to send an alarm to police head- 
quarters which brought a squad of de- 
tectives within a few minutes. By the 
time the police had arrived, however, the 
trio had disappeared. This incident oc- 
curred while Greenwald was dressing 
his show window for the day and he had 
not opened the front door for business. 
After the squad of detectives left the 
scene the trio again appeared in front 
of the store and Greenwald sent a sec- 
ond request to headquarters after one 
of the trio tried to force the door. When 
the police arrived the second time the 
three had fled through Government 
Place directly behind the Post Office, 
running from Walnut St. to Main St. 

A reward of $2,000 has been offered 
by Abe Munich, proprietor of the Ideal 
Loan & Jewelry Co., 332 W. Fifth St., 
for the arrest of the two thieves who 
held up his place and took jewelry val- 
ued at $45,000. Circulars have been 
sent to 12 cities around Cincinnati giv- 
ing a description of the two robbers and 
a partial list of the articles taken. 
The list, which Munich told the police 
is far from complete, consists of 314 
diamond rings and pins, left on pledges; 
186 diamond rings and pins, belonging 
to Munich; 82 gold watches; 35 wedding 
rings; 90 emblem rings; 48 women’s 
birthstone rings; 50 men’s birthstone 
rings; 45 gold rings without settings; 
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10. fountain pens; 12 Swiss military 
watches; 2 manicuring sets; $175 in 
cash, and a satchel used by the robbers 
in carrying the articles. 


The opening of the spring season is 
reflected in the number of visitors who 
signed the register at Time Hill, home 
of the Gruen Watch Co. on McMillan St., 
recently. This list includes: Clay J. De- 
Wesse, of Thoma & Son, Sidney and 
Piqua, Ohio; Walter H. Kipp, of Reagan, 
Kipp & Co., Boston, Mass.; T. W. Blevins, 
of Blevins Jewelry Store, Harlan, Ky.; 
Mr. and Mrs. M. W. Armstrong, of Arm- 
strong Jewelry Co., Brownwood, Tex.; 
Randall J. Condon, Cincinnati, Ohio; Mr. 
and Mrs. B. R. Hines, Bellefontaine, 
Ohio; Mr. and Mrs. F. M. Dauchren, 
Bellefontaine, Ohio; F. F. Story, Frank 
H. Cox and Geo. A. Sheakley, of Webb 
C. Ball Co., Cleveland, Ohio; J. L. War- 
ren and H. J. Breslauer, of Breslauer 
& Warren, Winnipeg, Man., Canada; 
E. A. Warren, Cleveland, Ohio; Abram 
Mendenhall, of C. D. Peacock, Inc., Chi- 
cago; T. E. Steele and P. W. Steele, 
Elkin, N. C.; H. Mirkin, of Mirkin & Co., 
Steubenville, Ohio; H. Auerbach, of I. 0. 
Ollendorf Co., Pittsburgh, Pa.; Chas. 
Levenson, Steubenville, Ohio; Harry E. 
Pfohl, Pittsburgh, Pa.; Henry Green- 
berger, Steubenville, Ohio; H. Galperin 
and George Schriefer, Charleston, W. 
Va.; Mr. and Mrs. Allyn S. Morgan, 
Winona, Minn.; E. E. Phelps, of C. D. 
Peacock, Inc., Chicago. 

An application for order of court 
approving his report was filed in the 
United States District Court, Wednes- 
day, by Carl G. Werner, attorney, who 


was receiver in the case of Jean 
Holmes, alleged absconding diamond 
dealer. Holmes, it is alleged, fleeced 


the Central Trust Co. out of thousands 
of dollars by using fraudulent school 
bonds of Dade County, Fla., as collat- 
eral. After taking charge of Holmes’ 
former office in the Union Central 
building, Werner found stock certifi- 
cates of the Toledo Pen Co. and the 
Toledo Quality Printing Co., a small 
quantity of white sapphires and dia- 
monds, office furniture and equipment, 
all of which was sold. Werner says he 
also found spurious bonds in a safety 
deposit box at the Bank of Commerce 
and some contracts in a box at the 
Fifth-Third-Union Trust Co. The re- 
ceiver located property in Toledo in- 
cluding $5,000 worth of diamonds 
which had been pledged as security for 
loans obtained by Holmes; four safety 
deposit boxes in as many banks in To- 
ledo; other safety deposit boxes in De- 
troit banks and diamonds worth $600 in 
possession of a Cincinnati jewelry con- 
cern. These diamonds had been pledged 
for a loan of $400. Cash and other as- 
sets held by the receiver total $9,567.45. 








Charles F. Manahan has purchased 
the fixtures of the Elson store at 117 W. 
Main St., Alhambra, Cal., and has al- 
ready occupied the premises with a new 
stock which will include the Hallmark 
line. 






















Bernard Farber has recently been 
made manager of the Majestic building 
store of Cole & Erwin on Michigan Ave. 

W. R. Schook Capac, came into De- 
troit this week where he purchased new 
merchandise for his early spring trade. 

H. T. Monroe of the Wallace-Monroe 
Co., manufacturing jeweler, has gone to 
St. Louis. He expects to be gone about 
10 days. 

Dwight Morgan, Lansing, has recently 
been confined to a hospital in that city. 
He is reported considerably improved 
and expects to be at his place of busi- 
ness again shortly. 

Sol Lachman, proprietor of the Mor- 
ton Jewelry Co., has been ill for the last 
few days. He is now reported better 
and expects soon to be back in his old 
vigorous condition. 

Cavanaugh & Lang, manufacturing 
jewelers, have recently moved _ into 
larger quarters, from 507 to 501 Metro- 
politan building, owing to a _ rapid 
growth of their business. 

Announcement is made this week of 
the recent marriage of H. T. Blank, a 
well-known retail jeweler at Fowlerville. 
He has many friends in the trade in 
Detroit who extend their congratula- 
tions. 

Sam Goldman, who was formerly in 
business at 760 Michigan Ave., has re- 
cently joined the executive staff of the 
Webber Credit Jewelry & Clothing Co., 
283 Gratiot Ave. He will have charge 
of the jewelry credits, it is stated. 

Every one connected with Luths, Dor- 
weld, Haller Co., wholesaler in the Lig- 
gett building, is busy this week on the 
annual inventory. The company’s fiscal 
year starts on March 1. Executives re- 
port a successful year and are anticipat- 
ing still further gains for 1928. 

Albert Kanberg of the E. H. Pudrith 
Co., has had an intense desire for a 
long time to make an airplane trip to 
Cleveland. His wish was gratified last 
week and he sailed away, thrilled with 
expectation. Nothing happened out of 
the ordinary except that the one-way 
trip cost him $18. 

The Albert Schaub Co., retail jeweler, 
for many years in business on Gratiot 
Ave., in the downtown district, is short- 
ly to open a new store in the Capitol 
Theater building on Broadway Ave. 
Alterations are now underway, and it is 
expected within the next two weeks or 
so the store will be ready for the open- 
ing. 

The Conheims Jewelry Co. for a con- 
siderable time in business at Washing- 
ton Boulevard and State St., is soon to 
move into much larger quarters on 
Gratiot Ave. between Woodward Ave. 
and Farmer St. The new place of busi- 
ness will be modern in every way and 
have many added features that will at- 
tract the trade. 

Benjamin Steelman, secretary of the 
Michigan Retail Jewelers’ Association, 
is doing some great work these days in 
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preparing for the coming State conven- 
tion. It is his intention and the desire 
of those associated ‘with him, to make 
this gathering an outstanding feature— 
one that will be remembered and dis- 
cussed for a long time after it has been 
concluded. The Wolverine Travelers’ 
Association, as in former years, will aid 
in entertaining the visitors. Already 
plans are being worked out for some- 
thing unique in the way of entertain- 
ment, it is stated. 

The Greater Detroit Retail Jewelers’ 
Association, even at this early date, is 
making rapid strides toward greatly in- 
creased membership, and a force in the 
Metropolitan district of Detroit. This 
organization plans to consider the jewel- 
ry problems not only in Detroit but also 
in the numerous suburban towns sur- 
rounding the city. The officers say the 
organization has been founded on a 
permanent basis, and as the year ad- 
vances will be heard from in more ways 
than one. Its great aim is to eliminate 
so far as possible the many handicaps 
and other annoyances that have been 
hampering the retail trade so long. 














Floyd Nester, of Heinzle & Nester, re- 
tail jewelers at Boonville, Ind., has re- 
covered from a recent illness. 

J. Q. Quiett, retail jeweler at Tenny- 
son, Ind., was a business visitor at Boon- 
ville, Ind., a few days ago and reported 
trade in his town fairly good. 

Jack Bitterman, of Bitterman Bros., 
retail jewelers of this city, and his wife 
have returned from Chicago, where they 
visited their daughter and other relatives 
for several days. 

Charles Hebner, of the Hebner Jewelry 
Co., and Floyd Nester, of Heinzle & 
Nester, retail jewelers of Boonville, Ind., 
accompanied a large delegation of busi- 
ness men of Boonville to Chandler, Ind., 
on Tuesday night, Feb. 28, to help boost 
for a new community house in Chandler. 

Clark Whitman, who for many years 
has been engaged in the retail mercan- 
tile business at Petersburg, Ind., and 
who is well and favorably known to the 
retail jewelry trade in that section, has 
assumed management of Ingle and 
Arthur stores of the Ingle Co., having 
taken charge on March 1. Both of these 
stores handle jewelry. 

William S. McConnell, who for many 
years owned and managed a general 
store at Francisco, Ind., and a dealer in 
jewelry and clocks, died at his home at 
Francisco a few days ago after an ill- 
ness of about one year. He was a promi- 
nent church worker and also was promi- 
nent in circles of fraternal orders. He 
is survived by the widow, three sons and 
one daughter. 

James E. Ward, for many years en- 
gaged in the retail jewelry business at 
Worthington, Ind., was beaten and 
robbed of $250 a few nights ago. He 
was struck on the head with some in- 
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strument and a gash was cut in his 
forehead. He was rendered unconscious 
by the blow. He had on his person a 
very valuable watch and a diamond ring, 
but neither of these was taken. The 
police have no clue as to the identity of 
the robbers. 

Local retail jewelers say that both 
January and February were satisfactory 
trade months and that they feel there 
is going to be a good volume of business 
during the months of March and April, 
Out-of-town trade has shown some little 
gain over the corresponding months of 
last year. Wholesale jewelers of the city 
say they have no complaint to make at 
the state of trade. General business con- 
ditions in Evansville continue to get 
somewhat better. 

Having lived for 50 years in Evans- 
ville without having ever held office or 
sought office, John M. Boner, Main St. 
retail jeweler, has decided to ask for 
the Democratic nomination for County 
Treasurer of this (Vanderburgh) county 
in the May primary. Mr. Boner has lived 
in Evansville practically all of his life, 
For the past 32 years he has been en- 
gaged in the retail jewelry business, 
His sons, Roy- and Clarence, are now as- 
sociated in the business with him under 
the name of the J. M. Boner Jewelry Co. 

Word has been received at Princeton, 
Ind., to the effect that William Smith, 
of that city, who is serving a term in 
the Federal prison at Leavenworth, Kan., 
sustained a stroke of paralysis and is 
in a serious condition. Smith was con- 
victed and sentenced to prison a year or 
so ago for defrauding Walk & Son, 
jewelers at Indianapolis, Ind., out of a 
large sum of money. The case attracted 
considerable attention in jewelry circles 
of the State at the time. Smith has 
lived in Princeton all his life. 











R. W. Nowling has opened a trade 
watch shop in the A. E. Kiewitt store. 

H. L. Johnson has returned from call- 
ing on the trade in northern Indiana and 
Michigan. 

Percy Lucas, representing Schumer 
Bros. Co., Cincinnati, spent Friday and 
Saturday in Indianapolis. 

Mrs. C. B. Dyer and Mrs. Lillian 
Mertz of the Dyer Jewelry Co. have re- 
turned from a recent trip to Chicago. 

Henry Singleman, of Hipp-Didisheim 
Co., New York, was a business visitor 
here last week. 

Julius C. Walk & Son have a most 
interesting instrument on display in one 
of their windows this week. It is a sun 
dial gun of 1650. A replica of an an- 
cient timepiece which used the concen- 
trated rays of the sun to fire a gun at 
noon-day. The Hamilton Watch Co. 18 
in possession of the original of the 1n- 
strument. When it was made in the 
17th century, at Paris, its worth was 
about $200. M. Rousseau was the 
maker. 
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A. W. Fuchs, Milwaukee retail jewel- 
er, is in Florida. Mr. Fuchs plans to 
be gone for about six weeks. 

Fred J. Theleman, local manufactur- 
ing jeweler, has returned to his office 
after a short business trip to Chicago. 

Sieg Rosenthal, for a number of years 
with Fred Kaufman, is visiting the 
trade in Milwaukee as a representative 
of Michael Levy, New York. 

H. Ruthart, Hamilton Watch Co. and 
Illinois Watch Co. material departments, 
called on material dealers in Milwaukee 
during the past week. 

A. C. Kuesel of Kuesel Bros., whole- 
sale jewelers, has just returned from a 
business trip to Chicago. Offices of the 
Kuesel concern are being equipped with 
new desks. 

L. F. Stark, Chilton retail jeweler, 
called on his friends in Milwaukee whole- 
sale and retail circles, on his way to 
the State bowling tournament at Madi- 
son during the past week. 

A new retail jewelry store has been 
incorporated at 211 27th St., Milwau- 
kee. The name of the new concern is 
Jung & Voelkel, Inc. Capitalization 
is $10,000. Incorporators include Henry 
Jung and Viola Jung and Ralph Voelkel. 

E. F. Mechler of Marshfield, and E: 
Eichstadt, Random Lake, attended the 
skat tournament at Milwaukee held 
under the auspices of the Milwaukee 
Skat Association. Both men succeeded 
in carrying off prizes, it is reported. 

Clarence Gleason, Burlington retail 
jeweler, was one of the persons who re- 
ceived a letter carried by Col. Lindbergh. 
The letter was mailed to Mr. Gleason 
by a business house in St. Louis, with 
which he has connections. Mr. Gleason 
says that he will always keep the letter 
as a souvenir. 

Alfred Schroeder, West Bend, has pur- 
chased the interest of T. J. Shinners in 
the Shinners Jewelry and Floral Shop 
in that city and is now sole owner of 
the establishment. Mr. Shinners will 
now confine his time to his florist shop 
in the Uptown Theater building in Mil- 
waukee. 

M. B. Barkan of the M. B. Barkan 
Co., local wholesale jeweler, is leaving 
Milwaukee for Europe March 10. Mr. 
Barkan plans to again visit the diamond 
markets of Belgium and Holland and, if 
possible, he will go to Russia also. He 
plans to be gone about two months. Busi- 
ness so far this year has been quite 
good, Mr. Barkan states. 

Among retailers in the State who 
called at local wholesale houses during 
the past week are F. C. Niesen, Port 
Washington; Mr. Severson of Doolittle 
& Severson, Stoughton; Alfred Schroe- 
der, West Bend; E. F. Waldhier, Beaver 
Dam; Mrs. R. Hille, Menomonee Falls; 
Thomas Bruhy, West Bend; William 
Endlich, Kewaskum, and E. A. Wendt, 
Horicon. 

_ Joseph Holzbauer, 55, widely known 
jeweler of Milwaukee, died suddenly at 
his home Tuesday, Feb. 28, of heart dis- 
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ease. Mr. Holzbauer was active in local 
jewelry association activities and was a 
member of the Knights of Columbus. He 
is survived by his widow, a daughter, 
Marcella, and a son, Jerome. Funeral 
services were held at St. Thomas 
Aquinas Church, Milwaukee. 

Among local retailers who called at 
wholesale houses during the past week 
were Mrs. A. F. Esteberg, Waukesha; 
Arthur Jones, Waukesha; E. Haack, 
Juneau; E. A. Wendt, Horicon; William 
Thiet, Kenosha; O. O. Boelte, Columbus; 
Howard Bruhy, West Bend; Alfred 
Schroeder, West Bend; George Arm- 
bruster, Cedarburg; J. A. Hughes, Mil- 
ton Junction; and Wiegand Bros., Ra- 
cine. 

A hall clock 200 years old is being re- 
paired by Fred C. Bayerlein, local clock 
repairer. The clock strikes on the hour 
and it is necessary to wind it every 24 
hours. It strikes and runs with one 
weight and is said to have been in a cer- 
tain Milwaukee family for three gen- 
erations. Mr. Bayerlein started in busi- 
ness for himself at 133 Second St. in 
June. He was with the Bunde & Up- 
meyer jewelry store 35 years previous to 
that time. 

Sympathy has been expressed by 
members of the jewelry fraternity to 
Claude Olney, West Allis jeweler- 
optometrist, whose wife died Feb. 20. 
Mrs. Olney died very suddenly, as plans 
were being made for the “dinner for 
champions” which was to have been 
given during the week by the West 
Allis Kiwanis Club. Mr. Olney, who is 
a champion trapshooter, was to have 
been one of the guests of honor at the 
dinner. 

With about four times the space for- 
merly occupied, and a lay-out suited to 
the convenience of each _ individual 
worker in the organization, the William 
F. Gollberg Co., local manufacturing 
jeweler, is prepared to give exceptional- 
ly prompt and efficient service in its new 
location on the sixth floor of the Se- 
curity building here, according to W. J. 
Kilb, vice-president. The company moved 
into its new location during the past 
week. 

The convention of the Wisconsin Re- 
tail Jewelers’ Association will be held 
May 15 and 16 at the Hotel Pfister, Mil- 
waukee, according to a decision reached 
by officers of the organization. A. C. 
Hentschel, president, Milwaukee, A. W. 
Anderson, secretary, Neenah, and Henry 
Stecher, treasurer, Milwaukee, are busy 
now preparing the program, and conven- 
tion publicity is also in the process of 
creation, according to Mr. Stecher. The 
entire top floor of the Hotel Pfister will 
be set aside for the convention and there 
will be ample room for all jewelers who 
desire to reserve space, Mr. Stecher 
states. Further plans will be announced 
as details are completed. 

Announcement has been made of the 
reorganization of the T. J. Dale store 
of Kenosha as a corporation to be 
known as the Thomas J. Dale Co. T. J. 


Dale is one of Kenosha’s oldest business 
men. He started the Dale jewelry store 
in 1896, when he came to the city from 
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the Elgin Watch Co. He now plans to 
retire from active business and will so- 
journ in Europe. In the new corpora- 
tion Mr. Dale will be president and 
Milton Helfer, vice-president and gen- 
eral manager. Other Kenoshans, it is 
stated, are involved in the corporation. 
Milton Helfer, the new general man- 
ager, was formerly in the jewelry busi- 
ness in Pittsburgh. The grand opening 
of the new concern was held Saturday, 
March 3, and souvenirs were given away 
as tokens. 

Irving J. Krail, Fond du Lac retail 
jeweler, has just moved into his new 
location formerly occupied by the Loh- 
miller jewelry store. An innovation for 
Fond du Lac is the new combination 
display room and show window which 
has been installed immediately behind 
the plate glass front, all in plate glass 
and solid mahogany. In this show room 
it is possible to demonstrate mantle, 
buffet and table effects with silverware, 
china and glassware, and it will also 
be possible to take the customer direct 
to the window display so that he may 
examine any articles of which a display 
has been made. The “diamond topped” 
electric sign which Mr. Krail had in his 
“old store” has been refinished and hung 
at the new location. 











Mrs. Brainard Lemon, wife of the head 
of Lemon & Son, Louisville jewelers, re- 
cently sailed from New York to join Mr. 
Lemon in England, where he has been 
for several weeks on a buying trip. 


William E. Kendrick, secretary of 
William Kendrick’s Sons, Louisville 
jewelers, and Kathryn Bottorff Hard- 
esty, of Louisville, are to be married 
on Wednesday, March 7, at the Fourth 
Avenue Methodist Church. Mr. Ken- 
drick, a son of George P. Kendrick and 
grandson of the founder of the business, 
entered the jewelry business about 10 
years ago, after the armistice was 
signed, and on his return from over- 
seas, where he saw active service. His 
uncle, William C. Kendrick, is president 
of the old house, which is nearing its 
hundredth anniversary. 

A fourth trial of Fred E. Stevens, Jr., 
secretary of the Dixie Jewelry Co., 
Louisville,. under indictment, set for 
Thursday, March 1, was continued to 
May 8. In the three previous trials, 
hung juries were reported. Stevens is 
charged with complicity in the theft of 
about $90,000 worth of diamonds from 
Herman Hamburger, a New York sales- 
man, about two years ago, and of an- 
other theft of about the same amount 
from Sam Newman, also a New York 
diamond salesman, early last year. The 
second robbery started the detectives on 
Stevens’ trail, as both men were robbed 
shortly after leaving the Dixie store, 
Hamburger being blackjacked just out- 
side the door, and Newman was struck 
down less than two blocks from the 
store. 






















































































thciies H. Edwards, of the Edwards- 
Ludwig-Fuller Jewelry Co., is making a 
business trip through Kansas. 

P. S. Harris and J. E. Goar, of the 
Harris-Goar Co., have returned from a 
buying trip to New York. 

Mr. and Mrs. John J. Recht, of Nor- 
ton, Kan., were guests of Mr. and Mrs. 
J. H. Whitney over the week-end. 

A. L. Cluthe, manager of the material 
department of the Meyer Jewelry Co. 
has been ill for several days. 

E. J. Marcotte, of the C. B. Norton 
Jewelry Co., attended the Nebraska Re- 
tail Jewelers’ convention. 

W. F. Walsh, of the Meyer Jewelry 
Co., attended the Democratic State con- 
vention in St. Joseph, Mo., Feb. 28, as a 
delegate from the Third Ward. 

J. H. Whitney, of the Edwards-Lud- 
wig-Fuller Jewelry Co., has returned 
from a trip through Kansas and Ne- 
braska. He reports conditions much 
better than he had anticipated. 

The Meyer Jewelry Co. has entirely 
rebuilt its smelting room and is putting 
in much larger furnaces of the latest 
type. New equipment has also been 
added to the assaying and refining de- 
partment. 

Among the recent visitors in the city 
were: Herman Poggemeyer, Leaven- 
worth, Kan.; Mr. and Mrs. C. E. Griffin, 
Siloam Springs, Ark.; H. E. Harrison, 
Drexel, Mo.; Mr. and Mrs. John J. 
Recht, Norton, Kan. 

H. H. Kiger, salesmanager, and H. E: 
Harris, manager of the watch depart- 
ment of the C. A. Kiger Co., attended 
the Nebraska convention. Charles Chil- 
son, Nebraska and Iowa salesman, also 
attended the convention. They all agree 
that it was one of the best they ever 
attended. 

George G. Newman, of the Jaccard 
Jewelry Corporation says, that costume 
jewelry is extremely popular, especially 
the gold plated sets of necklace, ear- 
rings and bracelet. Chanel jewelry, 
crystal, handwrought silver and odd 
pieces are also very good sellers, accord- 
ing to Mr. Newman. For pendants 
jade is preferred to anything else just 
now, having a popularity above all other 
stones, and amethysts are also very 
good. 

William M. Massey, 50 years old, for 
many years in the jewelry business in 
this city, died very suddenly of heart 
disease at his home Feb. 22. He had 
been down town in the afternoon and 
stopped in to see L. F. Ludwig of 
the Edwards-Ludwig-Fuller Jewelry 
Co., whom he had known a long time. 
Shortly after retiring that evening he 
was seized with a heart attack and died 
before a physician could be called. Mr. 
Massey is survived by a sister, Miss May 
Massey, a teacher at Central High 
School. 

The showing of the Gorham Co.’s 
museum collection of silverware 
at the store of the Jaccard Jewelry Cor- 
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poration Feb. 22-25 was a great success. 
George G. Newman, of the Jaccard 
store said, that Gordon Lang, curator of 
the collection, and his four associates 
from the Gorham Co., were well pleased 
with the results of the display. A great 
many persons visited the store for the 
purpose of viewing the silverware and 
the interest shown by most of these visi- 
tors was gratifying. The Jaccard com- 
pany gave a dinner for its sales force 
and the representatives of the Gorham 
Co. the evening of Feb. 22. Following 
the dinner moving pictures of the mak- 
ing of silverware were shown. Friday 
evening, Feb. 24, a sales demonstration 
was given by the Gorham representa- 
tives. 

E. A. Kiger, president of the C. A. 
Kiger Co., says that his concern has 
enjoyed an unusually brisk trade so far 
this season. “The jewelry industry has 
been particularly fortunate this year in 
that all of the style and fashion books 
are talking costume jewelry,” said Mr. 
Kiger. “This publicity, while it has cost 
the jewelry industry nothing, has been 
worth millions and is reflected in the 
jewelers’ sales. Those jewelers who 
have had the nerve to get into the cos- 
tume and accessory business have found 
results far above the average and it 
looks as if this end of the business would 
continue to be very heavy throughout 
the year. With the watch and diamond 
end always more or less stable the jewel- 
er should enjoy a good year for he will 
certainly have a chance to sell a great 
deal of jewelry, and this is one class of 
goods that has suffered somewhat dur- 
ing the past few years. We feel very 
optimistic concerning the year, there- 
fore, and believe that 1928 will be a 
great year for the jewelry trade.” 
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J. C. Flateau, Charles Keller & Co., 
New York, is in Los Angeles, calling 
on the trade. 

J. D. Bridges of the International 
Silver Co., in the Metropolitan building, 
has gone on his spring trip through 
Arizona. 

A. R. Earle, formerly with E. W. 
Reynolds Co., in the Metropolitan build- 
ing, has gone over to the Paul D. Walsh 
Co. in the Title Guaranty building. 

Howard Sanders of Sischo & Sons, 
Metropolitan building, has just returned 
from a pleasure trip in the North and 
East. He was gone nearly two months. 

M. Reingold, a newcomer to Los An- 
geles, will open a store in the Title 
Guaranty building, where he will carry 
a full line of jewelry, paying particu- 
lar attention to specialties. 

Paul D. Walsh, of the Paul D. Walsh 
Jewelry Co. of Los Angeles, accompanied 
by Mrs. Walsh, is in San Francisco, for 
a few weeks rest. He will combine, how- 
ever, business with his pleasure. 

Leo J. Roth, of the E. Bastheim Co., 
has gone to eastern points seeking new 
wares for his department. Mr. Roth 
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has supervision over the silverware and 
clock departments for the Bastheim 
establishment. 

The wholesale jewelers of Los An- 
geles have agreed to close their estab- 
lishments, beginning the first of March 
and extending to October, 1928, at noon 
each Saturday, thereby giving their em- 
ployees an extra half holiday for each 
week during the heated period. 

Sam Kierski, manufacturers’ agent, 
of San Francisco, Cal., was in the city, 
last week, calling on the jewelry trade. 
From here he started for New York 
and other jewelry centers of the East 
where he will visit the factories whose 
goods he handles on the Pacific Coast. 

Fred C. Wilhelm, Phoenix, Ariz., was 
seen in Los Angeles recently replenish- 
ing his jewelry and optical stock. Mr. 
Wilhelm said he would remain only long 
enough to select an attractive list of 
goods for his new store which he 
planned to open in the Arizona capital 
on or about March 1. 

Frank Fraiberg, of the Fraiberg Op. 
tical & Jewelry Co., Sierra Madre, a 
suburb of Los Angeles, has gone to 
Cleveland, Ohio, where he has taken 
charge of his brother’s store in the lat- 
ter city, for a brief period of time. Dur- 
ing Mr. Fraiberg’s absence, Henry 
Greger will manage the store in Sierra 
Madre. 

Roger Cannon of Koke, Slaudt & Co., 
has returned from an extensive business 
trip in the North. He went as far as 
Seattle, Wash., and says the demand for 
costume jewelry is unprecedented. Pros- 
pects for business in this specialty line 
is better than he had expected and 
other lines are also in demand, Mr. 
Cannon remarked. 

Robert R. H. Mitchell, son of Robert 
Mitchell, one of the oldest watchmakers 
of this section of the country and con- 
nected with H. L. Gruber, has decided 
that a single state of living is not the 
kind of life worth living, so he took unto 
himself a wife Sunday, Feb. 26, last. 
Mr. Mitchell gave his son the wedding 
ring, a heavy 22-karat, English made 
ring, an heirloom in the Mitchell family. 

Irving Golden of Silberman, Kohn & 
Wallenstein, of New York, was in Los 
Angeles last week, looking over the 
trade. Mr. Golden, who is a sort of 
philosopher but an optimist, declares 
that business with him is good and that 
prospects for the coming year are excep- 
tionally bright. While in Los Angeles, 
he attended the obsequies of the late 
Mrs. I. A. Levis, widow of Irwin A. 
Levis, of Oppenheim & Strong. Mrs. 
Levis died very suddenly while a guest 
at the Biltmore Hotel in this city. 

Among the out-of-town jewelers seen 
in Los Angeles the past week, all intent 
on adding to their stocks for the com- 
ing season, were: Edgar Wight, On- 
tario, Cal.; Mrs. C. E. Goldsmith, River- 
side; J. E. Lewis, Claremont; T. S. 
Lailey, El Monte; C. W. Middleton, Po- 
mona; Mrs. F. E. Stimson, Pomona; 
Earl Wilkinson, Pomona; T. R. Canady 
and John Parker, Huntington Beach; 
D. Van Wart, Huntington Park; E. B. 
Lang, Venice. 
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Fritz Barkan has returned from a 
southern California trip. 

Lucien Cerf has just returned to San 
Francisco having been traveling in the 
South for several weeks. 

All the travelers for the Gorham Co. 
are out, covering their respective terri- 
tories. 

G. W. King, manufacturers’ represen- 
tative, and Mrs. King, have returned 
from a good trip to Oregon and Wash- 
ington, going as far as Seattle. 

Fred Lee of Fred L. Lee & Co. left 
for the East late in February to visit 
his factories with Fred L. Lee, Jr., who 
is a member of the firm. 

Joseph T. Kielty returned on Feb. 20 
from a buying trip in the eastern mar- 
kets for Kielty & Beard. He had been 
gone for three weeks. 

Harry Jones, Coast representative of 
the Wadsworth Watch Case Co., has 
returned from a business trip “around 
the circle,’ a journey which includes 
Seattle, Salt Lake and Los Angeles. 

I. Lachman of I. Lachman & Sons Co., 
well-known wholesale jeweler of Seattle 
has been to Honolulu, T. H., on a busi- 
ness trip and was accompanied by Mrs. 
Lachman. They have been spending 
several days in San Francisco, en route 
home. 

Lloyd Haley, who has been traveling 
for another well-known firm, has taken 
a position with J. H. Spiro and is now 
getting his line ready to visit his friends 
and acquaintances in the State of Cali- 
fornia. He was with Mr. Spiro several 
years back. 

Nat Mosk who has been in the retail 
jewelry business for years at the junc- 
tion of Kearney, Geary and Market Sts., 
is advertising a removal sale and ex- 
pects to move into the store now oc- 
cupied by H. Goldwater on Market St., 
near Fourth St. 

On the whole, things were a little 
better on his recent trip than they were 
last year, said Martin H. Cooper. He 
is the Coast representative of Morris 
Kaplan & Sons and called on a good deal 
of his western trade, en route from a 
visit to the factories, reaching his offices 
at 704 Market St., in February. 

Alfred Goldsmith of Goldsmith & 
Loopuit, New York, is registered at the 
St. Francis Hotel and is spending some 
10 days here, calling on his trade after 
which he leaves for the Northwest. 
Isador Ackerman, jewelry jobber, New 
York, is calling on the trade in San 
Francisco and Oakland. 

The anniversary of Miss Harriett 
Brown of A. I. Hall & Son was enthu- 
siastically observed by the San Fran- 
cisco staff and brought many telegrams 
of congratulation and good wishes from 
the branches and friends in the trade. 
Among the floral offerings was a magni- 
— basket of spring flowers from the 
staff, 

It is taking H. Williams of Williams 
& Petersen a long time to return to 
absolutely normal health. However this 
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material jobber thinks he is fortunate 
to be at work at his offices in the Jewel- 
ers’ building and able to see satisfac- 
torily. The sight of one eye was 
threatened as the result of an infected 
tooth. 

Out of town jewelers, calling on the 
trade during the past few days include: 
A. S. Shaddow, Fresno; E. Benoit, San 
Mateo; Frank Bigelow, Pittsburg, Cal.; 
Max F. Noack, Santa Rosa; Nat Solo- 
man of the American Jewelry Co., 
Bakersfield, Cal.; J. D. Bennett, San 
Rafael; Leo F. Smith, Marysville; P. 
H. Joseph, Ukiah; E. R. Sawyer, Santa 
Rosa, Cal. Mr. Krinkle of Krinkle & 
Bosch, Winnemucca, Nev., and Mr. 
Adams of Adams & Davidson, Sparks, 
Nev. 

The trade has been interested in cards, 
engraved with the following: “Mr. and 
Mrs. August Seils announce the mar- 
riage of their daughter, Frieda, to Mr. 
Leon §S. Aurich on Saturday, Feb. 18, 
1928. At home after March 1, 1380 
Picardy Drive, Oakland, Cal.” The 
bridegroom is one of the partners of 
Leon & Aurich of the Jewelers’ building 
and is very well-known to the trade. 
He has bought his bride a _ beautiful 
home in Oakland. Following the wed- 
ding they went on a honeymoon. 

The Northern California Jewelers’ 
Golf Association will hold a tournament 
on Friday, March 9, at the California 
Golf Club at Baden. Those who at- 
tended the tournaments held during 
1927 at Lake Merced, Mill Valley and 
Beresford, greatly enjoyed those events 
and it is hoped that there will be a 
full attendance for the first 1928 tourna- 
ment. A blind bogey contest will be 
a feature for those who doubt the effi- 
ciency of the handicap committee. Ster- 
ling trophies, of course, for the lucky 
ones. 








Pacific Southwest 





A. W. Pettit recently passed away. 
He was a member of the firm of Pettit 
& Son, Brea, Cal. 

The death was recently announced of 
Gilbert P. Lowe, proprietor of a jewelry 
store at 123 S. Brand Boulevard, San 
Fernando, Cal. 

A. T. Brainard, retail jeweler, 111 
W. Ocean Ave., Long Beach, Cal., has 
been closing out at auction and planned 
to give up his stvre on March 1. 

Charles Hamm, Watts, Cal., has a 
very inviting-looking new location where 
he can make a nice display of his stock 
of jewelry and sundries. 

The James E. Russell & Son jewelry 
store at 113 W. Ash St., Brea, Cal., has 
been sold out to G. C. Folckemer, for- 
merly of Owensmouth. The new owner 
has been a watch and jewelry repair- 
man for about 15 years. 

New business enterprises announced 
by the industrial department of the 
Fresno County Chamber of Commerce 
include a new jewelry store, that of the 
Fresno Jewelry Co., 2011 Fresno St., 
Fresno. 

Robert Baily who has operated a 
jewelry store which was forced to find 
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new quarters, on account of an amal- 
gamation of real estate interests, has 
a new and desirable location at 1007 
10th St., Sacramento, Cal. The move 
of Mr. Baily and of other concerns doing 
business close at hand, came as the re- 
sult of the recent amalgamation of the 
Bank of Italy and the Farmers and 
Mechanics Bank, and the subsequent 
decision that Sacramento would be made 
Bank of Italy headquarters for that 
part of California. 

Praet’s jewelry store which has suc- 
cessfully done business as a retail con- 
cern for 35 years in Woodland, Cal., has 
just moved to larger and more commodi- 
ous quarters where an attractive display 
of larger lines of stock can be made. 
The gift and art line is a feature of* 
the new store which was fitted up and 
decorated with an eye to making the 
whole establishment artistic. The new 
showcases are finished in oak and there 
are full plate glass wall cases. The 
firm has a large following in Woodland 
and vicinity, one of the richest agricul- 
tural sections of the Sacramento Valley. 
Ed. Pracht, the present proprietor, in- 
herited the business from his father, the 
late Ed. Pracht, Sr. 








Pacific Northwest 





Horace Condy of Sedro-Woolley, pres- 
ident of the Washington Retail Jewelers’ 
Association, presided at a recent meet- 
ing of Bellingham, Wash., jewelers, 
where the question of organizing locally 
was discussed. Fourteen jewelers were 
present. Definite action may be taken 
later. 

An enlarged model of a Swiss wrist 
watch escapement, displayed in Hedger’s 
jewelry store, Walla Walla, Wash., has 
caused J. C. Turner, watchmaker for 
the concern, to do a great deal of ex- 
plaining to people who want to know 
how he did it. Mr. Turner says that 
in making the inside movements he used 
regular clock wheels, phonograph wheels 
and razor blades. A solid plate of metal 
was used for the balance wheel and the 
escape wheel. All this is interesting 
and shows the ingenuity of Mr. Turner, 
but the best boost for his ability as a 
watchmaker is the fact that the thing 
actually runs. 

Twenty-five members of the Spokane 
Jewelers’ Association attended the 
dinner, held at the Davenport, Spokane, 
to lay plans for the entertainment of 
the Washington State Jewelers’ Associ- 
ation which will be held in Spokane, 
April 16 and 17. Sam S. Cohen, presi- 
dent of the Spokane Jewelers’ Associ- 
ation was in the chair. Two hundred 
visitors are expected and an interesting 
entertainment program is being ar- 
ranged by the convention committees of 
which the following Spokane jewelers 
are the respective chairman: Sam S. 
Cohen, general chairman; William F. 
Roberts, registration; George H. Doerr, 
reception; M. M. Cohen, entertainment; 
R. L. Ritter, program committee; Al. 
Sartori, finance; Ben Cohn, committee 
on arrangements. 
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Timely Trade Topics 








Dealers Helps in Window Displays and Merchandising. 
Notes on New Products and Gossip of the Trade 




















Trade Gossip 


Bankers to Finance Clark Lighter Co. 





The pocket lighter—one of the most 
useful of tobacco accessories which since 
the war has definitely come into its own 
as both an article of utility and of 
jewelry—is for the first time to be 
financed in Wall St. A syndicate of 
New York bankers has acquired a stock 
interest in the Clark Lighter Co., Inc., a 
company formed under the laws of Mary- 
land to take over the assets, business and 
good will of W. G. Clark & Co., Inc., the 
concern that for 46 years has specialized 
in the manufacture of men’s jewelry, and 
produces the Clark Lighter, said to be 
the leader of its field, so far as sales in 
this country are concerned. The new 
company has a capitalization of 50,000 
shares of convertible A stock and 100,000 
shares of no par common outstanding. 

Along with the increase in cigarette, 
cigar and pipe smoking in recent years 
the pocket lighter has shared in the re- 
sulting demand for smokers’ accessories. 
It is estimated that 1,500,000 lighters 
were sold to the American men and 
women last year. 

The company markets its products 
principally through jobbers, maintain- 
ing at the same time constant contact 
with the retail outlets, such as jewelers, 
haberdashers, cigar stores, druggists, de- 
partment stores and hardware dealers in 
practically every town of the country. 


* * * 


Whiting & Davis Enameled Bags Now Being 
Featured on the Stage 


If it is true that footlights show the 
public the trend of fashion, then the 
proscenium arch of the American stage 
is the leading show window this season 
for Whiting & Davis enameled costume 
bags. Never before has the jeweler who 
includes these costume bags in his dis- 
plays been getting such lavish assistance 
from the impresarios of the theatrical 
world. 

No less than five of the more famous 
and popular shows now in New York or 
touring the principal cities of the coun- 
try are now featuring Whiting & Davis 
costume bags. In two of them especially 
gorgeous costume bags have what might 
be called featured “speaking” parts in 
the show. 

Second only to the winsome and whim- 
sical petulance of Jeanne Eagels herself 
is the fame and splendor of the gem-set 
costume bag which identifies her and 





goes with her everywhere in “Her Card- 
board Lover.” 

After almost a solid year in New 
York, this show is now on the road. In 
the play Jeanne Eagels plays the part of 
Simone La Gorce. Her costume bag was 
especially made for her and for this part. 
It is of sterling and gold eight inches 
wide and nine inches deep. The frame 
is lavishly set with rubies and diamonds. 
Her “in character” initials, “S. L.” are 
set in rubies on the face of the bag. 
Despite the fame which play and player 
have brought to this bag, it has never 
been reproduced commercially. Except 
for an exact duplicate made for Jeanne 
Eagels’ private use on which her own 
initials are set in rubies, it is unique. 

Because Miss Eagels has carried these 
bags on and off stage for more than a 
year, she has been interested in the 
spread of the costume bag as a theatrical 
accessory. An unofficial costume bag 
census of current musical and dramatic 
shows revealed 32 costume bags that 
nightly assist in glorifying the 16 “so- 
ciety ladies” and the 16 “working girls” 
of Mr. Ziegfeld’s “Follies.” 

* * * 


Radio Broadcasting of Longines Time 
Signals Valuable Information for the 
Radio Listener 


Thanks to the radio time signals, mil- 
lions of people are able to set and regu- 
late their own time-pieces whether these 
be ladies’ tiny wrist watches or grand- 
father clocks at home. Longines cor- 
rect time, which is given many times 
daily from a powerful network of radio 
stations stretching from the Atlantic to 
the Pacific Ocean and at the expense of 
several thousand dollars per month, is 
taken from Longines chronometers iden- 
tical to those used by great explorers 
and world-famed aviators on their far- 
off expeditions. It is, consequently, your 
absolute guarantee of time correct to 
the second. 

Broadcasting is done daily from the 
following stations: 

7 p. m—WJZ—New York, KMO— 
Tacoma. 

9 p. m.—KPO—San Francisco, KGO 
—Oakland, KJW—Portland, KHQ—Spo- 
kane, KFOA—Seattle, KOMO—Seattle. 

10 p. m—WJZ—New York, KYW— 
Chicago, KDKA—Pittsburgh, WJR— 
Detroit, KMO—Tacoma, WBAL—Balti- 
more, WBZ—Springfield, WHAM—Ro- 
chester, KWK—St. Louis. 

Several times daily—WTAD—Quincy, 
Ill.; WKBF—Indianapolis, Ind.; KWUC 
—Sioux City, Iowa; WCAU—Philadel- 


phia, Pa; WAMD—Minneapolis and St, 
Paul, Minn.; WSB—Atlanta, Ga. 

Longines chronometers have been 
manufactured for the past 60 years by 
the most skilled craftsmen whose only 
ambition has been to produce an instru- 
ment of perfection. With every resource 
of science at their disposal, these men 
have been able to create chronometers 
of such precision that they are supreme 
whenever accuracy is of vital impor- 
tance. They are chosen by governments, 
railroad companies, observatories as 
their official time-pieces. 


* * * 
Starts Factory Service Branch in Chicago 


Arthur A. Crafts & Co., Boston, dia- 
mond importers and manufacturers of 
diamond tools, recently established a 
factory service branch in Chicago. The 
new plant is ideally located at 529 South 
Franklin St., close to the La Salle St. 
and Union Railroad stations and the 
elevated. The purpose of the Chicago 
plant is to effect closer cooperation with 
a large group of diamond users through- 
out the west, and much of the shaping 
and setting of stones, as well as tool re- 
vairs and adjustments will be done at 
the mid-western factory unit. The Bos- 
ton factory is one of the oldest and 
largest in the country. While the ob- 
ject of the company in maintaining an- 
other factory in Chicago, is primarily to 
improve delivery conditions, another fac- 
tor of considerable importance is that of 
providing a rapidly expanding field of 
business with enlarged facilities for pro- 
duction and service. Guy Jaconelli is 
in charge of production at the new plant 
and “Phil” Sheridan is sales representa- 
tive in western territory. Both these 
men were sent from the Boston factory, 
where they derived their training. 


* * * 


Jewelry Crafts Association Issues 
Interesting Booklet 


The Jewelry Crafts Association has 
issued a booklet which discusses the 
value of a trade association, trade 
abuses, the operation of the new plati- 
num law, rating workmen, violations of 
the factory laws and other topics of in- 
terest to members of the association. 
The booklet contains 20 pages and lists 
the membership committee, the officers 
and directors of the association. The 
first page presents a number of perti- 
nent questions in connection with con- 
ducting a manufacturing jewelry plant 
and the sale of merchandise. 
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of Watches 
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HE merchandising idea of trading in 

your old car, or radio, or piano, or 
watch, for a new one has become part 
of the regular practice of aggressive 
retail merchants in all parts of the 
country. 

That it stimulates sales, and that it 
does so profitably, and at times when 
additional sales are wanted, has been 
demonstrated conclusively. It is, how- 
ever, impractical to lay down a fit-all 
plan for such a sale and expect it to be 
applicable to all stores in all communi- 
ties. Competition, time of year, type of 
people served by a store, geographic lo- 
cation, cost of advertising and a host of 
individual factors must be considered in 
forming a successful plan. 

Because this is true, and you with 
your intimate knowledge of your indi- 
vidual conditions will be the first to 
agree that it is, we propose to do noth- 
ing more here than lay before you those 
steps of procedure and practice that you 
should consider in the formulation of 
your plan. 

In all “trade-in” sales, there are four 
fundamentals to be taken into considera- 
tion and studied in the light of your in- 
dividual conditions. 


(1) Duration of the sale. 

(2) The advertising and promotional 
background. 

(3) The trade-in allowance policy. 

(4) The disposition of old watches 
traded in. 


There are a wide variety of “ways 
and means” for arriving at the best an- 
Swer to each of these parts of the whole. 


Duration of the Sale 


Judging by their performance, most 
— 


*Sales manager, I. Ollendorff Co. 





jewelers seem to feel that a week is the 
best length of time for the sale. They 
start it on a Saturday morning and run 
it to the following Saturday night— 
seven full business days and two of 
them Saturdays. 


Advertising and Promotional 
Background 


The success of the sale depends, as it 
does in the case of any sale, upon the 
number of people you can attract to 
your store. 

For attracting people you must de- 
pend upon advertising. First use your 
local newspapers. The day before the 
sale starts run the newspaper mat we 
have furnished you. This will give your 
trade an advance notice. Then each day 
during the sale additional advertising 
should be run. Put the fact that there 
are “four more days” or “two more 
days” of your “Trade-in Week” sale in 
your headlines. This news and time 
element is a tremendously important 
stimulant to action. 

Next in importance to your newspaper 
advertising is your window trim. If 
possible get together a pile of old 
watches as the center of your trim. Add 
those watches taken in each day to the 
pile. Have a card lettered—“Trade in 
Your Old Watch for a New One. For 
one week, beginning ... and ending ..., 
we will make you a liberal allowance for 
your old watch to apply on the purchase 
of a new one.” 

Arrange an attractive display of new 
merchandise around the old watches and 
the card. Use all of your new mer- 
chandise display material—cards, signs, 
display trays, reproduction of material 
advertisements to complete your win- 
dow. Make your window just as attrac- 





tive as you can, giving good display to 
the old watches and the “Trade-in Sale” 
sign. 

As a further aid, send a letter to your 
customer and prospect list on the day 
before the sale opens and again four 
days before it closes. Suggested letters 
are attached. 

Lantern slides may be used to good 
advantage in your local theatre. 


Trade In Allowance Policy 


The amount of money you can profit- 
ably allow on a watch depends 

(1) Upon its market value either as a 

second hand watch or the gold or 
silver value of the case plus the 
worth of the movement for repair 
parts. 

(2) Upon the price of the watch to be 

bought in exchange. 

(3) Upon the advertising or good will 

value of the transaction. 

“How much will you allow me for this 
watch?” is generally the first question 
asked by the customer, upon entering 
the store. 

The answer depends, if it’s a compara- 
tively new remarketable watch, upon 
what your judgment tells you you can 
get out of it. If it’s an old watch that 
has no market value as a watch, upon 
the value of the case melted down and 
the movement for repair parts. 

But whatever the condition of the 
watch your allowance will depend in 
part upon the priced watch your cus- 
tomer wants to trade it in on. 

Therefore, the proper answer to “How 
much will you allow?” seems to be to 
take the watch and say you’ll have your 
watchmaker appraise it. While this is 
being done, you can find out what your 
customer has in mind, show him or her, 
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Western Tray & Case Co. 


423-29 Plum St., Cincinnati, O. 





SPECIAL 
SIZE 
TRAYS 
MADE 
TO 
ORDER 
No. 2 Price 

Size Holds Velvet Plush 
RUG INIE—14 Woatelees once ccc cccsccccccsecs $4.75 $4.25 
114x 7%— 8 | Gpieikkewhae Reaenben 4.00 3.50 
11%x 5%— 6 y) Oecneamacseseseebuee 3.50 3.00 


When ordering please specify Color of Velvet, size of tray, also 
color of wood. Can be supplied in any color Velvet or Plush. 
Frames made in Oak, Walnut, Ebony, or Mahogany finish. 


Watch for our new “Inlaid Tray,” something new. 


Our 64 years of experience, combined with the latest and improved 
machinery, using best materials, etc., has enabled us to manufacture the 
best in our line. We are always glad to have the “Jeweler” tell us his 


negds. 
Write for Catalogue or order through your Jobber 





Rings You Will Be Proud to Sell 


ALL PROFIT 


NO STOCK TO CARRY 


Carry one initial ring as sample. 
Electros Free 


2 DIAMONDS 4/100 each 
Green or White Gold 
Same Price 
Order on five days’ memo. when 

To you have a sale in sight. Orders 
top filled same day received. 

No. 6517 All emblems and initials en- 
No. 6183 Crusted on ruby and onyx on 
Without hand at all times in every finger 

= a he rors af E d. 
Jispla mblem Cards for your 

This > hes, Tne Mark ‘tow in original colors aly roger 


6919—To retail $30.00 


Electros Free 

Fine, dark, genuine amethyst—14K white 
gold—genuine seed pearls, strung on a 
strong wire. Fully guaranteed. 

This style can also be had in larger or smaller 
size stones including ruby, crystal, emerald, 
onyx, cameo, and fine quality opal as low as 
$13.00 list. 
















6746—$23.50 List 
HEAVY SHANK 
Genuine one piece, three color, double 


head cameo. Belais white gold (also 
in green gold) 6746—$23.50 List. 


Next size larger stone, $2.00 additional 


BUFFALO JEWELRY MFG. CO. 
“The Mail Order House to the Jewelry Trade” 
Exact Size 501 Washington St. Buffalo, N. Y. 

















Foot Blowers 


Supplying air for blow- 
pipe work. 
Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 
ber disks. 

) Quality goods last longer. 

Send for Catalog B-J 






Buffalo Dental N Manufacturing Co. 
Box 979. BUFFALO, N. Y. 


The Factory P. Tieche 


WATCH REPAIR DEPARTMENT 
93-95 Nassau St. New York 


Will take care of all your watch repairs, furnissing new move- 
ments or new parts. Work guaranteed. Send us your repairs 
today and we will send estimate before proceeding with work, 


awaiting your approval. 








the Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


RZ The Lion Safety Pin Clutch Co. 


Pat. Feb. 20,1917 20 W. 22nd St., New York pat, may 25,1920 











- ITALIAN JEWELRY - 
Filigree Silver — Florentine Silver — Venetian Beads 
CORALS—CAMEOS—MOSAICS 
At Lowest Manufacturers’ Prices 


FRANK CORSI 


Buying Agent for Italian Specialties 


Correspor:dence invited. F LORENCE (Italy) 


Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 


Also Silver Solder 
44 GOLD STREET NEW YORK 














WATCHES of Quality 


Ask for prices 


IEM S. LIEBMANN 


Bienne, Switzerland 








ews PITKIN nc. 


ANALYSES OF 
PLATINUM METALS, WHITE GOLD 
GREEN GOLD, SOLDERS, WASTES 
47 Fulton St. New York 
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Storekeeping Department 








watches until they make a selection of 
what they would like. Then you know 
more exactly what you can afford to al- 
low. Obviously, you can afford a larger 
dollar allowance if the customer is going 
to buy a $75 watch, than if the purchase 
is to be $30. Generally speaking, the 
allowances seem to run between 10 per 
cent and 20 per cent of the value of the 
new watch. Here is where you will have 
to use your best judgment in making the 
smallest allowance possible without kill- 
ing the sale. 

Cases may arise where you will want 
to make an allowance with the advertis- 
ing or good will value of the transaction 
in mind. Such cases call for your per- 
sonal knowledge of just how much its 
worth to you to make the sale to the 
particular party concerned. 


Disposing of Old Watches Taken In 
Trade 


Study of the resale methods in use for 
disposition of trade-in watches discovers 
many ingenious plans—some of which, 
one is led to suspect, are rather imprac- 
tical. The soundest policy seems to be 
built on the following outlets: 


(1) The cases melted down for the 
gold (or silver) and the move- 
ments used as repair parts. 


(2) As second hand watches. 


(3) Some variation of building into 
your whole plan and featuring in 
your advertising that watches 
taken in will be given away to 
worthy institutions for church ba- 
zaars, as awards to school chil- 
dren, etc., in which event the 
advertising value of the sale will 
be great. 

Putting them into your shop, re- 
conditioning them and then having 
a second sale. “Your choice for 


(4 


— 


$.... (use whatever figure you 
think right)—original values up 
to $60.” 


(5) Reconditioned and kept to be 
used as loaners. 


Probably many additional plans for 
disposition will occur to you that due to 
the conditions prevailing in your com- 
munity may offer a better solution to the 
disposition of the traded in watches than 
any of those cited above. 

Whatever your final plan is its success 
will depend largely upon the interest 
you can arouse and maintain in the sale 
and your trade-in allowance policy. 
These two factors deserve your best 
thought. 








Motorist: I killed your cat. I shall 
replace the animal. 
Old Maid: This is so sudden, but 


I'm afraid you can’t catch mice. 
—Okla. Whirlwind. 


* * & 
I simply cannot drink. Why, the 


sight of a pretzel makes me dizzy. 
—Lehigh Burr. 


THE JEWELERS’ 


A Series of Ads for March 


HERE is something about the very 
word “March” which arrests atten- 
tion, perhaps because the word indicates 
action, and then again it is a snappy 
month and generally looked upon as the 
final month of the winter, and for that 
reason anything published pertaining to 
March commands quick attention. 

There are some constructive selling 
suggestions which the jeweler can work 
into his March advertising through a 
series of small newspaper lay-outs re- 
ferring to the month itself and tying it 
up with the offers of the store. 

Following are three types of adver- 
tisements, lending themselves to news- 
paper column width and not calling for 
any illustrations. The jeweler will find 
that a series of advertisements composed 
along this line will build up cumulative 
attention and prove timely and appro- 
priate for the store. 

The first one is as follows, and in ad- 
dition to representing a human interest 
appeal it incidentally brings out a buy- 
ing thought for wrist watches which, 
while not featured, is painlessly intro- 
duced to the reader. 


This Is March 


“It’s An Ill Wind That Blows No- 
body Any Good.” 

Your jeweler reminds you of wrist 
watches—particularly convenient this 
month when the blustering winds do 
not permit you to reach in your pock- 
ets with ease. 

There is every kind to choose from 
in our store—octagon shaped wrist 
watches; oval; round if you prefer— 
wrist watches mounted on sterling sil- 
ver flexible bracelets; on metal bands 
or straps. Platinum, white gold, sil- 
ver; ladies’, children’s, men’s. 

Steal a march on “March” and 
march to us for everything in 


WRIST CRAFT. 


The second proposed newspaper ad- 
vertisement follows as a suggestion and 
again repeats the wrist watch idea along 
with one or two other plausible tie-ups, 
but still remains as an advertisement of 
a snappy and appropriate character in 
keeping with the month. 


March Is Here 


Mother Nature and Father Time 
will present “on the air” their annual 
national March. The wind _instru- 
ments will predominate. Played in 
double quick time. The words cannot 
be described but the air is fast. 

We will accompany the month as 
usual—our scales will be busy weigh- 
ing diamonds and other items; our 
thermometers will measure the tem- 
perature; our wrist watches will time 
the month even when coats are tightly 
buttoned; our silver will be as serene 
as ever; our desk calendars will check 
off the days and speed on the spring; 
our fountain pens will answer the 
messages received from the South- 
land vacationists. 

March ts here. So are we. This is 
a good month to breeze into our store. 


The third and last is a new treatment 
of the “Lion” and “Lamb” idea as as- 
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sociated with the proverbial wind storms 
of March. 


Four Letters 


The “Lion” and the “Lamb” are 
associated with the month of March 
—each made up of four letters. 

This month reminds us of four 
other letters. 


(1) The letter from Junior or 
Daughter at college. Two months be- 
fore graduation. None too early to 
keep in touch for first choice selection 
of graduation gifts. 


(2) The letter from Dad away on 
his business trips. March finds him at 
the end of a strenuous winter in the 
office. He would appreciate a remem- 
brance. A good thought for the 
whole family. 

(3) The first letter from “baby” at 
school. Their educational efforts can 
be encouraged with rewards of a 
watch, a ring, or some little trinket. 

(4) The letter from Grandmother, 
or Uncle, or Sister you haven’t seen 
since Christmas. Time passes quickly. 
Perpetuate these dear friendships— 
cameos, desk sets, bar pins, silver 


pieces are all available for your 
choice. 

So we say with four letters— 
“COME.” 


The above also conveys thought for 
sales letter consideration and for inside 
placards which can be used in seasonal] 
appeal.—C. T. H. 








A Change in Time 


SLIGHTLY different slant in draw- 
ing attention to the fact that time- © 
pieces have changed is found in the 
jeweler’s window exhibit, which brought 
this fact out in a graphic and yet sales 
manner. 

In the window were several old hour 
glasses and around the edges of the win- 
dow toward the far part where they 
could be easily seen were a number of 
old-fashioned watches. Then contrasted 
in the center were found the very latest 
in wrist watches and similar time pieces, 
including desk clocks. The sign clinched 
the display in these words: 


Time Never Changes—But Timepieces Do 


As an aftermath of this display an 
interested local citizen who was not a 
customer came into the store and ex- 
hibited a very old watch which he pos- 
sessed as an heirloom. The jeweler put 
it on display and this in turn attracted: 
another volunteer, with the result that 
he included a card in the window inyit 
ing owners of old time pieces to bring 
them in. In this manner he was able to 
perpetuate the display by arousing much 
local interest which he further capital- 
ized on in his newspaper advertising.— 
C. T. H. 








Sophoman: How’d ya get the hole 
in the top of your car? 
Freshmore: Aw, I was parked under 


a tree and a limb stuck through it. 
—Georgia Cracker. 
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How Zell Bros. Maintain a 
Satisfactory Turnover 
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_ the progressive advertisers in 
the jewelry trade are Zell Bros., 
Portland, Ore. The illustrations show 
views of the store taken on the occasion 
of the fall opening. The firm also con- 
ducts a spring opening every year and 
uses every effort to keep the public 
jewelry conscious. About $20,000 per 
year is spent for advertising. This is 
reinforced by direct literature in the 
form of photographic reproductions of 
special pieces. Direct advertising is 
done during the year. Manufacturers’ 
literature is also used extensively, being 
inclosed in practically every statement 
or letter that is sent out. The firm does 
not handle any line that is sold in de- 
partment stores. 

Much attention is devoted to the win- 
dow displays which are changed fre- 
quently. The show windows extend prac- 
tically the entire length of the store. 
They are eight feet in height and only 
two and a half feet in depth. Special 
artistic display sets are used every 
month. The firm has a special display 
every week and regular displays, which 
are changed every month. 

Noteworthy is the firm’s large turn- 
over. The gold jewelry department has 
a turnover of two, the diamond depart- 
ment about four and the watch depart- 
ment nearly three, per year. The only 
side lines carried include the optical de- 


PROGRESSIVE METHODS DRAW THE CROWDS AT THE ANNUAL “OPENINGS” 





partment and imported novelties such as 
beaded bags and bronze statues. A 











March 8, 1928 





charge is made for engraving on al] 
silverware but no charge is made op 
signet rings or wedding rings. Depart. 
ment store competition is met by han. 
dling exclusive lines. 

J. S. Zell of the firm, in answer to 
an inquiry concerning cooperative ad. 
vertising said: “We are very much ip 
favor of cooperative advertising and we 
have been preaching that thing to our 
local jewelers for the past three years, 
Last year was the first year that we 





FLORAL OFFERINGS AT ZELL BROS., PORTLAND, ORE., BESPEAK G y 
AND CONFIDENCE ‘ a 





succeeded in getting out a jewelers’ sec- 
tion in a local newspaper.” 

The store illustrated is known as No. 
2 and was opened about three years ago. 
It is 18 feet by 60 feet and is located 
at the corner of the main street, Park 
and Washington. The showcases and 
fixtures are of hand carved black walnut. 
Every department is in charge of a man 
particularly well fitted for his work and 
the optical department which has a 
separate entrance, is in charge of two 
expert optometrists. This department is 
equipped with every modern sight-testing 
device. 








Rube: Do you use butter knives at 
your place? 
Ben: No, but don’t tell—you know 


how those things spread. 
—Vassar Vagabond. 


* * * 


She: Tell me that story about the 
girl who bleached her hair. 
It: I never tell girls off-color stories. 
—U. of S. Calif. Wampus. 


*” * * 
No wonder love grows cold when you 


think of the scanty clothes that adorn 
Cupid. —Drexerd. 
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ROFITABLE operation of any busi- 
r ness or profession is dependent upon 
efficient administration. The purpose of 
records is to provide all the facts neces- 
sary for successful management. Every 
business—large or small—every profes- 
sion, government office, institution and 
individual is kin in one respect—de- 
pendence on records. 

Records serve the same fundamental 
functions for the corner grocery as for 
the department store. They guide the 
management of schools and banks. The 
lawyer, like the physician or the dentist, 
cannot properly serve his clients unless 
he knows and preserves the facts about 


his cases. Public officials find records 
indispensable. 
Records encourage and guide the 


transactions of the local, sectional, na- 
tional and international business. If 
we did not have accurate, comprehensive 
records, we could not have developed 
and maintained our modern manufac- 
turing, financial, merchandising, gov- 
erning and professional institutions. 

Records were devised to detect or 
guard against error and to suggest ways 
and means of making and saving money. 
They expose facts which stop losses, 
reduce costs, start and increase sales, 
standardize methods and stimulate prof- 
its. A famed authority on business 
practice has said—“The best way to 
take the hazard out of business is to 
get the facts.” Records are facts. 


Before man started to buy and sell 
there was no need for records but even 
the cave-dweller stimulated his memory 
by chiselling crude pictures of epic 
battles and hunts on the walls of his 
cave. After man had learned to count 
and reckon he began to buy and sell. 
His first records were tally sticks or 
tude calculations on clay tablets show- 
ing purchases, receipts and _ sales. 
Records changed barter into business. 
As records developed in volume and 
quality, business grew in size and effi- 
ciency. 

As late as the nineties a few clerks, 
in gloomy offices, laboriously kept the 
simple records that were then thought 
sufficient to guide large business. To- 
day the office, if wisely run, is more 
productive than the factory. 


We have learned to apply to the office 
the sound principles earlier applied in 
the factory. The reason the number of 
workers in the factory has decreased 
and the number of people in the office 
Increased, per unit of manufacture, is 
because automatic machinery and scien- 
tific management were first applied in 
the factory. 

We now write, add, calculate and 
Perform many other fundamental oper- 





ations by machinery. We actually 
produce a great many more records per 
worker, at a lower unit cost, than we 
did 25 years ago when labor and all other 
factors were cheaper. Routine office 
work now requires fewer people. 

The increase in the number of office 
workers has been made in the executive 
and analytical staffs. They represent 
the thinking side of business. They plan 
and use records to detect losses, stop 
leaks, cut costs, widen distribution and 
improve methods. 


Records are the only definite basis for 
all forms of executive control including 
production, costs, sales analyses, sales 


promotion, selling costs, purchases, 
credits, estimates, quotations, claims, 
service, inventory, employment and 


many other vital business needs. 


A few years back the store owner or 
his clerks personally decided requests 
for credit. Today when John Jones re- 
quests credit his past record in the 
store’s credit file is investigated. If he 
is a new customer, the Credit Depart- 
ment depends on information from co- 
operative credit agencies, other stores 
and the customer’s bank before reaching 
a decision. 

Merchants who “guessed” at their 
costs of doing business are now working 
for others. Public officials whose ac- 
counts do not balance are held as strict- 
ly liable for mistakes as for dishonesty. 


Many manufacturers are forced into 
bankruptcy because they make too many 
articles or try to sell in highly competi- 
tive or unfavorable markets. Others 
lose money because profits on some 
products are consumed by losses on 
others. Complete records control and 
capable administration reduces these 
dangers and practically insures success. 

When a business fails, it is usually 
due to inefficient handling of details; 
slipshod production, buying and selling 
methods; over-extension of credit, slow 
stock turnover and poor financing—all 
preventable factors. These, and similar 
reasons, cause more losses than poor 
business conditions, strong competition 
and the death or injury of executives. 

Exact knowledge of general condi- 
tions and the status of his own business 
enables the executive to weather panics, 
crop failures and strikes. 

Records are more than items of pass- 
ing interest—more than pieces of paper 
to be thumbed over and discarded. They 
represent merchandise, money due, in- 
structions. plans, agreements, action, 
orders. Printed forms, books, cards, 
tracings, and the many other ways in 
which facts are noted mean dollars and 
cents in the every day conduct of any 
business. No one can tell what day a 
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record will be needed and what it will 
be worth. 


The Value of Records 


eres the cost of making and main- 
taining records is a large item in 
the overhead expense of every business, 
their actual dollars and cents value in 
operating the business is many times 
greater. If records were not vital busi- 
ness men would not spend so much 
thought, energy, time and money to 
make and keep them. 

Some authorities say that 90 per cent 
of business failures are directly or in- 
directly traceable to the lack of com- 
prenhensive, accurate records. Many a 
business victory has been won—or lost 
—by the presence or absence of one 
record or fact. 

Given reasonable energy and ordinary 
business conditions, there are eleven 
important factors which characterize 
poor management and cause business 
failures. Comprehensive records, ad- 
ministered with average ability, elimi- 
nate or greatly reduce these hazards 
and tend to insure success. No more 
tangible proof of the actual value of 
records is needed. The losses, and the 
methods of eliminating them, are: 

1. Under-capitalization—Over expan- 
sion can usually be guarded against 
when all the facts about resources, 
prospects and general conditions are 
available. 

2. Incompetency—A large majority of 
business failures are due to lack of 
understanding of routine business 
functions and laws. Adequate rec- 
ords guard against errors and in- 
efficiency. 

3. Fraud—Full knowledge of all the 
facts about all transactions reduces 
this hazard. Contracts, bids, esti- 
mates, quotations, agreements, prom- 
ises, orders, etc., can not be mis- 
construed or mishandled, if they are 
always available and competently 
executed. 

4. Catastrophes—Fire, flood, earth- 
quake, general crop failure, war, 
strikes and famine usually do not 
seriously damage those businesses 
which are fully and properly in- 
sured, if they have all their records 
so they can prove their loss and col- 
lect insurance and otherwise protect 
against the dangers which such 
disasters always bring to the un- 
prepared. 

5. Poor buying—Goods, parts, raw ma- 
terials and other supplies are not 
bought at the best price and with 
the proper understanding regarding 
quality. Analysis of the _ best 
sources of supply and knowledge of 
what goods are wanted and what 
they are to be used for reduces this 
menace. 

6. Incomplete inventories and_ stock 
records—Excessive or inadequate 
stocks seldom occur when records 
are complete. If such a condition 
does arise it can be quickly adjusted. 

7. Inaccurate cost finding—Executives 





(Continued on page 114) 
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The Pre-Easter Style Show—The Easter “Opening” 
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F the three “peak” seasons in the 

jeweler’s merchandising calendar, 
Easter probably ranks as third. The two 
others, of course, in the order of their 
importance, are Christmas and_ the 
combination wedding-gaduation season 
of June. 

Easter should yield the jeweler a bet- 
ter business return than it does in most 
cases. Easter will be better merchan- 
dised by the jeweler when he comes to 
look upon it not so much as a religious 
movable feast, but as a breaking away 
from the lethargy of style consciousness 
that precedes it. Easter is, really, the 
ushering in of the spring costume period. 
It is a period that calls for the discard- 
ing of the old and putting on of the 
new. Its significance to the jeweler for 
the sale of religious jewelry appoint- 
ments is practically nil. Outside of 
rosaries and the like there is no call for 
religious jewelery at this time. 

But the season has come into general 
recognition as the opening of the spring 
style season. It connotes the replenish- 
ing of the wardrobe, the jewelry appoint- 
ments and the home furnishings. It is 
spring, the bursting of the bud from the 
wrappings of winter. It is the period 
of new life, of warmth and sunshine 
after winter’s cerements of snow and 
sleet. Everyone looks forward to new 
clothes, and religion plays but a small 
part in the freshness of the vision and 
the joyousness of the season. 

What better-made opportunity, there- 
fore, for the jeweler? Does it not 
beckon him to avail himself of the profit 
to be found in the public’s receptive at- 
titude to style offerings. 

I sometimes think that the jeweler, on 
the whole, undervalues the style appeal 
his merchandise offers, and avails him- 
self of this fact too seldom in his mer- 
chandising and his advertising. The 
relative appeals in jewelry are, in my 
estimation: 


Beauty 
Style 
Utility 
Value 
But I’ll venture to assert that if a 
miscellaneous collection of jewelry ad- 
vertising is analyzed we will find that 
the appeals are more in this proportion: 
Value (often the jeweler tries to sell 
terms instead of value). 


Utility 
Beauty 
Style 


If jewelers have budgeted their ad- 


vertising appropriations, as I have so 
often urged, they will find themselves 
with a neat little sum available for 
Easter advertising. This advertising 
should be judiciously laid out for the 
weeks immediately preceding Easter. As 
Easter is a movable feast, the planning 
of such advertising will have to vary 
with the year. But, to be effective, the 
bulk of such advertising should be done 
well in advance of the actual Easter sea- 
son. 


Have an “Easter Opening” 


Why should not the jeweler have a 
formal “Easter Opening’? Other mer- 
chants have such things in apparel lines, 
and profit greatly thereby. Should not 
the appeal of jewelry style be as strong, 
in its own way, as that of apparel? 
Could not the jeweler assemble an im- 
posing array of seasonable costume 
jewelry in his store and display it to its 
best advantage, and then send out invi- 
tations and use newspaper advertising 
inviting the public to view this pre- 
Easter showing of what will be vogueish 
in jewelry? 

Many manufacturers will be found 
who will supply many attractive pieces 
for such an exhibit. These pieces need 
not be excessively costly, in fact, they 
should be moderate in price. And, if I 
read the signs correctly, they should at 
this time be mostly of the “costume” 
sort—whatever that means. 

You will find that the live manufac- 
turer and jobber, acutely style-conscious 
in jewelry matters, will have made up 
his lines to reflect the newest and smart- 
est of jewelry accessories. He will have 
gaged the styles in Paris, London and 
New York, and will be featuring just 
the sort of pins, necklaces, bracelets, 
etc., that will fit in most appropriately 
with the mode of dress of the season. 

If dresses are to be sheer organdies, 
short sleeves, low necks and the like, it 
will offer a banner opportunity for the 
sale of colored stone bracelets, necklaces, 
costume pins and the like. The live 
jeweler will not fail to take advantage 
of this tremendous opportunity to push 
his merchandise. If he finds that green 
is to be the ruling color, green will be 
his offerings. He will feature emeralds, 
synthetic emeralds, peridots, jade and 
such. He will stress the appropriateness 
of such baubles for the reigning costume 
colors. 

It will not be hard to stir up a desire 
in the feminine heart for jade and seed 
pearl necklaces, bracelets and earrings, 
if milady knows that she must wear 


green this spring to be in style. I can 
vision a live jewelry merchant sending 
out something like letter No. 1: 





Dear Mr. Ritz: 

Fashion reports from Paris, Lon- 
don and New York carry the impera- 
tive decree that green shall be the 
vogue this spring and summer. Our 
department stores and smart apparel 
shops are already showing you ex- 
quisite garments in ravishing tones of 
green. 

Nothing finishes the expressive 
taste of a costume as well as well- 
selected jewelry of undoubted quality. 
Cannot you just vision yourself in 
one of the smart new _nile-green 
frocks they are showing, finished off 
with a seed pearl and Chinese Jade 
bracelet, a seed - pearl - and - Chinese 
Jade pair of ear-rings, and a Chinese 
Jade costume necklace, such as we 
are featuring just now? 


And to top off such an ensemble 
with one of those lovely precious 
green Zircons or _ seed-pearl-and- 
Chinese Jade costume Rings? 

We have assembled an exquisite 
display of the newest and smartest 
colored stone costume Jewelry in our 
Pre-Easter style showing, and cordi- 
ally invite you to come in and see it. 
You'll then want to plan your cos- 
tume to fit in with the marvelous cos- 
tume Jewelry we'll present to you. 





Yours very truly, 








LETTER No. 1 


I may be dead wrong, but if I know 
anything about the feminine heart at all 
—and that is open to serious doubt— 
such a tempting offer will appeal to her 
ladyship. Isn’t it reasonable to picture 
her entranced with her visions of the 
sheeny lustre of seed pearls contrasted 
against the unmatchable green of 
Chinese Jade, all combined with the 
green of that frock she is planning to 
buy? She knows how ritzy jade is, 
anyhow, and how it will blend with the 
costumes the apparel shops are show- 
ing. 

Why should the jeweler be behind- 
handed in these things? He must as- 
sert himself to get his share of the cus- 
tomer’s dollar which is being so actively 
competed for by the alert department 
store, apparel shop, furniture house, auto 
dealer, radio shop, cosmetician, etc. 

The jeweler, in featuring a pre-Easter 
style show of jewelery should plan his 
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Retail Advertising Department 
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advertising to accentuate the style note 
of the thing. See copy No. 2: 








Pre-Easter Jewelry Style 
Show 








Symphonies in Green | 





The smartest style centers of the 
world have decreed that Green— 
Green—Green—shall be the ruling 
color in tasteful attire this season— 


and that the costume accessories 
should be 
Green 
We have arranged, during the week | 
of 





to display in our cases and on Living 
Models the newest, smartest concep- 
tions in Green Costume Jewelry in 
Precious Zircons, Jade, Peridot, Em- 
eralds, etc., arranged in Brooches, 
Bracelets, Necklaces, Rings, etc. 


You Are Cordially Invited. 








No. 2 





Such a show would, of course, include 
a fetching model garbed in outdoor, 
afternoon, evening and morning frocks 
furnished by the smartest shops, and 
she would wear with each costume the 
jewelry appointments appropriate to 
such costume. Think how convincing 
such an exhibit would be to the average 
woman! She would, as lovely females 
do, vision herself in the model’s place, 
adorned with that costume and that 
jewelry. And she naturally would flatter 
herself in such a vision—just as you 
would want her to do. The next step in 
her mental processes should be, if you 
merchandise the thing right, to figure 
just how she could first obtain the rav- 
ishing jewelry she wants—and to econo- 
mize, if necessary, on the costume to go 
with it. That is the big point—let 
jewelry be the first consideration in her 
mind in planning her spring and sum- 
mer costumes. Usually it is the other 
way around—she spends most of her al- 
lowance on the costume and then econo- 
mizes on the costume jewelry she is to 
wear with it. 

If you will inspect the smart shops 
you will be astonished at the costliness 
of the costumes shown and with the 
mediocrity of the costume jewelry ac- 
cessories shown at such shops. The 
price of the jewelry may not be so mod- 
erate, but the taste evidenced usually is 
atrocious. 

_ The smart woman should seek smart 
jewelry at the jewelers, and she will do 
so if she is taught to seek it there. 

For the jeweler who does not want to 
g0 so deeply into a merchandising and 
advertising campaign for Easter, there 
are more conservative ways of doing it. 
He should feature his costume jewelry 
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in smaller advertisements, but should do 
it continuously and consistently. Small 
advertisements of the sort shown in No. 
3 will help: 


CIRCULAR 





Spring Costume Jewelry 


The smart dress modes of the sea- 
son call for well-selected, appropriate 
costume Jewelry consisting of col- 
ored Gems, precious and_ semi- 
precious. 

You will find the newest conceits 
displayed here in Bracelets, Neck- 


laces, Rings, Pins, etc. featuring 
these popular gems: 
Jade — Topaz — Amethysts — 


Sapphires—Lapis Lazuli—Zircons— 


Aquamarines, etc. 











No 3 


The live jeweler will not, of course, 
overlook the opportunity to feature ring 
and brooch re-mounting for Easter. 
Then, of all times, is the appropriate 
occasion for putting old jewels in new 
settings. The jeweler should feature the 
style appeal in all such merchandising. 
He should convince the public that it is 
not enough just to own diamond jewelry 
—that diamond jewelry should be in 
good style. How silly it would be for 
apparel houses to be content to sell one 
fur coat—one hat—one costume. Every 
season they convince the public that 
what was good last year is not good this 
year—so they sell another fur coat— 
another hat—another costume—another 
automobile. 

Of course the jeweler cannot afford to 
invalidate his goods on the basis of style 
as rapidly as does the garment house, 
but there are broad openings through 
which he can reach the public on such 
an appeal. For instance, See No. 4: 





f 


| Of All Times Easter Is the | 
| Logical Time for | 
Resetting Jewelry 
| 
| 


Use here cut of modern 
ring or brooch 


At this season when the style ap- 
peal is strongest in apparel, automo- 
biles, house furnishings, do not be 
content with old-style Jewelry. 

See the smart new Ring and 
Brooch mountings, enriched with Dia- 
monds, Emeralds and _ Sapphires, 
which will give the Diamonds in 
your old Jewelry new beauty. 


Let us show you how beautiful that 
diamond of yours will appear in one 
of these smart new Mountings. 


No Obligation to You. 











No. 4 
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_Or, you might shape your copy along 
the lines of No. 5: 





In All the World No Piece 
of Jewelry Like This— 
and It?s YOURS! 


With that handsome Diamond you 
now wear in an out-of-date Ring or 
Pin, we can fashion a Dinner or Soli- 
taire Ring or Brooch for you that is 
like no other one you’ve ever seen! 

Our special designers can do this 
for you—working an exquisite design 
in Platinum or white Gold around 
your own Diamond, enriching it here 
and there with small Diamonds, Sap- 
phires or Emeralds—and so reason- 
ably in price as to astonish you! 

Let Us Show You How We 
Have Transformed old Jewels for 
Other Happy Owners—No Obli- 
gation to You! 


Joun Brown & Co. 
Jewelers 











No. 5 


There is no doubt but what the ap- 
peal of exclusiveness registers heavily 
on the feminine heart. If she can own 
a piece of jewelry different in beauty 
from any other one, she is half sold. 
When you show her what a saving it 
means to her by already having in her 
possession the principal diamond which 
goes into such a bewitching design, you 
have practically made the sale. Stress 
the point of exclusiveness and individu- 
ality—and begin to do it before Easter. 








Special Window Displays 


The Berry & Whitmore Co., Washing- 
ton, D. C., features stationery paper and 
wedding invitations in a very attractive 
way in the windows. 

A large silver vase, 18 inches in 
height, filled with apple blossoms, fur- 
nishes a very attractive background for 
a layer of wedding announcements and 
invitations on the floor of the window, 
which are flanked on each side by two 
rolls of pure white kid finish linen paper, 
tied with white velvet ribbon, standing 
upright. 

This white window is very attractive 
and many passers by stop to admire it 
all the time. 

* * ok 

The Marx Jewelry Co. at Seventh 
and I Sts., N. W., Washington, D. C., 
shows complete golf bag outfits in the 
two windows, one on the I St. side and 
one on the Seventh St. side, with good 
results. “Special Golf Clubs and Bag,” 
an attractive window display sign reads. 
“Get this set-—pay while you play—con- 
sisting of driver, mashie, midiron, putter 
and bag for $8.75, complete. Your credit 
is good with Marx. Pay 50 cents a 
week.” This is a side line worth han- 
dling, for every jewelry store has at 
least 100 golf enthusiasts numbered 
among its patrons.—F. E. K. 
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Designs as beautiful—workmanship 
as exact as in Wadsworth Watch Cases 


a demand for a truly distinc- 
tive belt buckle is met at last— 
in these exquisite Wadsworth crea- 
tions! 

The same beauty and originality 
of design that have made Wads- 
worth Cases the choice of leading 
watch manufacturers for more than 
thirty-five years, are now available 
in Wadsworth Belt Buckles. 


In materials, too—as in the close, 
accurate fit of every part—Wads- 
worth Belt Buckles uphold the es- 
tablished Wadsworth tradition of 
quality. 

Customers are quick to appre- 
ciate the superior beauty and dura- 
bility of Wadsworth Buckles, as 
the experience of jewelers every- 
where testifies. These jewelers re- 


port ready sales of Wadsworth Belt 
Buckles at an exceptionally fine 
profit. (See advertised retail price 
list below). 

Wadsworth Belt Buckles are 
made in sterling silver and also in 
14 kt. Wadsworth gold filled—both 
types designed, engraved, and con- 
structed by skilled Wadsworth 
craftsmen. 

Order these entirely new, profit- 
building belt buckles from your 
wholesaler—today! 


THE WADSWORTH WATCH CASE 
COMPANY 
“Case Makers for the Leading Watch Movements” 
Dayton, Kentucky 


Offices: 

New York, 20 W. 47th Street 
San Francisco, 150 Post Street 
Chicago, 35 E. Wacker Drive (Jewelers’ 
Building) 





ADVERTISED RETAIL PRICES 


White or Green Gold Filled 
$9.00 to $12.00 
15.00 to 20.00 


‘ne 


Sterling Silver 
Buckles $2.50 to $7.00 
Sets 5.00 to 12.00 





WORKERS 


IN PRECIOUS METALS 

































































Star Time or Sun Time? 











Written expressly for THE JEWELERS’ CIRCULAR by R. E. Gould, Chief, Time Section, 
U. S. Bureau of Standards 














, po question is often asked, “Do we 
get our time from the stars or from 
the sun?” Strictly speaking, we are 
using neither, but are using instead a 
modified form of sun or solar time. 

A sundial records true solar time, 
which varies from day to day, so that 
the sun does not indicate 12 noon every 
day on the dial. This variation is due to 
the earth’s motion in relation to the sun 
and varies from 14 minutes fast in Febru- 
ary to 16 minutes slow in November in 
accordance with what is known as the 
“equation of time,” making the sundial 
show correct noon time only four times 
a year. : 

To obtain a working basis for time the 
average of all the solar days throughout 
a year is taken to give the mean solar 
day. To further standardize time, Stand- 
ard Time Zones have been established, 
throughout which the time of a given 
meridian of longitude is taken as stand- 
ard. For instance, the time of the East- 
ern Standard Time Zone in the United 
States is that of the 75th meridian, 
which passes near New York. Although 
Washington is on about the 77th merid- 
ian, it uses 75th meridian time as its 
standard. Observations on the sun taken 
in Washington must therefore be cor- 
rected to mean solar time and then to 
standard time, this correction varying 
from day to day. 

The stars are much more regular than 
the sun in their apparent motions, and 
observations taken on them are much 
more reliable. A group of several stars 
known as “clock stars” are therefore 
chosen for observation and their loca- 
tions compared from day to day. The 
time required for a certain fixed star to 
make two successive passages over a 
given meridian is known as a sidereal 
day. Now, this sidereal day is nearly 
four minutes shorter than a mean solar 
day and another correction must be ap- 
plied to the sidereal time to obtain mean 
solar time and standard time. 

At the U. S. Naval Observatory in 
Washington, D. C., are three high pre- 


cision astronomical clocks, which vary 
only a few hundredths of a second a day 
from correct time. These clocks are 
kept at constant temperature and pres- 
sure and are run on star or “sidereal” 
time, which is compared each night 
(weather permitting) with observations 
made on certain “clock stars.” Correc- 
tions are then applied to the time shown 
on these sidereal clocks to obtain mean 
solar time and standard time. A sending 
clock, which is used for transmitting 
time signals, is kept running on standard 
time and corrected to maintain a constant 
daily rate. 

Each day at noon and at 10 p. m., sig- 
nals are broadcast from this clock which 
establishes correct standard time for the 
country in what is known as the Eastern 
Standard Time Zone. Other zones vary- 
ing from this time by an even number of 
hours have also been established, so that 
the time given from the Naval Obser- 
vatory clock may be used as standard 
time anywhere, providing the proper cor- 
rection is applied for longitude. But even 
this clock with its small variations is 
not perfect, so the Observatory publishes 
monthly a list of daily corrections to the 
time which has been broadcast; the total 
error when received by radio rarely ex- 
ceeds 0.15 second. 

The signals transmitted from this clock 
are known as naval time signals and 
are made in a standard manner. The 
signal begins 5 minutes before the hour 
to be marked and consists of a dot for 
each second. The dot for the 29th sec- 
ond of each minute is omitted, and also 
for the last 5 seconds of the first 4 min- 
utes. The last 10 seconds of the 5th 
minute are omitted, this silence being 
followed by a 1-second dash, the begin- 
ning of which indicates the hour. These 
signals ,are often relayed and broadcast 
by various radio stations, thus making 
standard time a real thing to the coun- 
try. 

We are then using Standard Time, 
which is derived from mean solar time 
which is the average of true solar time. 








This in turn is checked with sidereal 
or star time, which is carefully observed 
by telescopes sighting on the fixed “clock 
stars” whose motions form the real ba- 
sis of our standard time. Therefore, 
Standard Time is a modified solar time, 
and the star time is merely used to cor- 
rect the variations in the motion of the 
sun. 








A Clock’s Obituary 


ERE is an obituary written to com- 

memorate the passing of a large 
street clock which adorned an old build- 
ing formerly occupied by the jewelry firm 
of Charles G. Willson, 510 Penn §Sq., 
Reading, Pa. The obituary was printed 
in pamphlet form in a little folder pub- 
lished by the Reading Transit & Light 
Co., after the clock was taken down and 
a city ordinance forbade the replacing 
of the clock because it came under the 
heading of “protruding signs, etc.” The 
clock for many years was kept in order 
by Charles G. Willson. The dedicatory 
notice is entitled “To a Departed Friend” 
and reads as follows: 


I miss your face and hands, old 
clock, at Willson’s, on Penn Sq. 
You served through many seasons 
*mid the incandescents’ glare. You’ve 
quit the square, old timer, where the 
street cars come and go. Some- 
times, like them, you ran so fast-—— 
at others, pretty slow. Long years 
ago I pawned my watch (her photo 
in the case)—I didn’t need it any 
more because you took its place. I 
hardly can believe you’re gone; a 
tear drops from my eye when I re- 
call how often, clock, you helped me 
alibi. Your absence disconcerts the 
chaps en route to meet their giris; 
the women can’t tell when to quit 
the bargain counter whirls. The 
crowds who pass for work or play, 
the Sunday night parade, car riders, 
cops and all the rest will miss you, 
I’m afraid. To mark the minutes 
now we’ll glance up at the court 
house tower, or at the clock near 
Sixth and Penn that chimes the quar- 
ter hour. 








How to give a girl a surprise party: 
Place arms around her, draw her close 
and start to kiss her. When she says, 
“Stop, how dare you!” release her un- 
kissed. Note surprise on her face. 

—Michigan Gargoyle. 
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SCORIFIER 





CUPFLS 





GOLD 
MELTING 
SCORIFIERS FURNACE 


DIXON’S ASSAY (Sand) CRUCIBLES 


Today there is no question but that Dixon’s Assay Sand Crucibles far surpass in serv- 


ice any other assay sand refractory so far produced. 
While in some cases the first cost may be a trifle higher the service results are so 


greatly superior that there is no question as to the profit to the user. 
Write for Circular-77AA and sizes 


Special attention given to jewelers’ furnace cups made from DIXON WNon-Graphite Super Refractory “J-50” formula. 


JOSEPH DIXON CRUCIBLE COMPANY 
>< JERSEY CITY, NEW JERSEY ><Oxe 


TRADE WW MARK 




















use DEE REFINING service 


Every lot is handled with exacting care with a view to your continued patronage. 





SHIP US YOUR NEXT ACCUMULATION 


DEENAME DEENOTES DEEPENDABILITY 
yy: (0). 7. Ve 


DEE & CO. 


. Sales Office Refiners . Manufacturers Refining Plant 
5 So. Wabash Ave. CHICAGO 317-319 E, Ontario St. 














Beautify Your White Gold Jewelry 
Use HOR Phoeate White Finish Gold, 


It gives your white gold jewelry the 

beautiful blue-white oe ag gene —_ e 

quickly and very cheaply. It covers the Pl t 

soldered spots, stays white and looks right. a imum 

= eetnn 00 gold, = platinum, no R fi d A 

cadmium. node and full directions in- 

cluded in every package. e ners an ssayers 
Ask for free Circular C. W. F. 


Silver 























1 quart $5.00 





22 Albany Street, New York City 


Sam W. Hoke Mgr, T. B. HAGSTOZ @ SON 
Jewelers’ Technical Advice Co. 709 Saneom St., Philadelphia 


—— 
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Famous Horologists 








Written expressly for THE JEWELERS’ CIRCULAR by Major Paul M. Chamberlain 

















III 
Thomas Tompion (1638-1713) 


When Tompion was taken into the 
Clockmakers’ company in 1671 he was 
referred to as a “great clock maker” and 
in 1700 a newspaper in announcing that 
he was making a clock for St. Pauls, then 
building, speaks of him as “the famous 
watch maker.” My impression of him 
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is that he was the type of man who 
would have been great or famous in any 
undertaking that was to his liking. 
That he could work amicably for and 
with the irascible and brilliant Dr. 
Hooke, attach to him the lovable 
Quaker, George Graham, become the 
leading watchmaker at the courts of 
Charles II, James II and William III 
and Anne, gain the necessary laudits 
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THOMAS TOMPION, 1638-1713 


Portrait from mezzotint (by I. Smith) of 1697 from a painting by Sir Godfrey Kneller. He 
was in business as a clockmaker in London while still quite young, soon becoming the leading 


watchmaker at the Court of Charles II. 


balances and balance springs as devised by Prof. Robert Hooke. | 
Houghton he patented that which was later developed into the cylinder escapement. 


In. 1675 he made a watch for the king, with two 


In 1695, with Booth and 
He is 


called the Father of English Watchmaking as, under his improvements, the watch began to 
embody the scientific principles and accuracy of workmanship which made it a dependable 


timepiece. 





He was buried in Westminster Abbey. t 
at the end of this series of articles 


For extended histories see bibliography 
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of the mighty to bury him in Westmin- 
ster Abbey, taken all together, mark 
him as a man of tact and great force. 
It is said that Tompion’s father was 
a horseshoer and that Thomas spent his 
early years at the same trade, but there 
is circumstantial evidence pointing to his 
having been trained in a more precise 
school and of having friends who brought 
his talents to early fruition. There is 
little to make us believe that Tompion 
was .of an inventive mind, but rather 
of that cast which can grasp an idea 
and put it in workable shape. Dr. Hooke 
wrote in his diary relative to a barom- 
eter he was experimenting with: “Was 
tryed at Mr. Thomas Tompion’s, a per- 
son deservedly famous for his excellent 
skill in making watches and clocks, and 
not less curious and dexterous in con- 
structing and handworking of other 
nice mechanical instruments.” There is 
nothing to indicate that Tompion was 
ever married. During Tompion’s life 
there occurred many transitions in the 
structure of the clock and watch. Tom- 
pion’s friend, Edward Barlow, who as- 
sumed the name Booth when he took 
holy orders, was the inventor of the 
rack repeating striking work which 
Tompion applied to clocks about the 
year 1676. 

The balance spring devised by Dr. 
Hooke, he applied to a watch for Dr. 
Wilkins about 1661; about 1675 he em- 
ployed the anchor experiment, another 
of Hooke’s inventions. The anchor es- 
capement brought the long pendulum, 
and its housing brought the grandfather 
clock. ; 

The balance spring made changes nec- 
essary in the watch structure; the cock, 
covering the balance and balance spring, 
with wide firm foot; the key actuated 
regulator; the substitution of the chain 
for the catgut; the minute hand; the 
second wheel planted at the center of 
the movement; the enamel dial; milled 
teeth for wheels and pinions; the re- 
moval of the tangent set-up screw from 
the top plate to the pillar plate, and a 
general improvement in accuracy and 
steel finish. That he employed many 
men is evident from the large number 
of watches and clocks which he sold, 
and that he impressed his own stand- 
ards on them is evident from the com- 
parison of a large number of his 
watches. Examples of Tompion’s work 
are now very difficult to find on the mar- 
ket, but nearly all the great collections 
have specimens of his splendid introduc- 
tion of the watch as a dependable time- 
piece. I know of only one, however, that 
antidates the use of the balance spring. 








Interesting Survey 


A survey made some time ago showed 
that most retail purchases are made by 
women. An investigation brought out 
the fact that women constitute 78 per 
cent of the drug store trade, 67 per cent 
of the leather goods trade, one-half the 
trade of hardware stores, 80 per cent 
of the electrical store trade and’80 to 90 
per cent of the jewelry store trade. 
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“My Work Has Been Made 
Much Easier With the 
Elimination of All Dust” @ 


Leiman=Bros. 





CONFIDENCE 







After serving the trade for more than 
sixty yeers our most valuable asset is 
the confidence and good-will of our 
many customers who send us their 
wastes year after year. 


A Dust Collector draws away dust and prevents illness, keeps 
your store or workroom clean and inviting in appearance. 


valuable ieuallic particles removed and caught by he suction AL AANDY @ HARMAN 


—to pay for the machine in short order. 











These outfits are just what boards of health, labor departments - 
and others charged with responsibility for the health of workers Refi ners of Precious Metals 
have always advocated—To the proprietor they they cost little, 
they make a neat and clean workroom possible and they save Fulton 2 Gold Sts., Bridgeport, 
precious metallic particles in the dust that may be refined pay- New York City Conn. 
ing for the machine over and over again each year. 425 Richmond St., Providence, R. I. 

SHIP TO ANY ONE OF OUR THREE PLANTS 

















HOOVER & STRONG, INC. 


©,.9| = Metallurgists [2.9 


OFFICE AND WorKS, 119 West TUPPER STREET. 
BUFFALO, N.-Y., U.S.A. 







The Unmistakable Stamp 
of Quality 










Careful thought and painstaking skill exer- 
cised in production of exquisite form of 
jewelry is immeasurably enhanced by the 
use of the true white—which stays white— 
the unmistakable stamp of quality— 


HOOVER WHITE GOLD 


Since 1912 hundreds of customers have 
profited by our efficient and reliable re- 
fining service. Send in your accumulation 
of sweeps and scraps today, or write for 
tags, shipping labels, steel drums, water- 
proof sacks. Advise what you have to ship 
and approximate weight. 



























Quiet, easy running and may be used in an 
office, store, workroom, laboratory or factory— 


~23- 
Walker 
Street 

. New York 


Makers of good Machinery for 35 Years 











“He profits most who serves best’ 
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nor to Reed & Barton, Taunton, Mass. 
Filed Aug. 9, 1926. Serial 127,995. 4 
Claims. 


74,480 CIGARETTE CASE. ARTHUR 
CowENn, New York, assignor to John H. 
Wilson Co., Inc., New York. Filed Jan. 
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[Patents Granted by the United States and 


the Registered Trade-Marks] 
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UNITED STATES PATENTS 


Issue of February 21, 1928 





1,659,705. BRACELET EXTENSION MEM- 

BER. CLARENCE J. RoewrR, Providence, 
R. IL, assignor to The Bassett Jewelry 
Co., Providence, R. I. Filed Aug. 7, 
1926. Serial 127,846. 3 Claims. 


In a watch bracelet strap having two parts, 
an extension device comprising a trough 
shaped section, a deck plate having a slot 
therein, a cross head slidable between said 
plate and section, a projection carried by 
said cross head extending through and 
guided in its sliding movement in said slot, 
an end portion of one of said strap parts 
having an opening to receive said projection, 





a top plate hinged to said section to close 
thereover to prevent disengagement of said 
strap part end from said projection, a spring 
for moving said cross head to resiliently 
draw said strap end into said device and 
permit yielding extension thereof, and the 
other of said strap parts being fixed to the 
said section at its hinge connection to the 
top plate. 


1,659,990. EXPANSIBLE BRACELET. 
WILLIAM C. Boots, Attleboro, Mass., 
assignor to Guyot Bros. Co., Inc., Attle- 
boro, Mass. Filed Jan. 29, 1927. Serial 
164,503. 3 Claims. 


In an expansible bracelet, boxes having 
slotted ends, and spring tensioned connectors 
in the boxes having hooks on one end to 
detachably engage through the slot of an 
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adjacent box, said connectors having their 
side edges turned over upon themselves to 
form thickened guides that engage the box 
sides throughout the lengths of the connec- 
tors, one of the turned over side edges being 
formed with a finger-nail receiving notch. 


1,659,991. WATCH-BRACELET END FAST- 

ENER. WILLIAM C. Boots, Attleboro, 
Mass., assignor to Guyot Bros. Co., Inc., 
Attleboro, Mass. Filed April 30, 1927. 
Serial 187,891. 7 Claims. 


In a watch bracelet end fastener, a mem- 





ber having a hook at one end and on a side 
thereof, a tensioned guard on the member 
cooperating with the hook, and a bracelet 
engaging clamp pivoted to said member on 
Said side thereof and having an operating 
tongue which latter has a free end extending 
past the rear of the guard and has its free 
end curved outwardly. 


1,660,210. JEWELER’S DISPLAY DEVICE. 
Louis SCHAEFER, Taunton, Mass., assig- 


A device for display of silverware or the 
like having 
parallel side frame members, extension mem- 
bers affixed thereto having means to hold one 


















or a series of plates in upstanding spaced 
relation, said extension member being slid- 
able in said frame member whereby to con- 
= unused portions of said extension mem- 
ers. 


1,660,311. ADJUSTER FOR METAL BANDS. 
ARTHUR W. WADSWORTH, Fort Thomas, 
Ky., assignor to The Wadsworth Watch 
Case Co., Dayton, Ky. Filed June 15, 
1927. Serial 198,982. 6 Claims. 

In combination with a watch case having 
lugs and a pin bar adapted to engage said 
lugs, a metal band having a looped end and 











adapted to receive said pin bar mounted in 
said lugs and a pair of sleeves each having 
one end slotted to engage the respective edges 
of said metal band to cause a snug fit be- 
tween the band and the lugs, for the purposes 
specified. 


DESIGNS 


74,471. FINGER RING. ROBERT BADEN, 








New York. Filed Dec. 24, 1927. 
24,641. 


Serial 
Term of patent 3% years. 


74,479. POCKET CIGAR LIGHTER. WI1- 
IAM J. BuTLER, Cranston, R. I., assignor 





to Henry Lederer & Bro. Inc., Provi- 
dence, R. I. Filed Oct. 6, 1927. Serial 
23,6538. Term of patent 14 years. 


in combination substantially 





26, 1926. Serial 16,279. Term of patent 
3% years. 
74,503. WATCHASE. FREDERICK G. GRUEN, 


Cincinnati, Ohio, assignor to The Gruen 
National Watch Case Co., Cincinnati, 





Ohio. Filed Aug. 8, 1927. 


Serial 23,026. 
Term of patent 14 years. 


74,512. RING. MarTIN Kiass and SAMUEL 
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Stern, New York. Filed Nov. 29, 1927. 
Serial 24,338. Term of patent 7 years. 


74,513. BRACELET HOOK. Sigmunp L. 
LEDERER, Providence, R. I., assignor to 
Providence Stock Co., Providence, R. I. 





Filed Oct. 27, 1927. Serial 23,906. Term 
of patent 3% years. 


UNITED STATES TRADE-MARKS 





Issue of February 21, 1928 





The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
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Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the ten-year 
proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


247,896. Hipp. DIDISHEIM Co., 
New York. Filed April 23, 1927. 


WRIST-O-LETTE 


Particular description of goods.—Watches, 
Watchcases, Watch Movement, and Parts 
Thereof. 

Claims use since about March 11, 1927. 


Ser. 258,856. 
ness as Newsol Watch Co., 
Filed Dec. 13, 1927. 


NEVSOL 


Particular description of goods.—Watches, 
Watchcases, Watch Movements, and Parts 
Thereof. 

Claims use since Oct. 5, 1927. 


Ser. 257,071. 
Filed Nov. 


Ser. INC., 


H. ZwyGart, INc., doing busi- 
New York. 


LEVY-WANDER, INC., New York. 
4, 1927. 


Particular description of goods.—Jewelry 
for Personal Wear, Not Including Watches. 
Claims use since Oct. 24, 1927. 


Ser. 257,200. 
dence, R. I. 


SAMMARTINO Bros. Co., Provi- 
Filed Nov. 7, 1927. 


MULTICRAy 


Particular description of goods.—Finger 


ings. 
Claims use since Oct. 22, 1927. 


Ser. 257,374. THE MIDDLETOWN SILVER Co., 
Middletown, Conn. Filed Nov. 10, 1927. 
Applicant does not claim the letters “E. P., 
N. S.”’ nor the words and letters “Middletown 
Silverware, Conn. U. S. A.’”’ apart from the 
mark as shown. 


R 





Particular description of goods.—Silver- 
Plated Hollow Ware and Silver-Plated Table- 
ware. 

Claims use since about Dec. 15, 1920. 

Ser. 258,150. TRACHTENBERG & PRITZKER, 
Inc., Chicago. Filed Nov. 28, 1927. 


Ca \) 
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Particular description of goods.—Manufac- 
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Personal Wear Other 
Than Watches. 


Claims use since Nov. 15, 1927. 


Ser. 258,389. W. R. ANDERSON Co., Chicago. 
Filed Dec. 3, 1927. 





Particular description of goods.—Manufac- 
tured Jewelry for Personal Wear Other Than 
Watches. 

Claims use since Nov. 30, 1927. 


Act of March 11, 1920, Sec. 1 (b) 
These Registrations Are Not Subject to 
Opposition 
February 21, 1928 


239,190. (CLASS 33. GLASSWARE.) 
KoNISHI Korakupbo Co., INc., New York. 
Filed June 13, 1927. Serial 250,462. 


NEVERBREAK 


Particular description of goods.—Watch 
Crystals of Celluloid or Other Transparent 
Composition. 

Claims wse since Jan. 14, 1927. 


Trade-Marks Published 
Issue of February 21, 1928 


238,967. WATCHCASES. EMIL BRAUDE & 
Sons, Chicago. Filed Aug. 23, 1927. 
Serial 253,829. Published Dec. 6, 1927. 


238,972. WATCHES, WATCH MOVEMENTS, 


AND PARTS OF THE SAME. S. 
WEISSMAN Co., INC., New York. Filed 
Aug. 17, 1927. Serial 253,634. Pub- 


lished Dec. 6, 1927. 


238,973. WATCHES, WATCH MOVEMENTS, 
A PARTS OF THE SAME. Hipp. 
DIDISHEIM Co., INC., New York. Filed 
Aug. 17, 1927. Serial 253,624. Pub- 
lished Dec. 6, 1927. 

238,989. ORNAMENTAL PINS, BROOCHES, 
BRACELETS, BEAD NECKLACES, 


AND BEADED BAGS. COLONIAL BEAD 
Co., INc., New York. Filed Sept. 22, 
i Serial 255,055. Published Dec. 
’ ot. 


PRINTS 
Registered February 21, 1928. 


10,591.—-Title: THE NEW BLACK, STARR & 
FROST BUILDING IN PALM BEACH. 
For Jewelry. Briack, Starr & Frost, 
New York. Published Jan. 15, 1928. 








Purpose and Value of Records 
(Continued from page 105) 








who do not know all of business costs 
cannot guard against red_ ink 
entries. Complete records show fixed 
and unusual expenses. By adding 
the desired margin of profit it is 
seldom necessary to deduct unantici- 
pated costs from net profits. 

8. Dishonesty—Efficient cash and stock 
records discover leaks and place 
losses. 

9. Bad credits—Practical credit data 
and follow-up facilities minimize 
bad debt losses. 

10. Unwise ventures—Decisions and 
policies, based on facts, remove the 
gamble from business. Full knowl- 
edge of markets, product appeal, 
business conditions, etc., enable the 
executive to meet changing condi- 
tions. 

11. Poor organization—Systematic co- 
ordination prevents loss of time and 
money. 
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conducting a successful auction. 

J. F. Baker, of Stewart, Iowa, is con. 
ducting an auction to reduce stock, 

This is convention week in Omaha and 
Council Bluffs. The joint convention of 
the Nebraska and the Iowa Retail Jewel. 
ers’ Associations is being held here this 
week. 

Fritz Sandwall, one of the old-time 
jewelers of Omaha, has been conducting 
a closing out sale for many weeks and 
expects to quit the business and take 
an extended trip to Europe. He will visit 
his old home in Sweden. 

Among the out-of-town jewelers who 
were in Omaha during the past week 
were L. C. Klopp, Blair, Neb.; Herman 
Heitzmann, West Point, Neb.; A. A, 
Freeman, Oakland, Iowa; Mrs. Alfred 
Wahlstrom, Oakland, Neb., and Carl 
Jensen, Elkhorn, Iowa. 

The Byrne-Duff Jewelry Co. has re- 
arranged its offices and show cases and 
laid new linoleum throughout. This 
makes a noticeable improvement in the 
arrangement in the place, with a better 
showroom. The clerical desks are more 
concentrated in one section of the room. 

M. D. Franks, who was an old-time 
jeweler in Omaha and who closed out his 
business here some five years ago, is now 
in San Diego, Cal., and is_ seriously 
thinking of returning to Omaha. Ina 
letter to A. F. Smith, of the A. F. Smith 
Co., he has indicated that he would like 
to return to Omaha and that he might 
engage in the business again in Omaha 
if conditions are favorable and a suitable 
location can be found. 


Fall River, Mass. 








The sympathy of the trade is extended 
to Frank M. Padelford and Clinton R. 
Padelford in the death of their father 
the past week at his home in Pottersville, 
Mass., in his 80th year. 

A. J. O’Brien, buyer for R. A. Me- 
Whirr & Co., was in New York the past 
week making purchases to replace goods 
lost or spoiled in the recent fire, and in 
making up new stocks. 

A safe, containing jewelry, watches, 
and other valuables, salvaged from the 
ruins of the retail jewelry store of 
George A. Lake, at the northeast corner 
of the Granite block, which was de- 
stroyed by fire a fortnight ago, was 
opened by him in a local storehouse to 
which it had been removed. It was 
found that proper protection had been 
afforded the contents. 

Thomas D. Morin, of Stafford Road, 
was in Providence last week visiting the 
Gorham Mfg. Co.’s plant at Elmwood to 
arrange for the casting of a memorial 
tablet in bronze for the St. Jean Baptiste 
Church at Maplewood. The memorial 
will be 4 ft. in length and 8 ft. in width 
and will bear a suitable inscription be- 
neath a portrait of the Rev. L. H. Nor- 
bert Blanchet, former pastor. 








